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ADVERTISER'S WEEKLY 5, LTON CLAIM ‘EAGLE? TITLE: 
ae CONFERENCE SOCIAL PLANS 


| Advertiser's 
| Weekly 


The paper 
that's 


going 
ahead! 


A baby’s first year . . . ballet 
dancers in colour . . . spotlight on 
Jamaica and Cuba .. . Eisenhower's 
new headquarters ...a man’s fight 
against his past. .. . Here again in 
this week’s ILLUSTRATED are the 
human touch, the up-to-the-minute 
new; story, the real life drama, 
the unequalled colour photo- 
graphy and printing that are 
sending sales up and up. 
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WELL OVER 1,000,000 NET SALES EVERY WEEK 


PHILIP EMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LID., 96-98, LONG ACRE, LONDON, W.C.2. ALL-ROUND VALUE AND A SQUARE GUARANTEB FOR A STRAIGHT LINE : 
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ADVERTISER’S WEEKLY 


SEE OUR WORKING 
DEMONSTRATION ON 
STAND MI02 AT THE 


BRI 7871-4 
| ACRE LANE, S.W.2 


To THE 


LETTERS 


EDITOR 


Dollar Winning 


Sik,—From time to time, we 
read the articles in your fine pub- 
lication on how to reach the 
dollar market. May | recommend 
to your readers the technique of 
J. Goddard & Sons Ltd. of 
Leicester, England? 

We received a letter and a 
pamphlet at our home in 
Greenwich, Connecticut. Enclosed 
with them was a sample. 

The letter was mailed from 
Leicester, England. It bore a 
stamp. It was also localised. In 
other words, it had the word 
“Greenwich”—our home town, 
in the first paragraph, and it in- 
cluded the names of three local 
stores in Greenwich where the 
product could be purchased. 

Dollar-minded British adver- 
tisers take note! 

HARRY A. BERK, 
Vice-president, Warwick & 
Legler Inc., Advertising 


Agents. 
230 Park Avenue, 
New York 17. 


The Trials Of A 
Space Buyer 

Sin,—Twelve months ago I 
booked advertising space with a 
well-known publisher of women’s 
magazines. Since then I have 
used exactly half of the space 
booked. On the copy date for 
the remaining issues I have ze- 
ceived postcards informing me 
that the space booked is not 
available. 

When I protested against a 
business accepting orders for 
goods which did not in fact exist, 
1 was told that if this was not 
done I would have received no 
space at all. 

Obviously, if my order had 
been turned down I would have 
booked substitute space in other 
journals and would thus have 
been able to ensure the con- 
tinuity of the campaign. 

B. BARNACLE. 
69 Borough High Street, 
Southwark. 


Commercial Radio: I.S.B.A. Offer 
‘An Important Correction’ 


Sir,—The “Note on the Report 
of the Broadcasting Committee,” 
issued to its members by the 
Institute of Incorporated Practi- 
tioners in Advertising, is a docu- 
ment of considerable interest and 
obvious sincerity. Unfortunately, 
it errs in a material particular. 

Discussing the memorandum of 
evidence submitted to the Broad- 
casting Committee by the Incor- 
porated Society of British Adver- 
tisers, it says, inter alia: “The 
figures . . . appear to have been 
accepted as supporting the case 
against commercial broadcasting 
without any very close scrutiny.” 
That may or may not have been 
the case and the LIP.A. is, of 
course, entitled to its opinion. 

“It will be noted,” the Institute 
declares, “that of the 291 replies 
(to LS.B.A.’s questionnaire) from 
firms ‘normally advertising to the 
general public,’ no less than 41 
were ‘engineers (miscellaneous).’ 
All but one of these, understand- 
ably, do not want commercial 
broadcasting. It is submitted that 
a truer picture would have been 
given if these 41 had been sub- 
tracted from the 291 before the 
percentages, on which so much 
play is made, were calculated.” 

Without wishing to detract 
from the merits of the Institute’s 
Note, I should be remiss if | 
failed to point out that it has in- 


correctly interpreted these figures. 
If the L..P.A. will turn again to 
Appendix LI to the memorandum 
of the LS.B.A., it will find that 
whereas the 41 engineers (mis- 
cellaneous) are included in the 
industrial breakdown of the 
replies referred to in Appendix 1} 
—i.e. an analysis of the replies 
given by all the 382 companies 
which completed the I.S.B.A.’s 
questionnaire—they are reduced 
to five in the breakdown of the 
replies referred to in Appendix 
ll—i.e. the analysis of the 291 
replies from firms whose advertis- 
ing is normally directed to the 
public: and they appear in this 
breakdown because they stated 
explicitly that their advertising 
was directed to the general pub- 
lic, while the remaining 36 did 
not and are, therefore, excluded 
from it. : 

The correction is important 
because without it the inference 
might be drawn from the Insti- 
tute’s Note that the LS.B.A. 
failed to let the Broadcasting 
Committee know that, according 
to its findings and the Institute’s 
own words, “the proportion of 
advertisers in favour of commer- 
cial broadcasting appears very 
high”—with this significant quali- 
fication which is also taken from 
the Institute’s Note: “By far the 
largest number of advertisers, 


| Lines from other letters... 


CHANCE TO SERVE 


BUBBLY 


7 
The City of London oR May an oenophile ask B.O.A.C. 


T.A is again accepting recruits. 
Already we have several mem- 
bers who are in the advertising 
profession. Our headquarters at 
Artillery House, Handel Street, 
W.C.1 are within convenient 
reach of both Fleet Street (via 
Grays Inn Road), and the West 
End (via Russell Square). Thus 
kindred spirits and a minimum of 
travelling are assured.—D. 
Girling, Lieut.-Colonel_ R.A., 
Commanding 290 Fd. Regt. R.A. 
(City of London) T.A. 


what esoteric scrap of oenology 
lies behind the phrase “a seven- 
course dinner with champagne or 
wine” in their charming adver- 
tisement for The Monarch?— 
W. R. Balch, N.W.5. 

(Oenology: the art of wine- 
ae | 


~ . 
PRICE TAG 
Why is that vital element the 
price missing from so many ad- 
vertisements for commodities?— 
John Buck, London, W.4. 


Apart 19, 1951 


SEE OUR EXTENSIVE 
SHOWROOMS AT OUR 
HEADQUARTERS 


BRIXTON, S.W.2 
RING BRI 7871-4 


although they may be advertising 
goods to the general public, do 
not sell goods which could suit- 
ably be advertised on the radio.” 

There is nothing in the memo- 
randum of the LS.B.A. which 
contradicts this view. Indeed, a 
study of the figures in Appendix 
Il] substantially confirms it. 


ALAN WHITWORTH, 


Director, Incorporated Society 
of British Advertisers. 


Banging The 


Drum 


Sir,—The letter last week ex- 
tolling the good luck in receiving 
accidental mentions in broadcasts 
struck me as rather ironic. 


Only the week before that 
letter was printed I had written 
to the B.B.C. regretting an in- 
direct mention in a _ popular 
variety show. 


A satire on holiday camps— 
always excellent material, with the 
usual theory of banging drums, 
yells and shouts, the strict regi- 
mentation, etc.—was put over 
very cleverly. The snag, a 
serious one to us, was, that 
though a satire in fact it was not, 
in the minds of the great majority 
of people we touch and who 
would be listening to this pro- 
gramme. 


Disclaiming this unfortunately 
popular idea of life in a holiday 
camp is one of the main factors 
in all spheres of our publicity. 
That this “education” has been 
successful is shown by the 
resultant bookings of the hitherto 
uninitiated. 


But what a sad blow. This was 
technically a true satire and the 
publicity value would have been 
great—only for the erroneous 
idea, held by many, of this type 


of holiday. 
R. HUSBAND, 


Publicity Manager and P.R.O., 
Squires Gate Holiday Camp. 


FOR SELLING - 
UNDERWEAR 
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Lr every penny counts, you can count on 
these three A.P. Weeklies to pull their full 
weight. Week after week housewives turn to them 
for expert advice, helpful hints and homely 
fiction. Owing to present-day economic circum- 
stances, these housewives enjoy family incomes 
higher than ever before, and they are part of the 


biggest buying section of the community. Now, 
while the rate remains at such a low figure, is the 
time to make your forward bookings and profit 
to the full from the far-reaching influence of 
WOMAN’S WORLD, HOME COMPANION 
and WOMAN’S COMPANION. 
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VOGUE sess «seco 


WITH A 204 PAGE APRIL ISSUE 


150.000 WOMEN buy Vogue each month 
- because 
1. it gives the best value for money at 3/6 
2. it devotes more pages to fashion than 


any other class magazine 


DISPLAY ADVERTISERS used Vogue in 1950 


. because 


- it has the lowest page rate per 1,000 
of any class magazine (£2) 


. it brings the best results 
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More advertisers buy full rate display 


space in Vogue than in any other class magazine. 


me 6 |) 


THE CONDE NAST PUBLICATIONS LTD., 37, Golden Square, London, W.1 
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“To brighter times . ” says 

G. S$. Campbell, chairman, Elec- 

trical Sign Manufacturers’ Asso- 

ciation (left), Tessie O’Shea and 

Bernard Moss, secretary, 
E.S.M.A. 


IN LIGHTER 
MOOD 


After 14 weeks of darkness the 
bright light shone again on 
Sunday night. 

In Piccadilly Circus the switch on 
was celebrated at the foot of 
Eros by members of the 
Electric Sign Manufacturers’ 
Association. With Tessie 
O’Shea they raised their glasses 
of champagne to honour the 
toast “The lights of London.” 

The situation was brightened for 
members of the Association by 
a letter from Mr. Alfred 
Robens, Parliamentary Secre- 
tary to the Ministry of Food. 

Mr. Robens wrote: “We hope 
and believe that the production 
of coal and its stocking will 
proceed satisfactorily during 
the coming summer. If this 
anticipation is realised and 
barring some wholly unfore- 
seen eventuality, it is not our 
intention to ban advertisement 
lighting again next winter. 
“We feel that restrictions on the 
use of electricity during peak 
hours, for advertisement light- 
ing purposes, should suffice for 
our needs.” 

The largest neon sign in Leeds 
has been erected at the 
Wakefield Road works of John 
Waddington Ltd., printers. It 
was switched on on Sunday 
evening. 

The sign has been installed by 

the Oldham Sign Service Ltd., 

New York Road, Leeds. 


Hulton’s Claim To ‘Eagle’ 
Title: ‘An Important Issue 


To The Press’, Says K.C. 


nies: can 0 aw teak “taal ec ee a at 


Friday. 


Mr. Charles Russell, K.C., 
appearing for Hulton Press Ltd., 
plaintiffs in an action against 
London Express Newspapers Ltd., 
and White Eagle Youth PiHoliday 
Camp Ltd., moved for an interim 
injunction to restrain the second 
defendants from passing off a 
holiday camp for boys not owned 
or controlled by the plaintiffs by 
the use of any name containing 
the word “Eagle.” 

Mr. Russell said Hulton Press 
Ltd. produced a weekly strip 
cartoon comic for children under 
the title Eagle. It was launched 
about a year ago and had attained 
an enormous circulation. There 
was an expensive advertising cam- 
paign in which the word “Eagle” 
was very much hammered. The 
magazine concerned itself with 
matters of interest to boys and 
there was an Eagle Club with 
Eagle badges and sof on. It 
also concerned itself with holi- 
days and to some extent with 
camping holidays. 

Early in 1951, said Mr. Russell, 
plaintiffs became -aware, through 
their publicity consultant or ad- 
vertising agent, that the second 


attrttiee tne teseme tattemadty aonadiated, Se Che exemgp Beg’ 
mind, with the Hulton publication Eagle was a claim made in 


defendants were proposing to 
start a holiday camp for boys in 
Wales under the name “White 
~~ Holiday Camp for Boys.” 

laintiffs immediately wrote 
protesting that the use of the 
word “Eagle” in connection with 
boys and boys’ activities had be- 
come so intimately associated in 
the average boy's mind with the 
publication of the plaintiffs that 
it would clearly lead to confusion 
if a holiday camp for boys was 
started under the name in ques- 
tion. To this they received from 
J. Murray Smith Ltd., publicity 
agents, a letter stating that it had 
been decided to cal] the venture 
the White Hawk Holiday Camp. 

‘Astonished’ 

This was perfectly satisfactory 
to the plaintiffs, but on March 15 
they were astonished to find in 
the Daily Express a half-page 
illustrated advertisement of the 
“White Eagle Holiday Camp for 
Boys.” Immediately proccedings 
were taken, but on that motion 
no interlocutory relief was sought 
against the Daily Express. 

Mr. J. Mould, K.C. for the 
Daily Express, said the matter 

@ Continued on next"page 
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TEE AOVERTION tives OF Ganat Bartsis 
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Programme cover for the 
Hurlingham revels to be held 
during the International Adver- 
tising Conference (see page 101). 


Prestige Move 
By Five Firms 


A venture which should do 


journals 
planned by five publishing houses. 

Under the group name of 
“British Technical Journals” they 
are renting a display site at 
the Canadian International Trade 
Fair which opens in Toronto on 
May 28. A comprehensive dis- 
play of their journals will be 
exhibited. 

The firms participating are: 
Engineering Ltd., Iliffe & Sons 
Ltd., Machinery Publishing Co., 
Ltd., Morgan Brothers (Pub- 
lishers) Ltd., Temple Press Ltd. 


A NEWNES-PEARSON PUBLICATION 


CLP 
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SKY ADS: READERSHIP TEST FOLLOWS FLIGHT 
NEAR SPORTS FANS 
Wembley Crowd See Air Banner 


A readership research test was carried out after an adver- 
tising banner had been towed near Wembley Stadium, scene of 
the international football match on Saturday. The plane flew 


near the stadium for half an 
before the teams took the 
field. A sample of 200 was 


questioned later from repre- | 
sentative parts of the stadium. | 


Analysis of their 
showed: 

15 per cent did not see the 
banner. 85 per cent did. 

Of those who saw it 74 per 
cent remembered the actual 
message on the banner; 14 per 
cent remembered the name of 
the product only; 8 per cent 
were unable to read the mes- 
sage; 3 per cent read the mes- 
sage but had forgotten it; 1 per 
cent misread the message. 

Of those who were unable to 
read the message 75 per cent 
were told what it was by people 
near them. 

Sobell Radio and Television 
were the first national advertisers 
to use this 
service 
offered by 
a newly 
formed 
company. 
The scheme, 
which 
covered the 
Greater 
London 
me area, was 

§ booked by 
their adver- 
tising agents 
Paul E. 
Derricks 
The banner was also flown near 
the Tottenham and West Ham 
grounds. 

This experiment was made by 
a new company, A. Fraser White 
& Associates, which, in its initial 
stages, will be concerned exclu- 
sively with air banner advertising. 
The company have obtained sole 
rights on aircraft operated by 
Raceways Ltd. 

They claim to offer the only 
towing service in the country with 
prepared schedules which co- 
incide with recognised marketing 
territories. 

The longest solid banner ever 
towed with a different message 
on either side, it is stated, gives 
up to two miles of readability on 
either side of the line of flight. 
A famous test pilot and a twin- 
engined aircraft ensure a high 
degree of safety in towing. 

list of eight regular route 

schedules has been issued. Ad- 
vertising agents are offered 10 
per cent commission on banner 
flying time. 

To form the new company, Mr. 
A. Fraser White resigned his 
position as sales manager of the 
Paul E. Derrick Advertising 
Agency Ltd. 


answers 


1. Fraser White 


hour, and left several minutes 


RAW MATERIALS 
FOR HOME MILLS 


Asked if the Board of Trade 
was satisfied that home mills pro- 
ducing newsprint had suificient 
raw materials to maintain full 


output this year, Mr. Hervey 
Rhodes, M.P., Parliamentary 
Secretary, replied: “No. With 


one exception all the mills con- 
cerned have so far succeeded in 
maintaining full production, but 
One important producer has been 
unable to obtain full supplies of 
raw materials and will have some 
shortfall in product.on during the 
year.” 

Mr. Rhodes said the Govern- 
ment would do all they could to 
facilitate supplies of raw material. 


ODD SP@T 


Furnishings, decoration and 
equipment of the South Bank 
exhibition’s “Regatta” restau- 
rant will carry decorative pat- 
terns never used before— 
patterns derived from nature 
at a submicroscopic scale. 

Twenty-six leading British 
manufacturers have been 
working together at the invita- 
tion of the Council of Indus- 
trial Design for 18 months 
upon a programme of design 
development for the Festival. 
Their design staffs have drawn 
for insviration upon crystal 
structure diagrams — “‘maps” 
scientists draw to record the 
arrangement of the atom in 
particular materials. 


| Hope For Pact 
On Print Pay 


If the Master Printers and the 
two printing unions concerned 
(Paperworkers and  Natsopa) 
ratify the proposals of their 
representatives who met last 
week a general wage plan for 
the letterpress side of the print- 
ing industry in England and 
Wales will be virtually complete. 

This will be the culmination of 
six months’ negotiations. Other 
than the lithographic unions, the 
only section not included are 
bookbinders employed in Lon- 
don. Their case will be referred 
jointly to the National Arbitration 
Tribunal] for an award. 

The general plan provides for 
stabilisation of wages for five 
years, includes a cost of living 
bonus, and has clauses relating 
to increasing manpower and pro- 
duction. 


Prices Up— 
Sales Steady 


The effect of selling price in- 
creases On sales was commented 
on by Mr. A. M. Macgeorge, 
chairman, at the annual meeting 
of George Outram & Co., Ltd., 
in Glasgow Jast week. 

He said: “The very substantial 
increase in the price of newsprint 
at the beginning of 1951, along 
with other increased production 
costs, caused us to increase the 
selling price of the Bulletin from 
a penny to three halfpence on 
February 12. 

“The popularity of the Bulletin 
is such that this increase, which 
was followed by other newspapers 
in the country, has not resulted in 
any reduction in the demand. We 
are still unable to satisfy this 
demand. 

“For similar reasons we had to 
increase the price of the Glassow 
Herald \ast week to threepence 
per copy. So far as can be seen 
this change has had little effect 
on sales.” 


@ Continued iia previous page 


HULTON’S TITLE 
CLAIM 


was of considerable importance 
to them and to other newspapers, 
and they were anxious to know 
where they stood. He proposed 
to ask for a speedy trial of action. 

Mr. Russell said the Eagle Club 
had over 120,000 members. 

Mr. Milner Holland, K.C. for 
the second defendants, read an 
affidavit by Mr. B. H. T. Jenkins, 
managing director of the White 
Eagle Camp Company, who said 
he formed the company in asso- 
c.ation with Mr. A. McTaggart 
Short. Mr. Short objected to the 
change of the name from White 
Eagle to White Hawk, and it was 
decided not to make the change. 

As a result of the advertise- 
ment of the Club, over 6,000 
inquiries had been received from 
boys and their parents, and Mr. 
Jenkins said he had come across 
no instance or suggestion of con- 
fusion with the plaintiffs’ publica- 
tion. There was also evidence by 
Mr. Short who said he had been a 
Boy Scouts’ Commissioner and as 
such he bore the name “Eagle.” 
Throughout his life he seemed to 
have had some associ ation with 
the name “Eagle.” In his view 
there could be no possible confu- 
sion between the camp and the 
plaintiffs’ publication. 

His lordship said there was an 
inherent probability of confusion 
between the two ventures and he 
granted the plaintiffs the injunc- 
tion claimed against the “White 
Eagle Youth Holiday Camp Ltd.” 
As against the first defendants the 
motion would be dismissed, with 
costs. 


Silver Jubilee 


Spring Salad, 1951 is the title 
of a 16-page brochure produced 
by Tully-Crabbe Ltd. to mark 
their silver jubilee year. It con- 
tains articles on the function of 
an agency, and reproductions of 
printed material for various 
accounts. 


Three Colour Symbol Links Anti-Litter Publicity 


“Keep Britain Tidy” is the 
slogan for an anti-litter campaign 
launched last Friday. 

For the first time publicity is 
being linked by a common 
symbol (reproduced here) which, 
printed in red, yellow and black, 
will be available shortly for use 
on litter bins throughout the 
country. 

The symbol was designed by 
Reginald Mount (who designed 
the International Advertising 
Conference symbol) 

The symbol and slogan will be 
a‘Tixed by London Transport 
Executive, who are providing free 
Poster sites, to every bus in the 
Greater London area and on 
underground trains. A poster— 
single or double crown—has been 


local 


for 
authorities and the L.T.E. Its 


produced use by 

message is, “Please find a bin, or 

take your litter home.” 
Advertisers and manufacturers 


of packages—which most com- 
monly form litter—are being 
asked to incorporate the “Keep 


Britain Tidy” message in their 
advertising. 
Local authorities are being 


asked to undertake local publicity 
and co-operation is sought from 
cinemas and theatres. 

Although it is a nation-wide 
appeal the campaign is inexpen- 
sive. 

It has been co-ordinated by the 
Central Office of Information on 
behalf of several Government 
departments, including the 
Ministries of Works, Agriculture 
and Transport, the National Parks 
Commission and Forestry Com- 
missions. 


— i EET ESE PN 9 


“le 


* -_ nye omiumeen - ee P| 
; 4 
| 
| Po 
; pO 
a 
os 
| - 
. 
_ a 
a 
a 
" 
Mak 
io 
ive 
(ae 
me ee a 
a “ 
2 
x "ie 
e2 
ae ; jes 
i Wore a 
: : 
oat eee. a 
ny ag ; «: 
: ney ~_ 
a or NN ae 
; 
ae 
we gs 
. i” 
; i 
set - 
P, hs, 
Scat f 
ies 
wos 
Lae q : a 
on ae 
7 .  _—_— 
an : a : 7 my: 7 
- ‘ $ aa = ur — y 
a ts J Sat. hl eee Oe, be Ee; De ete) A oO Ae, ae ol ~ ae cay oi 2. 


+t 
od 


Aprit 19, 1951 


101 


ADVERTISER'S WEEKLY 


— And Charm At Hurlingham Ball 


CLUBS PLANNING GALA NIGHT: 
GUESTS MAY COME BY BOAT 


The Hurlingham Ball, 


and Midnight Garden 


Party at which the Advertising Clubs of Great 
Britain will welcome delegates from all over the world, 
promises to be one of the social highlights of the International 


Advertising Conference. 
attractive sports fixtures, wil 
be at their loveliest, and 
bathed in the silver of flood- 
lighting. 

Many of the guests, it is hoped, 
will arrive after a gentle cruise 
down the river. Elaborate plans 
are now being completed for their 
entertainment. 

Guests will be received at the 
main entrance by Lord and Lady 
Mackintosh, and by Commander 
and Mrs. Robertson-Macdonald, 
and the clubs committee. Special 
arrangements are being made for 
the reception of a pariy of distin- 
guished guests at 10 p.m. 

Pageantry will include the 
unfurling of the flags of all 
nations, by the band of the Royal 
Marines. Then comes a cere- 
monial display by massed bands, 
drums and bugles of the Royal 
Marines, who will beat retreat in 
traditional manner. 

A fireworks display, and swim- 
ming extravaganza will provide 
additional diversity before the 
buffet supver. Dancing will con- 
tinue until 2.30 a.m., music being 
provided by Geraldo and four of 
his bands. 

Visitors will be able to ex- 
plore the joys of an old world 
garden, with calls at Walt 
Disney’s Grotto, and other pc- 
turesque stop»ing places. Spon- 
sors are now being sought among 
national advert sers for an Old 
English Fun Fair, village green, 
beer garden, garden lounge, 
Venetian lake, and the swimmirg 
pool. 

Refreshment will be available 
at a village pub, while cocktails, 
ice cream, soft drinks, rum and 
other manly noggins will be d's- 
pensed from various special bars, 
all of which, it is hoped, will be 
sponsored by makers of 
proprietary brands. 

As yet the programme has not 
been settled finally. but these are 
the lively—and charming—lines 
on which the honorary organiser, 

Mr. Harold Fish. and his enthus- 
iastic helpers are now planning. 
* * * 

The Board of Directors of the 
Advertising Club of Los Angeles, 
California, have decided to send 
a delegate to the Conference— 
and to pay his round trip plane 
fare, and to include daily 
expenses for two weeks. 

Here is how he will be chosen: 
Each time a Club member 
attends the Club’s weekly meet- 
ing, he will sign a card; these 
cards will be placed in a box 
and kept until June 15, when the 
winning card will be drawn. 


The spacious grounds, scene of many 


Portfolio Will 
Give Cream Of 
Current Work 


Just as the Festival of Britain 
will demonstrate to the world the 
quality of British goods, so the 
International Advertising Con- 
ference, which is closely linked 
with the Festival, will provide an 
opportunity to demonstrate the 
quality of British advertising. 

This will be accomplished by 
the Portfolio of British Creative 
Advertising to be published by 
“Advertiser's Weekly” as a sup- 
plement to its issue of July 5— 
one of six specially enlarged 
issues by which the Conference 
will be covered, 

All British advertising agencies 
are eligible to present, in this 
Portfolio, specimens representing 
the cream of their current work. 

Examples of Press advertise- 
ments, or any other form of ad- 
vertising, may be __ included. 
Choice lies with agencies partici- 
pating, but presentation is sub- 
ject to certain stipulations that 
will ensure unity of design in the 
Portfolio as a whole. The aim is 
to demonstrate all the significant 
techniques in British advertising. 


Agents Co-operate 


Production will be of a high 
standard, worthy of the contents. 
Minimum advertisement space 
for display of the specimens is 
one full page, and bookings are 
now being accepted. 

Advertising agents have wel- 
comed the project with enthusi- 
asm, and already a number of the 
foremost agencies in the country 
have agreed to co-operate. A 
truly representative collection 1s 
assured. 

The Portfolio will thus consti- 
tute a unique and impressive 
record of the outstanding creative 
work which makes British adver- 
tising, disciplined at it has been, 
and in some fields still is, by 
austerity, equal to-day to the 
best in the world. 

It will be something in which 
British advertising can take pride, 
and whch will be studied with 
intense interest, not only by over- 
seas delegates to the Conference. 
but by advertising men and 
women in every country. 

Srecial distribution arrange- 
ments are being made oy 
ADVERTISER'S WEEKLY to ensure 
that the Portfolio reaches all 
overseas delegates as well as our 
regular subscribers. 


Changed Format 
Instead Of 
Ad. Rate Rises 


Many Indian newspapers are 
to increase their columns from 
seven to eight per page from 
July 1. 

It had been intended to increase 
advertising rates by 15 per cent, 
but intervention by the standing 
committee of the Indian and 
Eastern Newspaper Society and 
the Advertising Agencies Associa- 
tion of India secured this solution. 

Mr. M. H. Broom, director and 
joint general manager of D. J. 
Keymer & Co.'s Indian offices, 
who is now in London, told 
ADVERTISER'S WEEKLY that 
des vite this change of format 85 
per cent of existing block; could 
be used. 

* . 7. 

The Bombay Government has 
revoked the 6} per cent tax on 
advertising which has been pay- 
able on newspaper space book- 
ings. 

The Madras Government re- 
voked a similar tax some time 
ago. 


Quiz Draws 
Record Reply 


April number of Photoplay, 
published by Argus Press, carried 
a two-page questionnaire, in 
which readers were asked which 
features they liked best, and to 
what extent the paper was read 
by each member of the family. 
A photograph of a film star was 
offered for each reply. 

In the light of experience a 5 
per cent response would have 
been regarded as very satisfactory, 
but from a circulation of 120,000, 
well over 20,000 replies were re- 
ceived; and they are still coming 
in. 


WIGS ON THE 
GREEN 


“Mel” did these amusing 
sketches to decorate the match 
and results sheet when the Press 
Golfing Society met the Bar G. S. 
for the first time and beat them 
by 8 matches to 6, at Woking on 
Saturday. Keenly contested four- 
somes were played both morning 
and afternoon, many matches 
being halved. 

The Press team _ included 
Douglas Caird (captain), Arthur 
Christiansen, Leslie Needham, 
Geoffrey Odhams and David 
Lloyd. The Bar G. S. team in- 
cluded Jack Elson Rees (captain), 
Lord Justice Singleton, Lord 
Justice Hodson, Mr. Justice 
Willmer and Mr. Justice 
Karminski. 


Problems Of 
Colour Work 


Reproduction 


“The change to high-speed 
rotagravure by many magazines 
has meant that the results we are 
getting from our colour work are 
not too good,” Mr. Harry Jones, 
president, told the Advertising 
Creative Circle at a dinner last 
week. 

“Artists to-day,” he continued, 
“do not understand the problems 
of reproduction, and block- 
makers find it much more diffi- 
cult to get to grips with the more 
subtle work now being given to 
them. 

“We may find that in the end 
the extra cost of colour adver- 
tisements will not be worth it.” 

_The case of the artists was 
given by Mr. F. C. Harrison: ‘1 
often get roughs, ask the art 
director what reproduction pro- 
cess is to be used, and find that 
he does not know.” 

Mr. Zoltan Glass, for colour 
photographers, suggested that an 
experimental station should be 
established to study the problem 
and thought many printers and 
publishers might like to give 
financial support. 

Several blockmaking represen- 
tatives agreed that considerable 
improvement in colour reproduc- 
tion could be obtained if artist, 
printer and blockmaker were 
consulted at a much earlier stage. 
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Stuart A. Hirst Looks Back On 
30 Years In Advertising 


At the luncheon. L. to r., front row: J. H. Perkin, Robert Williamson, 

Henry J. Sutcliffe, Stuart A. Hirst, Stanley Gray. Back row: W. C 

Strachan, J. Fraser Johnson, C. Roderick Gallant, and Frank Bloomer. 
“Yorkshire Evening News” picture. 


Speaking at a luncheon to cele- 
brate his 50 years in advertising and 
publicity, Mr. Stuart A. Hirst, told 
the gathering—composed of past 
chairmen and also vice-presidents 
of the Publicity Club of Leeds. 
it was not sufficiently realised 
that the Government restrictions 
on newsprint were doing serious 
damage to national welfare. “As I 
cast my mind back over the past 
fifty years,” said Mr. Hirst, “I am 
impressed by two things in regard 
to advertising—the organisation 
of advertising along more ethical 
lines, and the growth of publicity- 
consciousness of the mass of our 
people. These two are really con- 
nected. Advertisers have merged 
from the crude days of boastful 
showmanship and taken on a 
proper sense of responsibility, so 
that advertisements to-day truly 
represent the merchandise they 
sell, and heavy black displays no 
longer fight each other and dis- 
figure our newspaper pages.” 

When he was put up at the 
International Advertising Con- 
vention in 1925 to propound the 
case for an Audit Bureau of Cir- 
culations, many people were 
amazed at his temerity. The ad- 
vantage of the net sales idea did 
not sink in immediately even 
though the principle is universal- 
ly accepted to-day. 


Too Much Waste 
In Advertising 


“But there is still more waste 
in advertising than in any other 
branch of commerce” said Mr. 
Hirst. “It is surely to the interest 
of all of us to see that no stone 
is left unturned to eliminate that 
waste of expenditure. Otherwise 
the fair fame of advertising as 4 
business-maker suffers.” 

Discussing various types of 
advertising, Mr. Hirst said: 
“After lengthy experience in lay- 
ing out profitably upwards of 
four million pounds in advertis- 
ing of every sort, I unhesitatingly 
give Press advertising top priority 
in any consumer appeal.” 

Mr. Stanley Gray (Yorkshire 
Post), President of the Club, pre- 
sided. 

Mr. Hirst’s health was pro- 
posed by Mr. Fraser Johnson of 
Sheffield. the first chairman of 
the Publicity Club of Leeds, and 
was seconded by Mr. Frank 
Bloomer. 


Betro Chief Off 
To America 


Mr. Roger Falk, director- 
general, British Export Trade 
Research Organisation, who 
returned last week from Nigeria, 
will leave next Tuesday for the 
U.S. and Canada, where he will 
see Betro managers in New 
York and Toronto. He will obey 
the rule, which he introduced, 
that for economy reasons, all 
Betro personnel will travel tourist 
or third class. 


New Offices Open 

Mrs. Curtis-Willson, wife of 
the president of the Newspaper 
Society (Mr. W. T. Curtis-Will- 
son, chairman and managing 
director of the Brighton and 
Hove Herald) declared the News- 
paper Soci¢ty’s new offices at 
Whitefriars House open last 
week. 
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SURVEYS: MUCH 
DEPENDS ON THE 
QUESTIONS 


The wide application of market 
research was emphasised at a 
week-end course held by the 
Market Research Society at the 
University College of Leicester. 

Held under the chairmanship 
of the president, Graeme Cranch 
(Mather & Crowther Ltd.), the 
course had as tutors Henry 
Durant (Gallup Poll), F. E. 
Edwards (British Market Research 
Bureau Ltd.), C. Scarborough 
(LI.P.A.) and E. D. Snelling 
(Gillette Industries Ltd.). 

Among points discussed was 
that greater use should be made 
of sales statistics available in 
every firm and of official statistics 
which are available for anyone 
to refer to. 

Dr. Durant commented on the 
undue emphasis which was given 
by people using (or afraid to use) 
market research, to the problem 
of sampling. “A good sample 
will not give reliable information 
if the questionnaire used is wrong 
or if the investigators are putting 
questions in the wrong way,” he 
said. 

This point was underlined by 
Graeme Cranch, who emphasised 
that no survey was better than its 
questionnaire. He described pit- 
falls of questionnaire drafting 
and the rules which users of mar- 
ket research should follow when 
considering questionnaires sub- 
mitted to them for consideration 
or discussion. 

Best example of the wide ap- 
plication of market research came 
from the explanation given by 
Mr. Edwards of tests for a new 
product. 


Silk Was Wrong Description: ‘Firm 
Slow To Heed Warning’ 


Pleading guilty to 18 sum- 
monses arising out of the false 
description of women’s clothing 
in a catalogue and invoices, and 
sale of the goods by post, J. 
Barbour & Sons Ltd., Market 
Place, South Shields, were fined 
a total of £76. with £105 costs, 
by the South Shields Bench. 

The company was fined £10 on 
each of five summonses alleging 
sale by post of articles falsely 
described as silk, and £2 on each 
of 13 summonses alleging false 
description, in catalogues or 
invoices, of articles as silk, or 
silk and lisle. 

Mr. T. Michael Eastham prose- 
cuted for the Retail Trading- 
Standards Association, who insti- 
tuted the proceedings. 

The company’s attention, it was 
stated, had been drawn in 
October 1950 to an inaccuracy in 
their mail order catalogue, and 
although instructions were giver 
on November 6 that the catalogue 
should be amended invoices sent 
to a customer on November 4. 
November 9 and November 22 
all contained false descriptions of 
certain goods. 

An item of underwear bought 


by an Association employee was 
analysed and found to be made 
of rayon, and other garments, ad- 
vertised and sold as silk, were 
made of other materials. Stock- 
ings advertised as silk and lisle 
were found to be made of cotton. 
One pair was cotton and rayon, 
but there was not a thread of silk 
or lisle in them. 

Asking for costs of up to £150 
Mr. Eastham said the cost of the 
prosecution to the Association 
was considerably in excess of that 
figure. 

Mr. Norman Harper, for the 
company, said the business had 
a world-wide reputation as a 
mail order firm, and was carried 
on with considerable care. When 
the warning was sent it was not 
flagrantly disregarded, but the 
company did not at first appre- 
cite what their attention was 
being drawn to, and failed to 
realise they were using wrong 
descriptions in the catalogue. 

There was no deliberate intent 
to defraud. The company was 
slow to realise the importance »f 
the warning, but when they did 
so the matter was put right. 


Aprit 19, 1951 


American 


Vetoes 


The Federal Trade Com- 
mission in the United States 
have stipulated that the word 
“Liver” must be dropped 
from advertising of Carter's 
Little Liver Pills in that 
country. An appeal against 
the decision has been lodged. 

The F.T.C. have ruled also 
that a firm of cigarette manu- 
facturers must stop represent- 
ing that their cigarettes pro- 
vide any defence against 
throat irritation. 

Two manufacturers of air 
deodorants have been for- 
bidden to claim that their 
products eliminate all unpleas- 
ant odours. They. have agreed 
to say that they “seem to 
freshen the air.” 


M.P. In A Real 
Lather 


The “fantastic” amount spent 
on advertising soapless detergents 
was mentioned in the House of 
Commons on Monday by Mrs. 
Barbara Castle, M.P., when she 
asked the Minister of Food what 
factors he took into account 
when authorising the recent in- 
crease in the maximum price of 
soap powders? 

Was the increase necessary in 
view of the enormous sums being 
spent on advertising, she asked. 

Mr. Webb said he had con- 
sidered the increased cost of 
ingredients, and increases in manu- 
facturing, packing and distribu- 
tive expenses, offset by certain 
savings from increased produc- 
tion. He was satisfied that his 
calculations were fair and accur- 
ate. 

Final word was supplied by 
Sir Ian Fraser who said: “Does 
the Minister agree that if this 
kind of fatless soap, and other 
similar commodities, were not 
advertised they would not be 
known, that, consequently, they 
would not be used, and there- © 
fore, could not be manufactured 
at a reasonable price?” 


COLOUR PRINTS 
EXHIBITION 


An exhibition comprising some 
sixty of their colour prints is now 
being shown by Adprint Studios, 
London. ; 

The prints, which cover a wide 
range of subject matter are ma 
by a three-colour process—dye 
transfers or carbros. They are 
obtained in three ways: succes- 
sive exposures direct from the 
original (this is possible only with 
still subjects); simultaneous ex- 
posures direct from the original. 
using a “one-shot” camera; and 
by making a colour transparency 
and subsequent re-photographing 
on to separation negatives. 

The exhibition, which includes 
some fine examples in well known 
advertisements, will remain open 
till Apri} 27. 
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At the third birthday luncheon of Liverpool and District Publicity 
Association, |. to r. (seated) Prof. W. Lyon Blease, the Lord Mayor, 
W. H. Wilde (chairman), Mrs. Wilde and Eric Schofield. 


Education Plans 


Will Be Studied 


The meeting of the Club Devel- 
opment Committee at the Grand 
Hotel, Harrogate, last week-end, 
was attended by delegates from 
the following Clubs and Associa- 
tions: Aberdeen, Berks & Bucks, 
Birmingham, Bradford, Coventry. 
Dublin, East Anglia, Glasgow, 
Hull, Leicester, London, Man- 
chester, Newcastle, Oxford, Ports- 
mouth. Regent, and Sheffield. 

Cmdr. Alan Robertson- 
Macdonald was in the chair. 

It was reported that the first 
contests in the National Speaking 


Contest had been fixed as 
follows: 

North: Newcastle v. Leeds 
April 21; Manchester v. Huil 
April 30. 


Midlands: Coventry, Leicester, 
Wolverhampton  (three-cornered 
contest) May 26 at Coventry. 

South: London v. Regent 
May 7. 

Clubs’ Day Programme 

The programme for Clubs’ Day 
at the International Advertising 
Conference, so far as it has been 
approved by the programme com- 
mittee, was presented to delegates 
and unanimously approved. 

Documents containing pro- 
posals to improve facilities for 
education in advertising were re- 
ferred to a sub-committee con- 


sisting of Messrs. George 
Worledge (chairman), Cmdr. 
Robertson - Macdonald, Eric 


Brown, Derek Roe, John New- 
comb and Alan Cormie. Terms 
of reference are “To make recom- 
mendations for the integration, 
co-ordination and extension of 
the work already being carried 
out, largely in isolation, by 
various bodies throughout the 
country for education in advertis- 
ing.” 

Before the meeting, delegates 
were guests of Mr. Henry J. 
Sutcliffe, chairman of the Publi- 
city Club of Leeds, at a cocktail 
party. In the evening, delegates 
were entertained to dinner by the 
Yorkshire Conservative News- 
paper Co., Ltd., with Mr. Ernest 
Osborn, director and _ general 
manager, in the chair. 


Regent Advertising Club are 
running a tennis tournament this 
summer. 


_ Club News 


Sheffield 
Pocket-knife For 
The President 


Lt.-Col. Maurice W. Batchelor, 
chairman of Batchelors Peas 
Ltd., and president of the Pub- 
licity Club of Sheffield, addressed 
members on “Thrills and Spills 
of Thirty Years.” 

He reviewed his experiences in 
helping to build a family business 
into a national concern. Adver- 
tising had grown from nothing 
to an anticipated £250,000 this 
year. 

Mr. Norman St. John Stem- 
bridge presented Col. Batchelor 
with a suitably inscribed pocket 
knife to commemorate his suc- 
cessful term of office and as an 
expression of the appreciation 
which the club felt for all that 
Col. Batchelor had done on its 
behalf. 

The Lord Mayor of Sheffield, 
Ald. H. Keeble Hawson, and Cr. 
F. Lloyd, president of the 
Chamber of Commerce, were 
among the guests, 
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Packaging Makes Best Use 


Of Colour 


Mr. G. D. Butler, sales mana- 
ger of a Lancashire paint firm, 
demonstrated some of the effects 
that colour can be planned ‘o 
give, when speaking at the 
luncheon meeting of the Coventry 
Publicity Association on “The 
Psychological Value of Colour.” 

He cited experiments in menta) 
wards, where patients had been 
induced not to beat their heads 
upon a wall simply by changing 
the colour of the wall, and gave 
examples from industry where 
operatives complaining of the 
temperature in which they had 
to work were persuaded the heat 
had been reduced simply by re- 
decorating the shop in different 
colours. 

Packaging specialists made a 
far more intelligent use in the 
choice of colour than any other 
branch of advertising; but, he 
pointed out, we are only just 
beginning to realise the tre- 
mendous impact that the deliber- 
ate choice of colour combinations 
can have in every phase of life. 


Leeds 


, Cut Government 
Spending 

“The impact of Taxation on 
Modern Industry,” was the sub- 
ject of an address to members of 
the Publicity Club of Leeds by 
Alderman Norman D. Vine, «n 
ex-Lord Mayor of Leeds. 

Ald. Vine said:—“The most 
serious defect in the new Budget 
is that there is no mention of a 
reduction in Government expen- 
diture. That seems to me to be 
a staggering oversight.” 

He was of the opinion that 
Britain is progressing fast to- 
wards inflation. The only 
remedy was to cut down Govern- 
ment expenditure and reduce 
taxation to provide incentives. 


Manchester 


‘Home’ Managers 


Can Cramp Style 


In Overseas Advertising 


The importance of building up 
a network of advertising agents 
in foreign countries capable of 
interpreting local conditions when 
advertising is done on a world- 
wide basis was emphasised by 
Mr. Peter Le Neve Foster 
addressing the Manchester Pub- 
licity Association. ; 

Mr. Foster, who was dealing 
with overseas publicity, is in 
charge of the overseas section of 
the central publicity department 
of the LC.I. a 

“Far too many good publicity 
schemes are ruined, and far too 
many good advertising agencies 
overseas have their style cramped 
by advertising managers who sit 
in London—or perhaps even 
Manchester—offices and try to 
exercise remote control in matters 
of detail,” said Mr. Foster. He 


stressed the importance of the 
growth of the international Press 
in recent years. Advertising in 
that medium, he said, was some- 
times better than using an inferior 
local Press. There was a ten- 
dency in foreign countries to 
regard British advertising as a 
sort of comment on British 
industry as a whole. A badly 
illustrated ad., a poorly printed 
price list or a badly translated 
instruction leaflet all tended to 
bring into disrepute all Britisn 
advertising. 

Mr. David Redwood, a lecturer 
on economics, psychology and 
modern history at Manchester 
University, gave valuable hints 
to members of the junior section 
on “The Art of Public Speaking,” 
and later criticised speeches 
by six members. 


| Birmingham 
FESTIVAL AS PEG 
‘FOR SEASIDE ADS. 


Mr. W. H. Dyer, director of 
publicity to the Hastings Cor- 
poration, addressing Birmingham 
Publicity Association on “Selling 
a Resort,” said colour was the 
prime essential in holiday publi- 
city in these drab days. Hastings, 
with S. H. Benson's help, had 
made all its literature intensely 
“colorific.” The general aim of 
the advertising was to induce 
people to write for the literature 

and he relied upon the attrac- 
tiveness of the latter to do the 
trick. 

Approximately 40,000 replies 
a year were dealt with. In addi- 
tion the staff of the information 
bureau answered 36,000 specific 
inquiries by post—and dealt with 
nearly 50,000 personal inquiries 
every year. 

Mr. Dyer also referred to the 
extensive overseas publicity being 
carried out by Hastings this year, 
especially on the Continent. 
Financial embargoes on the spend- 
ing of Continental currencies in 
this country had been virtually 
removed. 


Oxford 


‘May Revolutionise 
Block-making’ 


‘Although the process has not 
altered for fifty or sixty years, 
there are methods coming into 


use to-day which promise to re-— 


volutionise block-making,’ said 
Mr. Garratt-Read, research 
manager of a well-known en- 
graving firm, when he addressed 
members of the Advertising Club 


of Oxford on block-making and © 


the three-colour process. 

One of these, he said. was a 
method which used the principle 
of the photo-electric cell, com- 
pletely by-passing the 


Do 


usual © 


photographic method. However, ” 


this had its disadvantages, as ;t 
could not be engraved or touched 
up by hand afterwards. 


Glasgow 


Wives See The 
. . 
Spring Fashions 
For their second “Ladies’ Day” 
of the session, the executive of 
the Publicity Club of Glasgow 
last Friday entertained their 
wives and friends with a preview 
of spring fashions presented by 
Daly & Sons of Sauchichall 
Street. Compere was Miss Nisbet, 
debutante buyer with the firm. 


The effects of the spread of 
periodicals to the 
British market are the subject of 
an address to be given to the 


American 


Publicity Club of London on 


Monday by Mr. S. James Brown, 
managing director, Amalgamated 


Press. 
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NEWS ABOUT PLOPLE 


lie BB i 3 


Murray Milne Joins 
F. J. Lyons Ltd 


F. Murray Milne has resigned 
his post as P.R.O. to the Whole- 
sale Textile Association to join 
the board of F. J. Lyons Ltd., the 
public relations firm, in July. 
Since he joined the W.T.A. in 
1945, Murray Milne has devel- 
oped a policy of public relations 
for the wholesale textile trade 
which has been outstandingly 
successful. His methods have been 
frequently quoted as an example 
to other industries, and have been 
adopted in U.S.A., Canada, 
Australia and on the Continent. 
Murray Milne has also been act- 
ing as publicity adviser to the 
Federation of Wholesale Organ- 
-isations (“the Wholesalers 
F.B.1.") and several other bodies. 
He is vice-chairman of the Pub- 
licity Club of London, and was 
recently elected president of the 
Fédération Internationale des 
Clubs de Publicité. He is a mem- 
ber of the Council of the Institute 
of Public Relations. 


* * * 


J. McL. Paterson has joined 
Mather & Crowther Ltd. as mer- 
chandising manager. Mr. Pater- 
son entered advertising as a 
trainee of the Paul E. Derrick 
advertising agency. He joined 
Erwin, Wasey & Company, Ltd., 
as an assistant account executive 
first in London and later in Paris. 
Returning to London, he worked 
as an account executive till 1939 
when he was commissioned in the 
R.A.F. In 1945 Mr. Paterson 
joined the advertising department 
of Thomas Hedley & Co., Ltd. 
In 1947 he spent six months in 
the United States on a marketing 
and merchandising training 
course with Proctor & Gamble, 
and in 1948 was appointed mana- 
ger of the Hedley brand group 
handling Tide, Dreft and Fairy 
soap. 

* . * 

John Cockroft, advertising 
manager of Lewis's Glasgow 
store, has been promoted to 
advertising manager of the firm's 
Manchester store 


L. G. Brown 


P. Hutchings 


E. W. Barney, chairman of the 
Aldwych Club since 1938, is to 
be the Club’s next president, in 
succession to the Hon. Lionel 
Berry. He has been actively in- 
terested in the Club since its in- 
ception 40 years ago, and was its 
first hon. secretary. His installa- 
tion will take place at the annual 
meeting on July 5. 

* . * 

Bill Heard, manager of the 
sales and marketing department, 
Colman, Prentis & Varley, is 
back in England after a nine 
weeks tour of the U.S. Studying 
the American market, he travelled 
8,000 miles by road, working as 
a baker’s roundsman and as an 
assistant in supermarkets and 
general stores. 

*~ * * 

Newspaperman probably more 
directly interested than any other 
in the 1951 Cup Final is 
F. Herbert Grime, J.P., joint 
managing director of the West 
Lancashire Evening Gazette and 
associated publications. He is a 
director of Blackpool F.C. and in 
his opinion, “there’s only one 
team in it!” 

+ * * 

Philip Hutchings has been ap- 
pointed advertising manager for 
the Avon India Rubber Company 
Ltd. He joined the company in 
1933 and served in the sales 
organisation at the Melksham 
factory. Before becoming assis- 
tant to Hareld Goodman in 1949. 
he reorganised and co-ordinated 
the company’s packaging and 
presentation. 

. * « 

Mrs, Marjorie Knott has joined 
the staff of William Samuel & 
Company (London) Ltd., pub- 
lishers and advertising contrac- 
tors, as secretary. Mrs. Knott 
has been associated with publish- 
ing and advertising work for a 
number of years; formerly at the 
Financial News and The Times 
city office. 

- - * 

Edward Saunders has relin- 
quished his appointment as ad- 
vertising manager to Spicers Ltd.. 
and is returning to his work as a 
creative and planning consultant. 


J. McL. Paterson 


FE. W. Barney 


Dr. R. S. Edwards has been 
re-appointed chairman of the 
Council of Industria] Design. 
A, N. Silver, who has been ap- 
pointed a member of the Council, 
is the dry goods trades manager 
of the London Co-operative 
Society Ltd., and a member of 
the Cotton Utility Scheme Com- 
mittee. 

*~ * 

R. E. Thomas, who was for 
many years on the advertisement 
staff of the Evening Standard, has 
been appointed advertisement 
manager of Out of Doors and 
southern advertisement manager 
of the British Rayon and Silk 
Journal. 

* * * 

A. Vernon Keith, of A. Vernon 
Keith & Co., arrived back in 
London by air last Friday. Mr. 
Keith has just concluded an ex- 
tensive tour of India and 
Pakistan. 

* +. * 

C. A. Stradling, press liaison 
officer, G.P.O. Cable and Wire- 
less, fell down a flight of stone 
steps at his home in West 
Kensington and fractured a foot. 
He will be away from duty for 
some weeks and his work is being 
undertaken by F. H, Fishwick. 

* * aa 

L. G. Brown, advertising man- 
ager of Griffin & Spalding Ltd., 
the Nottingham stores, has been 
appointed advertising manager 
and public relations officer with 
P. P. Payne & Sons Ltd., printed 


tape manufacturers, of Haydn 
Road, Nottingham, as from 
July 2. 

* - 


R. A. Pearson has been ap- 
pointed assistant to P. R. Gilbert, 
advertisement manager of Regent 
Oil Company Ltd. He will be 
mainly concerned with outdoor 
publicity. 

*~ * * 

Bea Baxter, woman radio com- 
mentator, of Sioux Falls, South 
Dakota, has just returned from 
a tour of the Island of Jersey on 
which she was accompanied by 
Lyster Robinson, the director of 
publicity. She recorded her im- 
pressions through the B.B.C. 
North American Service. 

* ~ ~ 

Lt.-Col. H. de G. Warter, for- 
merly advertising manager of 
Regent Oil Company Ltd., has 
been awarded a clasp to his 
Territorial Decoration. He com- 
mands the L.A.A. Regiment in 
the 56 (London) Armoured Divi- 
sion T.A. Lt.-Col. Warter is now 
controller, Regent dealer service. 


F. Murray Milne 


Aprit 19, 1951 
OBITUARY 
G. H. Grimaldi 


Mr. G. H. Grimaldi, who died 
at his home in Hampstead last 
week, aged 58, was for many 
years organiser of the Daily Mail 
Ideal Home Exhibition. After 
spending his early years in ad- 
vertising, he was appointed by 
Lord Northcliffe. as a special 
writer for the Daily Mail in 1919. 

Combined with his duties in 
this capacity, for the Mail and 
for Associated Newspapers Ltd., 
he organised many public events 
promoted by these newspapers. 
He was joint organiser (re- 
sponsible for the organisation 
and presentation of artistic and 
educational features), of 17 Ideal 
Home Exhibitions at Olympia 
and five other national scale ex- 
hibitions at the same venue. 
Among the many spectacles he 


conceived for the Exhibition 
were, “Staybrite City” and 
“Jubilee City.” Then from 1937 


until the outbreak of war, he 
was sole organiser of the Ideal 
Home Exhibition. 

From 1939 to 1945 he was 
director of exhibitions, festivals 
and fairs for the Red Cross and 
St. John War Organisations, in- 
cluding several notable events in 
the grounds of Clarence House 
and St. James’s Palace. 

In 1945, he commenced private 
practice as a consultant and 
adviser on exhibitions. For three 
years he was adviser to the Daily 
Herald and Odhams Press Ltd., 
on public events promoted by 
them. He was consultant for the 
Shoe and Leather Fair at 
Olympia and a number of other 


large functions. In 1950, Mr. 
Grimaldi organised the British 
Food Fair. 


He was the author of a number 
of plays which were staged or 
broadcast. 


J. E. Walters 


The death is announced of Mr. 
J. E. Walters for many years, un- 
til his retirement in 1949, a 
director of Saward, Baker & Co. 
Ltd. 

Mr. Walters is remembered ‘y 
many advertisement managers 
and representatives as a kindly, 
helpful director of advertising 
accounts. He made his mark 
with Iron Jelloids before the first 
World War. He cared greatly 
for the meticulous management 
of all business arrangements and 
was respected by a circle of loyal 
friends and assistants. 


D. Stuart 


Mr. Douglas Stuart, M.C., for 
twenty years West End repre- 
sentative of Odhams Press news- 
papers, died last week, aged 58 


years, at his home at Ferring. 
Sussex. He leaves a widow and 
two sons. 


Miss K. Guppy 
Miss Kathleen Guppy (Mrs. 
K. Newman), for 23 years in the 
advertising department of the 
Waverley Book Company, died 
aged 56. 
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SHADOW DAYS FOR DIPLOMATS 


Sir Charles Petrie 


A CHARTER FOR PET ANIMALS 
Ronald Russell, M.P. 


LATEST STYLES IN SPRING HATS 
Dorothy V. Davis 


DIANE DE POITIERS AND THE FRENCH KING 
Clifford Bax 
FURNITURE FOR A NEW AGE 


John Niven 


Some typical Features 


from recent issues 


WORLD AFFAIRS - FASHION 

SPORT - MUSIC - TRAVEL 

FILMS - ART - HUMOUR 
THEATRE - FICTION 


NATURAL HISTORY - SCIENCE 


GS. LINDLEY SPARKES 
ADVERTISEMENT DIRECTOR 
114 FLEET STREET, LONDON, E.C.4 
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Campaign For Truth 


r | NHE standard of probity among advertisers to-day is such 
that the public, with good reason, has come to trust adver- 
tised goods. What advertisements say about them is 

believed. ‘Honesty is the best policy”, runs the tag. Despite the 

gibes of the cynics, it makes sound sense. Truth in advertising 
is both morally right and commercially expedient. 

Conversely, if advertising is found to deceive, confidence in 
advertised products is undermined. Few and unimportant though 
deceivers may be, they must be brought to book. 

The Retail Trading-Standards Association is therefore, by its 
campaign to combat misrepresentation, doing a service to adver- 
tising as well as to the public. 

Newspapers, of course, do their utmost to ensure that no 
misrepresentation occurs in their advertisement columns, but to 
check every claim or description is impossible. False statements, 
either by intention or through carelessness on the part of the 
advertiser, will sometimes get by. Only the fear of sanctions will 
deter persistent offenders. 

It may not be sufficiently realised that misdescription, either in 
Press advertisements or in catalogues or display cards, is an 
offence for which stiff penalties can be imposed. Publicity given 
to recent prosecutions by the R.T.-S.A. should dispel any such 
ignorance of the law. 

What the public, reading newspaper reports of these cases, 
may fail to understand is that the prosecutions are made at the 
instance, not of the police or any external disciplinary body, but 
of an association representing reputable manufacturers jealous 
for the good name of their industry. This should te stressed at 
every opportunity, for the knowledge will correct any false 
impression that dishonest advertising is widely prevalent. 


A Spice Of Showmanship 


ECAUSE someone in its ranks with a flair for showmanship 

is not afraid to exercise that flair out of business hours, the 
Electrical Sign Manufacturers’ Association caught the headlines 
when the advertisem tnt lighting ban came to an end. To celebrate 
the return of the “Lights of London” with a champagne party on 
Eros island in Piccadilly Circus was a happy notion. 

Many thousands of newspaper readers, having read this story 
and found it entertaining, will have registered the idea that the 
ending of the ban is an occasion for rejoicing—that this type of 
advertising is a good thing and its absence something to be 
deplored. No amount of solemn argument, however logical and 
persuasive, could have been half so effective. ae 

To despise showmanship as the cheapjack of the publicity arts 
is a big mistake. Used with discretion, it can infuse guts and 
gusto into a brew that would otherwise be too subtly flavoured 
to appeal to the mass palate. 


ins 
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To-morrow’s Topics 


Commercial radio: 
big development 


EW _ developments are 
imminent in the expanding 
sphere of radio advertising. 

Latest news is that the final 
stage has been reached in discus- 
sions which will lead to an exten- 
sion of commercial programmes 
broadcast from Radio Luxem- 
bourg. An official announcement 
is expected soon. 

At present these programmes, 
extensively used by some of the 
largest British advertisers, are 
concentrated in the afternoon 
and evening hours of Sunday. 
Additional broadcasts will occupy 
every evening of the week, from 
six o'clock to midnight. 

This will reduce the queue of 
would-be radio advertisers, driven 
to the medium by Britain's paper 
shortage and disappointed with 
the findings of the Beveridge 
Committee. 

_— — — 

In South Africa, where com- 
mercial broadcasting is develop- 
ing, it will in future be possible 
to contrast expenditure on Press 
and radio advertising. Figures 
will show that spending on Press 
publicity is seven times greater 
than the amount invested in the 
newer medium. 

—_— —_— —_— 


Census aid to 


ee. 


SEFUL marketing statistics 
will soon be available as a 
result of the recent census. 

Preliminary reports tabulating 
the population by sexes in each 
administrative district, and by 
counties, will be published before 
the end of June. Acreage figures 
will also be given, and it will be 
possible to calculate population 
density. 

A one in 100 sample is also 
being taken from the census 
forms to serve as the basis for 
a quick, preliminary estimate of 
all major results. These figures 
may be available early next year 
—a considerable improvement on 
past practice. 

Final details, with full figures 
and a general review, are not ex- 
pected for about five years. Even 
this is only made possible by 


greatly improved mechanical 
methods of analysis. 
= = — 


Vigorous activity throughout 
the country to stamp out mis- 
leading descriptions being used 


with greater frequency in adver- 
tisements is to be initiated by the 
Retail Trading-Standards Asso- 
ciation. Following successful 
prosecutions in other parts of 
the country, three Sheffield traders 
are expected to be summoned by 
the Association within the next 
few weeks; it is alleged that they 
described rayon as silk. Then the 
R.T.-S.A. will “move freely 
round the country to those areas 
where there appear to be the 
most serious complaints by the 
trade and public of irresponsible 
retail advertising.” 


—_— = #838 ome 


Cabinet Minister 


at 1.A.C. dinner? 


RGANISERS of the Inter- 
national Advertising Con- 
ference have been hearing 
rumbles from the provinces. Out- 
side London, some are saying that 
insufficient is yet known of 
detailed plans for the business 
and social programmes. 

More will be made known 
Officially next week, when “the 
whole Conference story” is to be 
told at a Press conference. Mean- 
while, we are able to give advance 
news of some interesting social 
events. 

A Cabinet Minister is expected 
to speak at an official dinner; 
other V.I.Ps. will attend Tecep- 
tions. There will be many social 
functions for all the delegates. 

_Golfing delegates will be pro- 
vided with facilities for week-end 
play—Saturday and Sunday—on 


two famous courses near London. 
— = — 


Some of the most interesting 
social events will be private 
affairs. Mr. Edward Hulton, for 
example, will be host to many 
delegates at one party. Hulton 
entertainment is usually lavish, 
and foreign visitors who enjoy it 
will take home with them pleasant 
memories of Britain. 


More colour for 
‘Reader’s Digest’ 


| peter y developments are 
_ planned for Reader's Digest 
which only a year ago began to 
carry advertisements in its British 
edition. A new colour press is 
being installed at the London 
works, and it will begin operating 
towards the end of the year. 
There will then be greater scope 
for colour advertisements. 


ROUND TABLE 


THE NATIONAL MAGAZINE CO. LTD. 


28/ 


GROSVENOR GARDENS, 5$.W.i 
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On location at home 


After a hard week in the studio, Assistant Film Director George Mills, who has worked on such popular 


pictures as “ Obsession,’’ “Give Us This Day,”* “Night and the City,’’ and “‘ The Dark Man,”’ likes to take 
it easy with his family. This domestic picture was teken in their comfortable flat in Lauderdale Mansions, 
Maida Vale. Like many people of their income group, the Mills’s have discriminating tastes, and in most of 
their purchases only the best is good enough. 

The Sunday Pictorial with its average weekly net sale of 5,165,253 covers a tremendous cross-section of 
Britain and goes into the homes of all classes on the best advertising day of the week. Among the 
Sunday Pictorial families, therefore, are many like the Mills’s. 

Per square inch per thousand, the present space rate of the Sunday Pictorial is actually 109% Jess than 
pre-war, and the new rate from June 3rd will be only 7°8°% above 1939. 


Sunday Pictorial 
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ADVERTISER'S WEEKLY 


{dvertising Case Histories —9. 


How One And Two-inch Singles 


Selling A Seaside Resort 


Bridlington is not blessed by special features to set it apart from other 
resorts. To advertise it nationally on a budget of little over £1,000 was 


ORE than a_ hundred 
British and Continental 
holiday resorts annually 
compete for custom by seasonal 
advertising in the national and 
leading provincial papers. To 
do battle against these with an 
advertising appropriation of little 
more than £1,200 is no easy task. 
Yet that is what Gee Advertising 
Ltd. were asked to do when 
they were appointed to handle 
publicity for Bridlington Corpora- 
tion at the end of last summer. 
The job was made no easier 
by the fact that Bridlington is 
neither a Cornish Rivieran sea- 
side nor “Suntrap of the South,” 
but a Yorkshire resort on the 
north-east coast. Its very loca- 


therefore no easy problem. 


tion, 200-odd miles north of 
London, handicaps Bridlington 
as a resort of national attraction. 
For although many people 
from the north may seek the 
warmer sun, longer days and 
greater languor of places like 
Torquay, Bournemouth and 
Paignton, a smaller northern re- 
sort can hardly expect to draw 
many visitors from the southern 
half of England with its wide 
variety of seaside holiday venues 
at close quarters. 

A budget breakdown quickly 
showed that to secure anything 
like coverage and frequency cf 


insertion, the maximum space 
could be no more than 2 in. 
doubles in the Midlands and 
northern provincials and not 


HEAD OFFICE: 


ST. MARY STREET, CARDIFF 


Tel. 7000 


Advertisement 


LONDON OFFICE: 


Manager: 


STANLEY BALDWIN 


176 FLEET STREET, E.C.4 


Tel. Central 1459 


Manager: 


GEORGE J. STUDD 


more than 2 in. singles in any 
national (with 1 in. single as the 
norm). 

These small spaces had to 
compete not only with the larger 
ones of the wealthier British <e- 
sorts like Eastbourne, Blackpool, 
Southsea, etc., but also with the 
dominating and alluring 4 in. d.c. 
and larger spaces of holiday 
camps, Continental resorts and 
touring agencies. 


Small Space, 
Big Attraction 


It was obvious, therefore, that 
Bridlington’s tiny spaces had to 
be charged with the maximum 


Possible quotient of attraction 
and pulling power; and that the 
advertising task rested largely 


with the creative men. 

This task was no slight one, 
since in scrutinising the pages of 
1950 Resort advertising, Gee 
Advertising discovered that prac- 
tically every idea, illustration 
subject and copy-thought had 
been and was being used—some 
in-quadruplicate and ad nauseam. 

For example, several 
claimed that they had a 
in sunshine.” 


resorts 
“corner 
Others plugged the 
“tonic properties” of their air, 
Others made much of their 

“golden sands.” their amusement 
parks and facilities. 

A few resorts possess. and 
have rghtly emphasised, a dis- 
tinctive or unique feature. Black- 
pool, its Tower. Jersey and 
Guernsey, their coastlines. 
Southend, its mile-and-half-long 
Pier. 


Bridlington Has 
None Of These Things 


But Bridlington has none of 
these exclusive features or “copy- 
pegs.” It has a_ beautiful 


sheltered bay; firm golden sands; 
tonic air... And so had many 
other resorts. Reference to : 
“literature” produced just 
fact of abnormal interest. 
air had been “canned” at Bridling- 
ton, sent to London and released 
in a West End ballroom! This 
was good guide book matter. 
but not a 1 in. single-column ad- 
vertisement headline. 

The agents began, therefor 


e100 
think in terms of an overall 
theme. seeking a headline which 


APRIL 19, 1951 


Are 


parol INCGT CTON 


Everything for the ideal holiday. 


uide (Postage 3d.) from 
egrove, Dept. 2 
Information Bureau. 
Travel by Rail. 
For the nationals, l-in. single 
spaces were, with very few 


exceptions, maximum size. 


would “nutshell” the delights of a 
happy holiday in a never-before- 


said way. After much scribbling 
and discarding. the thought 
appeared “You'll want to 


stay on—at Bridlington.” 

The simple and elementary 
phrase, it was thought, said 
plenty and was psychologically 


: youllwantts seyenat 


BRIDLING TON 


Yorkshire's Tonic Resort 


EB ing for the ideal 

i len sands 
-Enterstainments-Sports 
facilities~ Lovely scenery 
Write for Guide (Post- 


- 3d.) to S.Lovegrove, 
pt. 1a, Information 
Bureau. 


In the provincials the campaign 
blossomed forth to 2-in singles. 


sound. It was different from 
what other resorts were saying. 


It had a pleasant lilt. It pro- 
voked interest. And it said, 
obliquely, that Bridlington was 


so lovely it was hard to leave. 

So much for the theme. But 
now arose the problem of how 
to illustrate or support this head- 
line in a 1 in. single. A hand 
waving? A fluttering handker- 
chief? A last look back from the 
carriage window? The Bridling- 
ton Bay? A girl in a sunsuit? 
An empty and forlorn deck- 
chair? All these were con- 
sidered and discarded. 

And then the art director 
“got it.” A child! A child with 
her back to the reader, looking 
out at the sea. A child through 
whose wide eyes, unseen, the 
reader could picture all the de- 
lights of the seaside and the sad- 
ness of parting with it. And 


(Continued on page 112) 
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ADVERTISER'S WEE 


DON’T LIMIT YOUR ADVERTISING! 


-+-Fing up or write 


THE COMMERCIAL ADVERTISEMENT OFFICER 


BRITISH TRANSPORT COMMISSION 


CRANBOURN CHAMBERS, LEICESTER SQUARE STATION, LONDON, W.C.2. PHONE: TEMPLE BAR 3490 
SCOTTISH OFFICE: 7 CASTLE TERRACE, EDINBURGH. PHONE: EDINBURGH 31021 /2 


‘ 


*& *& FREE to advertisers and advertising agents: LONDON’S TRAVELLING PUBLIC. This publication, the first 
of a series of surveys, analyses an important market—the people who travel in the Greater London area. 
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¥ 


THE 


MUNICIPAL JOURNAL 


PUBLIC WORKS ENGINEER 


19th April, 1951. 


The SALES MANAGER. 


Dear Sir, 


Re: Hire, Maintenance, Part-us«d 
Plant, etc. 


In so far as the effects of 
shortages of materials can be con- 
batted, they will not be permitted 
to interfere with vital local 
government projects. 


The 2,032 authorities in 
Britain, responsible forran annual 
expenditure of nearly 
£2,000,000,000, must therefore rely 
increasingly on hire, maintenance 
and repair services, purchase of 
part-used plant and equipment, and 
a more extensive use of alternative 
materials. 


Your advertising consultant 
will confirm that the economic 
medium in the local government 
market is the "MUNICIPAL JOURNAL and 
PUBLIC WORKS ENGINEER". The 
reaiership of 60,000 includes every 
borough architect, engineer, sur- 
veyor, highways engineer, waterworks 
engineer, sanitary inspector, 
supplies officer, medical officer of 
health, town clerk and treasurer. 


Write to us at 3/4 Clement’s 
Inn, Strand, London, W.C.2., or 
telephone Holborn 2827, to reserve 
your space requirements. 


THE MUNICIPAL JOURNAL LIMITED. 


Apri 19, 1951 


SET A STYLE FOR 
THE HOUSE 


LL big newspapers and ment of a small picture and text 

book publishers have a_ for 16 machines, 

style of the house—that is, | The charm of this book is that 
a set of rules controlling the it is so easy to read. There is 
detail of printing practice. A %° Superfluous decoration and 
few big printers and one or two second colour is used with great 


PRINT REVIEW 
by 


Brian Hilton 


in production. 

Do you, for example, put 2 
comma between the number and 
name of a street; do you use 
capitals for chairman and manag- 
ing director; and do you lead 
between pars to bump out your 
print? 

Often it does not matter which 
practice you adopt so long as 
you, and everybody else (includ- 
ing typists), stick to it. 

James Upton Ltd., are one of 
the select band of jobbing 
printers who have a style of the 
house. To help their customers 
follow it they have published « 
little book “Style of the House,” 
which sets out the rules in clear, 
concise form, together with some 
reasons for their decisions on 
such debatable points as the spell- 
ing of the termination “-ise” (not 
“ize”.) 

* * . 


OUTSTANDING amor.g machinery 
catalogues is that recently pro- 
duced for James Archdale & Co. 
Ltd., by Machinery Publishing 
Company Ltd. This quarto book 
of 28 pages and cover is out- 
Standing because of its simple 
strength and sound technique. 

Front and back covers carry 
colour photographs of Archdale 
machines at work. Inside pages 
have a further 18 photographs, 
two in colour. reproduced the 
whole size of the page, bleeding 
off three sides (which makes the 
pictures 9} deep by 84 wide) with 
a two inch strip at the foot for 
caption. These large uncompli- 
cated pictures are extremely 
effective. 

At the front of the book are 
two double page spreads divided 
horizontally by light blue rules 
into four sections per page. This 


provides nice, orderly arrange- 


big advertisers have also a house 
style. This is something which 
every advertiser should have to 
avoid the inconsistencies in 
spelling, punctuation and type- 
setting which arise when a 
number of people have a hand 


simplicity. Many catalogues strive 
too hard for effect. 


* * 


+ 


THe JuBiLee BooKtet of The 
Cement Marketing Company 
Ltd., abandons the solid narra- 
tive type of presentation, and 
tells its story in a series of ‘crisp, 
bright sections dealing with 
various aspects. What it loses 
in dignity it gains in readability; 
one does not have to sit down to 
a session of serious reading to get 
the story, the eye quickly absorbs 
it through colour pictures, dia- 
grams and photographs. The text 
is broken down into short 
passages and is well leaded. 


* * * 


IN CONTRAST, the centenary of 
David Macbrayne Ltd. the 


Irchdale of me -) 


Outstanding among machinery 
catalogues. ... A page from the 
Archdale booklet. 


Scottish shipping and road trans- 
port concern, is told in staid 
narrative form. Though there 
are plenty of illustrations of ships 
and buses they do not tell the 
story in the modern manner of 
the illustrated weekly periodicals 
but merely illumine the text. A 
hundred years of shipping in the 
Western Highlands and the Isles 
should have been productive of 
— exciting and colourful 
tale. 


-* ~ - * 


To ALL DESIGNERS of holiday 
town guide books I commend a 
study of the Scarborough guide. 
At long last the information 
about hotels and boarding houses 
has been attractively rationalised. 


(Continued on page 112) 
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SPRING wFLEET ST 


PRING, say the poets, must rule everywhere. 
Even in Fleet Street? Like young wine, 
does the ink begin to stir and bubble? Do 
penholders sprout green leaves? Unfor- 

tunately not. Apart from the window boxes and the 

vase of daffodils on the boss’s desk the casual eye sees 
little sign of spring. 


Yet it is there—in the newspapers. Whatever the 
weather, the fashion drawings are coming out in flowery 
patterns, the sports page and the cookery columns are 
changing, and offers of seaside accommodation have begun 
to peep shyly up among the classified advertisements. 


And the news? That depends—for an honest paper $2 
must tell the hard facts still. But it gives all the space ff 
it can afford to the entertaining side of life. For a 
newspaper is much more than a catalogue of events. 
You choose it for good company, good counsel, and 
for life—as you do a friend. And true as “ spring 
will follow winter” is the phrase— 


The Daily Telegraph 


THE PAPER YOU CAN TRUST 
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ENGINEERING - 


CONSULTING 
ENGINEER 
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THE 


STRUCTURAL 


ENGINEER i 


THE JOURMA 
MSTITUTION OF STRUETt mat Sp ustiodiane 
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' 
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Ipp'y General 


Telephone: VICTORIA 6423/4 


PRINCES PRESS 
PUBLICATIONS 


Cover all important fields of engineering 


Advertisement Manager for further information 

ring ar @| re 
PRINCES PRESS LTD 
4BJb Ans 4 e 


147 VICTORIA ST., LONDON, S.W.1 


Print Review—continued. 


Instead of the usual dull pages of 
ads. set by a local printer's 
apprentice, this guide has 28 
pages of information all pre- 
semied according to a tidy for- 
mula. 

This information is divided in- 
to three groups. First, hotels 
with pictures, second hotels, etc., 
without pictures, third, one line 
entries. 

In the first two categories the 
facts are presented in exactly the 
same way, and to standard sizes. 
Hotels with pictures get a strip 
across the page 14 in. deep. 
Hotels without pictures get } in. 
The entries are divided by thin 
rules. This arrangement makes 
for extremely easy reading. 

* * * 

ONE OR TWO wine importers 
have given a lead to a trade 
which was notoriously unprecep- 
tive in respect of its catalogues. 
Something rather different has 
just been published by Brown, 
Gore & Welch Ltd. It is a 32- 
Page catalogue in which a serious 
and successful attempt has been 
made to bring the design of a 
p.cce of print in line with the 
quality of the merchandise it ad- 
verses. 

The price list pages are hand- 
somely set in Bodoni, decorated 
only by the picturesque trade 
marks of the various growers and 
Vineyard proprietors. But inter- 
persed throughout the book is a 
series of photographs of the 
firm's cellars—cobwebs and all. 
In some of them the bottling and 
testing processes are denicted. 
The cover is a duotone half-tone 
in blue and black. A neat and 
imaginative job by Adams Bros. 
& Shardlow Ltd. 

. ” * 

INGENIOUS USE of two kinds of 
half-tone screens gives additional 
life to the pages of a booklet vy 
Strelitz, the dress house. Each 
page carries a photograph of a 
model wearing a garment and 
also a photograph of a British 
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Instead of dull pages of locally- 
set ads., a tidy formula of presen- 
tation, 


building or country view. The 
girl is in the ordinary diagonal 
screen, the scenic picture in a 
vertical line screen which has just 
the faintest suggestion of linen 
grain. 
* * 

Frepk. Sace & Co., L1D., ex- 
cuted a great deal of the wood 
carving and bronze work for the 
new House of Commons. Their 
contribution is shown and de- 
scribed in an elaborate brochure 
15 in. wide and 104 in. deep with 
a fawn leather grained cover 
board and cream Plastoic bind- 
ing. 
A series of very fine half-tones 
some a hundred square inches, 
carry the weight of the story, and 
the heavy art paper is linen 
grained to give the necessary 
character to the pictures. The 
brief text is in Perpetua—very 
pretty but a shade light in weight 
for the linen finish. 


ONE-INCH SINGLES FOR A RESORT 


(Continued from page 108) 


more—a child in a big wide sun 

hat. the perfect circle of which 

would attract and rivet the 
ader’s questing eye. 

That this was a good advertise- 
ment was soon shown by a letter 
received by the agency from Mr. 
S. J. F. Lovegrove, Bridlington 
Publicity Manager, within [2 
days of the advertising’s first 
appearance: 

“Applications to date number 
5,921, which is 864 more than at 
this date last year when the ad- 
vertising had been running a fort- 
night longer. Tuesday of this 
week brought 573 repiies—an all- 
time record.” 

A later letter gave an interest- 
ing breakdown: 

“While the bulk of replies 
naturally comes from Yorkshire, 
the numbers of applications from 
Scotland, Lancashire, The Mid- 
lands, London and the Home 
Counties are increased.  Appli- 


cations have been received from 
Cornwall and Dorset, while one 
day's postbag contained replies 
from as far afield as The Isle of 
Skye and the Isle of Wight.” 

A still later letter said: 

“The one l-in. single in the 
‘People’ on February 18 has pro- 
duced 671 replies to date 
(16/3/51) and they are still being 
received.” 

A contributing factor to ihe 
success of this advertising may. 
of course, be that in this Festival 
Year numbers of people will 
flock from and avoid the likely- 
to-be-overcrowded South of 
England. 

And while it is yet too early .o 
forecast a “sell-out” for Bridling- 
ton this summer, the present 
bookings at hotels and boarding 
establishments indicate that 
many more people than in recent 
years will “want to stay on—at 
Bridlington.” 
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An issue whieh will be 
retained by architects and 
builders all over the world 


his, 


FESTIVAL OF BRITAIN and EXPORT NUMBER —JUNE 1 


he ARCHITECT & BUILDING News for June 1 

combines two issues of outstanding importance. 
The first provides a pictorial record of the Festival’s 
main pavilions and buildings, and describes the 
materials and techniques employed by its architects. 
The second is an impressive survey for overseas 
buyers and importers, showing the availability and 
quality of representative British building materials and 


No increase in advertisement rates for 
this “Double-Appeal” issue 


DORSET HOUSE, STAMFORD STREET, LONDON, 


components. The ARCHITECT’S export issues are 
retained for reference throughout the world, and 
manufacturers are still receiving orders from the 
last export number published in Feb., 1950. The 
double appeal of this important combined issue 
will ensure even closer scrutiny for an even longer 
effective life. The demand for space will be heavy, 
and early reservation is recommended. 


S.E.1. WATERLOO 3333 (60 LINES) 
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LEARNING ALL THE TIME. . . 
It is hardly possible for one organisation to 
meet every printing need and we suggest that 
specialisation brings perfection and most faithful 
Here at Charles and Read we 
know a lot about photo-litho-offset, not all, 
mark you, for we are the first to admit that we 
are learning all the time. ‘We study photo-litho- 
offset and if a job is suitable for reproduction 
by this process we can do it and do it well. 


reproduction. 


CHARLES 


& READ. 
LIMITED 


Printers by photo-litho-offset 
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PACKAGING PARADE 


ERFUMES are normally 

short lived — their average 
life is probably two or three 
years. Certainly there can be 
few perfumes that have lasted 50 
years with a record of increasing 
popularity. To commemorate this 
unique record of Californian 
Poppy the distributors, D. and 
W. Gibbs Ltd., have introduced a 
completely new pack, expressing 
the floral appeal of the perfume 
and streamlined to suit the 
modern age. It is pyramid-shaped 
with a warmly-coloured red and 
black poppy motif and the flacon 
it contains has been designed to 
follow the pyramid line. 

The new pack became available 
to the public in mid-March, in 
two sizes, the Pyramid and the 
Presentation size. 

Advertising agents for Cali- 
fornian Poppy are Lintas Ltd. 


<- —_ 


EATURE of 

the pack re- 
cently introduced 
by Johnson & 
Johnson (Great 
Britain) Ltd. for 
their baby powder, 
is the sliding clo- 
sure operated by a 
manual twist. 


[eee 


HIS new Vita-Weat house- 

hold package has been 
designed by Richard Lonsdale- 
Hands Associates for Peek Frean 
& Co., Ltd., and incorporates for 
the first time a coloured repro- 
duction of the Crispbread. 


HE Ediswan Headphones 

carton is one of a series 
designed to conform to standard 
colours of red, blue and black. 


ELIEVED to be the first cf 

its kind on the market, the 
Velvet Crepe Paper Co.'s new 
Pocket Pack of one dozen double 
handkerchief tissues in a film 
wrapper, is particularly suitable 
for carrying about in handbags, 
pockets, etc. 

“Velvet” nameplate, colour and 
style link it with the large 
Velvet pack already on the mar- 
ket. The two packs are comple- 
mentary, not competitive—one 
for convenience, the other for 
economy. 

The colourful display outer 
holds one dozen pocket packs 
and forms a compact self-service 
device for counter-front display. 

Advertising agents for the 
Velvet Crepe Paper Co., Ltd., are 
Greenly’s Ltd. 
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ADVERTISER'S WEEKLY 


RESPONSIBLE, 
RESPONSIVE 
PEOPLE READ 


Send for a copy of THE SPHERE from your file, 
(or we will gladly send you one on application) when 
we believe you will be impressed by the masterfully- 
presented editorial, keeping company with many . 


pages of announcements by leading advertisers. 


For all categories of quality goods THE SPHERE 
offers opportunity, absolutely without waste, to 


approach an immense readership among people— 
men and women—who have the means and 
discrimination to buy only those goods which are 


of outstanding merit. 


If yours is a quality product or service make sure 
SPECIAL NUMBERS your announcements are in THE SPHERE .. . 


FESTIVAL NUMBER—June 2 where your investment is economical and SAFE . . 


Ail sold where readers have both income and capital. 


MOTOR SHOW NUMBER—Oct. 20 
Some Black and White available Our superb full fi tur teniptadihand 

CHRISTMAS NUMBER—Mid. Nov. for many issues is fully booked. But, please let us & 
Some Black and White available pent sepa, see” valerian, etd 4 


possible to accommodate your particular needs. 
The paper position is difficult; please give us as 
much notice as possible. 


SPHERE READERSHIP REPRESENTS PURCHASING POWER 


RBRANK J. DUNN, Advertisement Manager, Commonwealth House, New Oxford Street, London, W.C.1. 
MANCHESTER OFFICE: ss, Market Street Tel: Blackfriars 4109 


Tel. HOL. 6953 
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REGIONAL WEEKLIES 


Scots Read Their ‘Locals’ 


—All 


F you cannot set the Thames 

on fire you may find it easier 

to set the heather ablaze. 

From north of the Border, 
correspondents, in varying de- 
grees of wrath and pity, have 
been lately assailing this feature. 
Why is it that Scottish weekly 
newspapers are not given the pro- 
minence that is their due? That 
is the lament. “I hope you do 
not regard us as too small fry” 
observes one patriot. 

Not a bit of it! Scotland has 
a number of weekly papers which 
can stand comparison with the 
best that England has to offer. 
Within the community they serve. 
they hold a cherished place, and 
however far the Scot may roam 
his affection for hearth, home and 
local paper, rarely seems to 
dwindle. 

This latter claim is borne out 
by the fact that some of the 
Scottish weeklies enjoy world- 
wide circulations. 

Take, for instance, the Storno- 
way Gazette, the only paper 
— and published in the 

estern Isle It runs a feature 
“News from Abroad” based on 
readers letters. This has ranged 
through Sweden, Switzerland, 
Canada, US.A., South Africa, 
the Far East and the Antarctic. 
The Gazette circulation is 9,700. 
It covers Lewis and Harris inten- 
sively and has a good circulation 
among highland folk in Glasgow. 
Within the Southern Islands its 
Circulation is growing steadily. 
Founded in 1917, the Gazette, for 
family reasons, was printed on 
the mainland until July 1949, 
when printing plant was estab- 
lished in Stornoway, an event of 
sufficient importance to merit 
reference in the B.B.C.’s “Scot- 
tish Digest” broadcast. 

The wisdom of this move is 
now becoming even more appar- 
ent. The Island of Lewis is going 
through some economic difficul- 
ties at the moment, mainly be- 
cause of high freight rates, but its 
tweed industry—built up entirely 
by local initiative, and mainly 
within the last 30 years—is the 
Most important export industry in 
the seven crofter counties. The 


Over The World 


WILTON EVAN has been 
assailed from across the 
border for not taking notice 
of Scottish weeklies. Here is 


his response. 


output of Lewis firms exceeds 4 
million yards of Harris Tweed 
per annum, worth, at current re- 
tail prices, over £6 million, and 
90 per cent is sold in dollar mar- 
kets. Stornoway is also the main 
port involved in the Herring In- 
dustry Board's effort to popularise’ 
“Queen of Scots” kippers in the 
U.S.A. This is just in its infancy, 
but may lead to the creation of 
a second dollar earning industry 
in Stornoway. 

A review of the Scottish Press, 
published by the Scottish Secre- 
tariat Ltd., singles out the 
Gazette for mention as one of 
the more important weeklies. The 
editor, James Shaw Grant, is con- 
sidered one of Scotland’s most 
promising playwrights. His fourth 


history and the countryside have 
such strong appeal. 

Following many requests a 
series of such articles entitled 
“Down your Way” which ap- 
peared in the columns of the 
Galloway Gazette has been pub- 
lished in booklet form. Earlier 
this year the Gazette gave an 
historical review of the previous 
year in picture form, which serial 
ran fora month. At present John 
McCulloch, who is president f 
the London Galloway Associa- 
tion, is contributing his reminis- 
cences of 50 eventful years of 
journalism. Week by week the 
Gazette carries a couple of 
columns or so of letters from 
readers from home and abroad in 
appreciation of their local news- 
paper. 

Perhaps these two examples, 
selected at random, will help to 
convince Scottish readers that this 
feature has no “down” on their 
weeklies, great or small, and will 
be glad to hear of other examples 


play “Comrade the King” will of Scottish ingenuity and drive. 
have its world premiére at the * * * 
Scottish Festival Theatre at MANY WEEKLIES “show the 
Pitlochry in June. flag” at local exhibitions. Exten- 
* * * sion of this practice may be ex- 


pected when more proprietors be- 
come aware of the help mem- 
bers can secure from the British 
Federation of Master Printers. 


THE INTENSH LOCAL patriotism 
of the Scot makes it easy to ap- 
preciate why articles on local 


A STAND FOR THE 
LOCAL SHOW... 
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An artist's impression of the ready-made background screens which 
would assist weekly papers at local exhibitions. 


231, STRAND, 
LONDON 
W.C.2. 
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The Federation can supply 
members with five well-con- 
structed and tastefully designed 
screens for use as background 
material for printing stands 
rented at local industrial, civic or 
other exhibitions. The screens 
have been used by a number of 
associations and firms and make 
an ideal background for, say, an 
automatic platen printing sou- 
venirs for visitors, or a machine 
engaged in the production of 
work for a customer. 

There is room in addition for 
a compositor working at a case, 
setting and proofing visitors’ 
names, if desired. 

Each screen is 5 ft. high: two 
are 7 ft. wide; two 4 ft.; one 6 ft. 
This is suitable for a display 
stand with a frontage of 14-16 ft. 
and a depth of 6-8 ft. Each screen 
is supplied with strong screw eyes 
for securing to walls or stand. 

The Federation’s Public Rela- 
tions Committee has approved 
a hire charge of £10 as a contri- 
bution to costs and maintenance 
and borrowers are asked to pay 
carriage to and from Bedford 
Row. This is very economical in 
comparison with the cost of hav- 
ing special screens constructed. 

* * ” 


THERE IS MOUNTING evidence 
that many  weeklies—perhaps 
even subconsciously—are com- 
mitting themselves to a_ public 
relations policy. Those links 
which bind readership to the 
paper are being strengthened not 
only by tradition and service, but 
by timely leadership in local 
affairs. Such leadership should 
not be dictatorial. In many a 
quiet way collaboration brings its 
own rewards. Sport offers an 
ideal opportunity. The Kent 
Messenger is collaborating with 
the East Kent District Association 
of the Cyclists’ Touring Club in 
arranging a Whitsuntide tour of 
Kent by cyclists. All completing 
the course will receive a certificate 
and badge, which will be pre- 
sented later in the summer at 
Bilsington Priory, near Ashford, 
home of Mr. H Pratt- 
Boorman, editor-proprietor of the 
Kent Messenger. 

The Accrington Observer and 
Times has been sponsoring a suc- 
cessful snooker competition since 
1921, and over a thousand pounds 
has been raised for local chari- 
ties. This year there were 16€0 
entries for the cup given by the 
Observer and during a well staged 
“festival of snooker” which lasted 
a fortnight, the paper must have 
gained valuable publicity as com- 
pensation for its enterprise. 


* * * 
Tue Burton Chronicle has been 
carrying displays of holiday 


“smalls” which come near to be- 
ing unique in the local newspaper 
field. In four issues 19 columns 


UP JULY-DEC. 330-46, 


JAN.-JUNE 1950 — 46,655 
JULY-DEC. 1949 — 45,708 


16.966 B.C. 


BRIDGWATER MERCURY 
DEVON & SOMERSET NEWS 
BURNHAM-ON-SEA GAZETTE & HIGHBRIDGE EXPRESS 


SOMERSET COUNTY GAZETTE 
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of smalls were carried from 
various resorts, the majority 
ordered for a minimum of six 
insertions. This is the third year 
the feature has been run, but a 
new section this year is under 
the heading “London — For 
Festival of Britain.” 

* * * 

INTERESTING CONTRAST is 
afforded by local display ads. in 
Yorkshire and Cornwall. 

In the Wakefield Times traders 
believe in utilising every square 
millimetre of space, and the ad. 
columns are heavily furnished. 
The narrow margins emphasise 
this weightiness. Experience, no 
doubt, has taught that in York- 
shire this policy pays. 

In the Cornishman emphasis 13 
on white. By comparison with 
Yorkshire there are great open 
spaces in the displays. One 


trader uses a 6 in. d.c. to ask: 
“Have you seen our window?”— 
then gives the address. Another 
uses the same space for only four 
words of copy, other than the 
address: “Question — Food. 
Answer—Chirgwins.” 
Brevity evidently 
Cornishman’s book. 


* * * 


suits the' 


From the pocket-sized town 
of Vandalia in Missouri came a 


58-years-old postman to travel 
around Britain as an ambassador 
extraordinary. The traders of 
Vandalia had sent him over by 
air to find out how Britain was 
faring. When he visited Essex, 
the London and Essex Guardian 
Newspapers Ltd. did him proud, 
showing him around various 
boroughs and in particular the 
new town of Harlow. 


Advertising Analysis 


By LONDON REP. 


AST month, activity in 
L= weeklies showed a 
marked increase. Judging 
by recent issues, the good work 
is being kept up. Apart from 
the usual spring campaigns, a 
number of old weeklies’ adver- 
tisers have returned to the fold. 
Among the national advertising 
now appearing up and down the 
country are the following: 


New Advertisers 

Ministry of Food, 2 in. d.c. an- 
nouncing “New Ration Books 
Soon,” in big list. Delrosa 
National Rose Hip Syrup, 6 in. 
d.c. in selected media. Maytime 
Toffees, 4 in. d.c. in the North- 
East. Bile Beans, 4 in. d.c. back 
again in many weeklies. Gre- 
Solvent, 11 in. triples in Lanca- 
shire. Robbialac Paints, new 
seasonal campaign recently 
started. Sandmoor Classic Suit, 
new 4 in. d.c. in county media. 
A.C, Spark Plugs, new widespread 
scheme; this old user of weeklies 
is back again after being out for 
a time. Nippinap Squares, a new 
advertiser of baby napkins in 
various areas including South- 
East. Sobell T/V, 6 in. d.c. an- 
nouncing the new Sobell Star- 
gazer in West Midlands. Smith's 
Crisps, new 3 in. d.c. scheme, copy 
featuring “Still 3d. per packet.” 
Robin Hood cycles, 6 in. dic. 
Qualcast Mower, seasonal cam- 
paign re-started. 

Butlin’s holiday camps and 
also staff vacancies displays in 
various weeklies. Gt. Yarmouth, 
4 in. d.c. in Lancashire. Odol 
Mouthwash, attractive 6 in. d.c. 
Silver Reign Cheese Spread, 6 in. 
singles in Lancashire. Gumtex 
(Dalmas), 2 in. singles in wide- 
spread areas. Oteg (Egg preserva- 
tive), seasonal campaign  re- 
newed. Meddocream, 6 in. d.c. 
in West Midlands. Australian 
Honey Week, 11 in. triples in 
special areas. R.A.F.V.R. (re- 
cruitment), in numerous weeklies, 


Chessington Zoo Circus, Home 
Counties weeklies. English and 
Scottish Joint Co-operative 
Wholesale Society Ltd., Eastern 
Rose and Eastern Tips Tea. 
Phyllosan, 6 in. d.c. in selected 
media. 


Publishers 

The Times, Fourth Survey of 
British Agriculture again adver- 
tised in weeklies in 6 in. doubles. 
News Chronicle, 4 in. singles :o 
announce the “Story of The New 
Army” and 4 in. d.c. featuring 
“Win again with Captain Heath.” 
Sunday Dispatch, 8 in. d.c. in 
big list to announce “The Women 
I Have Been,” by Anna Neagle. 
Sunday Graphic, announcing 
“Untold Stories and Intimate 
Pictures of the Royal Family.” 
Sunday Empire News, 6 in. d.c. 
featuring the “I was Churchill’s 
Shadow” story. Sunday Express, 
8 in. dc. announcing that 
Beverley Baxter has joined the 
Sunday Express. Picture Post, 
8 in. d.c. in many weeklies. 
Farming 

Lister Separator, four doubles 
in agricultural areas. United 
Canners Ltd., six doubles for Seed 
Peas for 1951 Harvest, appearing 
again as in previous years. LC.L., 
3 in. dc. for “Cetavlon” and 
other products of LC.I. in various 
areas. Alfa-Laval, featuring local 
representatives for milking 
machines. Agricastrol Tractor 
Oil, 6 in. d.c. in selected areas. 
Dairy Farmer's Veterinary Book, 
11 in. d.c. Chilian Potash Nitrate, 
four doubles back again. British 
Salt Federation, 4 in. single 
notice to Sugar Beet Growers. 
Evans Medical Supplies, 6 in. d.c. 
in many agricultural areas. 


Renewals 

Lucas car battery, De Witt's 
Pills, Weaver to Wearer (large 
spaces), Dreft, Bradleys 
(Clothiers), S.R. Toothpaste, 
Rego, Timothy Whites. 
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Largest Net Sale in Kent 
KENTISH TIMES — 


SERIES OF EIGHT LOCALISED EDITIONS. NET SALE NOW EXCEEDS 


83,000 


COPIES WEEKLY 


Advertisement Flat Rate 23/- per s.c. inch 
TIMES BUILDINGS, SIDCUP Tel.: Foots Cray 3077 (3 lines) 
London Office: 329 High Holborn W.C.! Tel.: Holborn 2730 

also at Bromley, Orpington, Eltham, Bexleyheath, Erith and Dertford 


1 Tow Quick SERVICE 


essentials to every t Both 
are bis Rapid reliable emcee on6 os u 

om a os om f You are invited t 
Plow Terminus 2691—where you will receive © 
ysis Pag “ invaluable. 

Many concerns find the Strand comprehensive Ser the ~. 

Simply supply the basic data then o- oa from 
idea to finished plate ready for your 


1S7 FARRINGDON RD. LONDON E.C.I. Telephone Terminus 269! (4 lines) 
Rathbone 24) 


Basiness news and technical articles of vital 
interest to engineers —every week in the 


MECHANICAL WORLD 


AND ENGINEERING RECORD 


MAKE SURE IT IS ON YOUR TECHNICAL ADVERTISING 
SCHEDULE 


EMMOTT & COMPANY LIMITED. 21 BEDFORD STREET, LONDON we? 
MANCHESTER OFFICE 31 KING STREET WEST. MANCHESTER 3 


Pee 


EOD 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


enna te ge 
area of South-West 
prosperous 


The newspapers 
of North Essex 


COLCHESTER 


Gazette 


NET SALES 


42,333 


A.B.C. 


136 HIGH STREET 
HOUNSLOW 


Braintree and Witham 


TIMES | 


Over 41,000 a week 
— A.B.C. of course 


; 117 A af 
‘ ‘ 
& a 
| : 
Rie, 
t ’ 2) 
; ie 
b ——— see ——$—— —— + iy” a - 
: $$. 4 
igs 
fr = 
a HE STRAND LITHOGRAPHIC CO. LTD i, 
; , * = Fe ope Soe. SE ee es pen ear SP sap : ; i] 
. m4 4 7a v 
| ae 
* oa tm 
ye 4 a. 
re A = 
' b 
ee = 
, i et 
3 MY? ae 
| Lssex County q 
| i. 
, Sedo) || i 
‘ we iddlesex. f ee 
RR «|| x 
| | ler i 
oo. 
; | Phone : HOUnslow 0016-78 BS, 
| __ a 
Founder Member Londen Suburban ints 
v oe 
f Ba 
e) ee. 
¥ a 
i i! ‘ net y mere maaan ‘ a ny 
“SE ss 2 ee a Ae ee . : rs. = 3 2s = ae . 


Here — starting in next week’s Picture Post — is 
ever to appear about life in Hollywood. He 
beautiful and famous and successful, as ¢ 
You walk onto the set with Betty Grable— sur 
girls at Palm Springs—dine with Humphrey B 
Bacall. You meet Cecil B. de Mille, the fabu 
moguls. But that isn’t all. You explore, 
Hollywood. The Hollywood where cigarette girls 
break. The Hollywood where stars grow old 
and die. For this is the story of Hollyv 
the inside. The true story. The one they ge 
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exactly what would happen if you arrived there tomorrow. What happens wher y 
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STRATEGIC 
POSITION 


When planning your campaign, keep National Solus Sites in mind. Every 
town of importance in England and Wales has National Solus Sites, standing alone 
in commanding positions on busy streets. A poster on a National Solus Site 


is permanently in the public eye, doing a better selling job at a lower cost. 


NATIONAL SOLUS SITES LIMITED 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD 


5660 STRAND, LONDON. W.C.2 + TELEPHONE - TRAFALGAR 4922-3-4 


wee le BENE LSE ino See = 0 ey ne | | recone 2! 
=) pee “a - : fae" ee rs ae sib eal Se ee aes “4  } US ysis ee Saxe ae is 
j . ae ‘ =" a, oe n . ~ 2. =e 
ADVERTISER'S WEEKLY . 120 Ark | 
we Ss —— Rone 
es Ey * eee * ee ee 
@ = — ——— 
= See 
Sa 
: = = ee : 
= = SS fal 
a == — H 2 —" me aint s ; 
A Eee 
° 4 a—— 
—— — ‘ SS== ——— 
= = ———s —-. 
—— = = << : 
3 == 7 ———— 
, = . == = 
| je. 9 ~ SS 
Be = Sees —, ES : 
48 b&b ABBE : 
= ES —S = = SS sage ae .. : oa t 
. : — — = = i= = ~ és a: : . s ‘ 
os a —— —- ——— =— = _* : — a ee ge * > ees * F 
3 = 4 = SS & = = a 3 ts oh ie a Wisk its. F i RR a | *~ 
e sa = —f = — aaa eh Sad et Te | | ie bell 
‘ S == —= = 3 so a Oe ea 
; 3 4 - 3 ; ig > ae —_ : 
= = | pe at = s 1 ae to x) ¥ Dead . gS Pes ign ipa 
z —— = | i" oe a : é i i heme pee 
: : —— -—— — Aras Fe tS gg ee 
ve, = je} a Pet hee ty : : ar} hs es ee 
¥e 4 ————F se Ra on Se r : ne 
3. a BR ON 4 ee 
ne =e sy Ee eane | ode”. ee bee shes sb ya rear ic 8 
. on a Ree eS ae eS ade A a hee Pan are 
| afr) ang tee oc. | 3-2 oe { 
| — — ae ee . { | eer 
F 5 Sens Ke a 06ClU OE 
i « q ‘ate # .. hao . iS 
ake eS re] 1o0KinG FORWARD TO SS aes ~ 
‘- 7 a g 4 —— ann 3 ire So . eae WS : bef 
¥ es = a 2 . + ae 
Say \. * 4 i Py & . ; : By a es sia ; ae : 
; i ¥ . im “ iaeits <= me . 
' : j oe, A ae ‘ 
“ Bs) : eB a 4 i a 
ee hike . + aR ha va ha rs 
4g foe, y Bot | ee : ; +4 . 
a Zim ay Pl — + ya j ote baa 
pe a ob Ss mi ’ 2 ey 
sy . oe i 7 7 <o*. ae J a. 
’ a rg . sy) San ; 
; ot, re * ~<| et 
; an : isa a cones ee ee oe 7 ee es me i 28 = ae 
; § fe = 1- aks ae! > ; ig st eae : a drase! ie Seal’. “ee fy Se age oi - «% oh F 
te Eee aS s a 
, * ; ‘ ‘ , - Sa 
1 . =) a ae 4 b i: s ines. aa, — 
r = Re . A aa eng £ enprmemy 
: “ = en — i a a yo cp 
j 3 Sa Se ; f a ee aa * ea ‘es sy ; a tte 
’ h See ee * —_ = oo ise ae. RO ey eee © ; 
F ee DoS Ret tod haducl CF, eS So a ef. x 
. i 4 Ri Tog a? ay | JS ees Sg ert i 
, ; ches! ee er 3 Byte . co ae eet a hse v4 mr ae 
— apnea | = Bue ie 7 — eee 4 
7 “gor - E ~ : 4 So ee : f BS : H 
y —e : Me aa pn of as ae 5 Se ee FE, 
: Pg rene rag emnationinmisitias ik ie 
: h Ps : ial eae ae et. 
H : iS = 
4 
° , de 
: 
oe Bs 
i" 
ic x. 
: - 
| eee | 
to 
: i eeeeeeeerr—“CsisSCsSQR 
Oye 3 
oa. 
? a 
: 
ie ggg 
r aS 


Aprit 19, 1951 


Posters In The Service Of A Monopoly 


What Integrity Did For 
This Young Designer 


By J. 


at an interesting discussion 

under the chairmanship of 
Austin Cooper at which both 
commercial designers and pukka 
artist-painters attended. The 
interchanges were thought-pro- 
voking in the extreme, because, 
inevitably, the question of artistic 
integrity was raised. Such a dis- 
cussion generates heat and light! 
There had been claims on both 
sides to (metaphorically) clean 
hands and pure hearts. Straight 
art and commercial art were in 
safe keeping! Filthy lucre was 
the last consideration! 

Then I mentioned, what was an 
undeniable fact of my experi- 
ence, that only once had an artist 
delivered, like Moses with his 
tables of the law, a design which 
he insisted must be accepted by 
me, without alteration. 

It was the child of his brain 
and art; it was his best; he knew 
jt was good and he would tolerate 
no alteration, even at the expense 
of losing the contract. He was 
pretty forcible about it too; and 
it required some advocacy on my 
part in the department to get the 
design—a_ greetings telegram— 
into circulation. But that was my 
job. 

It was a refreshing example, in 
a young artist, of real integrity. 
I had found that most designers 
were quite ready to modify 
designs if some pseudo-artistic 
criticism is flung out at their 
efforts. It is quite easy to pick 
up the lingo and launch it at some 
timorous youngster new hatched 
from the design school. 

My statement was met with the 
comment that commercial artists 
must live! 


I WAS present some time ago 


The Post Office in this poster by 

Zero (Hans Schleger) is typified 

by the familiar pillar box. The 

spectacles give the whole design 
life and force. 


H. RICHARDSON, 0.B.E. 


And one of the pukka painters 
present wanted to know why! 

To be quite candid, I have 
much sympathy with the attitude 
of mind behind that remark. 
Commercial artists must be true 
to the concepts of good art and 
design if their work is to fulfil 
its true function—an important 
one in the realm of modern living. 

There are many who can draw 
well; there are more mechanical 
aids to perfection than ever 
before; the demand for posters 
has maintained itself over many 
years and there is reasonable 
safety in adopting commercial 
art as a career; there is an abun- 
dance of art schools. How is it 
then that we get such mediocre 
stuff? 

One of the prime reasons is 
that the cash question plays too 
big a part. It leaves the designers 
untrue to themselves! I am not 
asking for “art for art’s sake.” 
We are away from the time when 
Whistler could win a farthing 


TEMPLE BAR 2468 © 112. HIGH HOLBORN, W.C. 


iY soncién walk oliee 
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damages for being accused, as a 
coxcomb, of flinging a pot of 
paint in the public's face for two 
hundred guineas. But the moral 
is obvious. If the designer can 
be bribed away from the integrity 
of good design (and that I main- 
tain is what has happened) there 
will be a general lowering of the 
standard. The jerry-poster-builder 
comes in and collars the market. 

I know the evil propensities of 
committees who sit in judgment 
on posters, and I sympathise with 
designers who have to face them 

Whilst the art of the poster 
can never be static, there is noth- 
ing fundamentally mysterious in 
the operation of its laws, which 
are broadly those which go to 
the making of any good picture. 
The fact that words occur in a 
poster design is accidental, and 
must be allowed for in the com- 
position. They are like a tree or 
a bridge in a straight picture— 
elements in the make-up. 

A viewer has to see a poster 
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McKNIGHT KAUFFER had 
many imitators, none of whom 
had his power. 

Above: A colour combination of 
chocolate, red, and black which 
was austere but effective. 

Left: Words, words, words—but 
worked into the design. 


through the window of a geo- 
metrical shape, generally a rect- 
angle, but sometimes some other 
shape—a circle, perhaps, or a 
triangle. The rectangle is a 
purely arbitrary arrangement, 
which, however, suits general 
convenience. But the rectangle 
inevitably brings in the laws of 
composition. In how many 
posters does one see the words 
drawn in deliberately as a strip. 
added as an afterthought and 
plastered over the design proper! 
If it comes to this pass, the strips 
should be the poster design. 


Of course, any good designer 
will look carefully at the message 
offered to him. He will insist on 
brevity and, if possible, a single, 
positive message. He will nor 
design traffic jimps, or squander- 
bugs which tell you to cross the 
road in traffic, or spend, when the 
messages are “Take care” and 
“Save.” He will keep a sharp 
look-out for solecisms, which, if 
perpetrated, allied to his name, 
will damn him for ever. I mean 
solecisms like “Your courage and 
your resolution will bring us vic- 
tory” which came out of the 
Ministry of Information at the 
beginning of the war, in great 16- 
sheet posters. Who was the 
mysterious “us” for whom your 
courage was to bring victory? 

Posing the question “What is 
the chief desideratum of a good 
Poster?” to successive classes of 
salesmen in the employ of the 
Post Office, I invariably got the 


(Continued on page 128) 
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The Appeal Was: 


DISMISSED—4 
ALLOWED—1 


1. Refusal on the grounds that (a) the proposed site is not 
considered suitable for such an advertising board, and (b) on the 
grounds of general amenities. ‘he appeal was dismissed by the 
Minister who heid that the proposed display of an advertisement 
panel on the site would detract from the appearance of the buildings 
which form a background to the site, He further considered that 
aay an advertisement pane] would be prejudicial to the amenity of 
the locality. 

Sheldons Ltd. Site: Argyle Street, Halifax. Authority: Halifax 
County Borough Council. 


2. Refusal on the grounds that it would be prejudicial to the 
amenities of the neighbourhood because there are already enough 
advertisements displayed in the area. The appeal was allowed, the 
Minister being of the opinion that the display of panels would not 
be out of keeping with the characteristics of the locality. 

David Allen & Sons Ltd. Site: Stanley Road and Kirkdale Road, 
Liverpool. Authority: Liverpool City Council. 


3. Refusal on the grounds that a reduction rather than an 
increase in the number of advertisements displayed in this locality is 
desirable, in the interests of amenity. The appeal was : 
on the Minister's ruling that the display of advertisements on this 
site would detract from the appearance of the building and would 
further be prejudicial to the amenity of the locality. 

Sheldons Ltd. Site: 46a High Street, Morley, Yorks. Authority: 
Morley Borough Council. 
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‘ <- creas mire 
Soe LIV ERBO ORS 


Ware 2 
< a 


—_ 


Deng ee 


4. Refusal on the grounds that the site for the display of 
these panels is situated in an area where Regency architecture prevails 
and where the erection of the panels would seriously ect the 
amenities. The appeal was dismissed because, in the opinion of the 
Minister, the display of advertisements of this type would not be in 
keeping with the characteristics of the locality. 

Mills & Rockleys Ltd. : 2 oad, Cheltenham. 
Authority: Cheltenham C 


5. Refusal on the ground of amenities. In considering the 
appeal, the Minister noted that it related to the proposed display of 
an advertisement panel on the flank wall of a building which has 
been exposed through the demolition of the adjoining building, in an 
area which is commercial in character. He further observed that 
there are a number 
of modern build- 
ings in the area 
of dignified and 
well-designed ap- 
pearance in the im- 
mediate vicinity of 
the site. The appeal 
was dismissed by 
the Minister be- 
cause he considered 
it would be out of 
keeping with these 
adjacent buildings 
and would there- 
fore be prejudicial 
to amenity in spite 
of the fact that the 
area is a commer- 
cial one in the 
city’s shopping 
centre, 

Sheffields Ltd. 
Site: 76 Bull 
Street, Birming- 
ham. Authority: 

City 
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agers aes oo The NORTH EAST 
“enc TE arrow elds 

with a population of over 24 millions 


is DAVID ALLEN country 


wr mene suf 
nen Chest Le-Street 


West Hartlepoo! \ 
Bishop = Shildon 
a 


Haughton-Le-Skerne 
inno Sahin @ . 
oA INGTON 


Newcastle-on-Tyne (295,240) —the greatest industrial city of the North East, 


Gateshead (117,000), Sunderland (181,340), South Shields (108,360), Darlington (84,830), 


Durham (20,240)—all uphold the David Allen tradition of a poster service second 


to none. In over 180 other towns and districts throughout Northumberland, Durham 


and Cumberland, David Allen sites are predominant. 


All enquiries to Head Office: 


DAVID ALLEN & SONS LTD. 


7 Buckingham Palace Gardens, London, S.W.| Telephone: Sloane 0711 Telegrams: Advancement, Sowest, London 


AREA OFFICE: 


18 Bath Lane, Newcastle-on-Tyne, |. Telephone: Newcastie 21528 Telegrams: Dallen, Newcastle-on-Tyne 
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Wess missing samething? © 


HOW IT’S DONE 
IN USA. 


Esso, Wrigleys, Ford, Heinz and Birds Fye are well-known 

advertisers both here and in the United States. To compare 

their approach on both sides of the Atlantic, we devote 

Poster Gallery this month to examples of their outdoor 
publicity in U.S.A. 


Baseball subjects are ton eve-catchers and attention-getters. It is 
only fair to mention that the British Esso posters have a different 
objective while branded petrol is not available. 


Wrigley’s poster is interesting for its art technique which reminds 
one of the early 1930 style that can be seen in any reference book 
of that neriod 


The usual touch of whimsy 

associated with this company’s 

outdoor »ublicity is evident in 
this Ford poster. 


Hungry for Real 
Oven-Baked Beans? 


The warmth and friendliness 

of the old-Grandma tyne in 

the Heinz noster drives home 

a conoy theme that was been 

constantly pushed in the 
United States. 


Most people will agree that 
illustrations of children are sure 
winners. Notice particularly the 
three youngsters used in this 
poster for Birds Eye. Have you 
ever seen grins as broad as that, 
eyes snarkling quite so much and 
expressions really as bright as 
these? 
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Fine quality Silk Screen 
printing. 
Point of sale Display 
made by craftsmen. 
Stove Enamel Signs 
for home ard export. 


OA SHANRLAND.UD. 


Grafton Works, N.W.5. 
GULtLtiveéR 3 § o's 


|. 
IF ADVERTISERS 
CANNOT — 


get all the space they want in newspapers 
and periodicals at the present time, it 
would be a good opportunity to try out 
the value of Poster Advertising. Many 
advertisers who could use the hoardings 
with good results have yet to issue their 
first poster. With 110 years of practical 
experience, Sheldons know most of what 
there is to know about posters, and 
would welcome an opportunity of dis- 
cussing the matter with any firm having 
a sound proposition and anxious to 
increase their sales. 


SKeldons I 


Established 1840 


SHELDON HOUSE, QUEEN STREET, LEEDS | 


19, 1951 


A combined merchandising display giving five different aspects of 
men's wear for sale or hire, this composite underground site at 
Waterloo Station has been taken by T. B. Browne Ltd. for Moss Bros. 


COMMENTARY 


HE trend of size, shape and 
character of outdoor dis- 
play has rather outmoded 
the display structure designed 
many years ago for the B.P.A.A. 
by Sir Reginald Blomfield. 
Mills & Rockleys have now 
had a new structure designed vy 
the Midland architect and 
designer Rolf Hellberg. They 
have, further, been public spirited 
enough to make the design avail- 
able to the industry as a whole. 
The basic poster space is still 
in 16-sheet units and is built on 
the same jig that was designed 
by Mills & Rockleys and used 
just before the war, so that any 
post-war poster panels can readily 
be altered to the Hellberg design. 
Each pane! will be easy to keep 
clean; there are no deep recesses 
which may hold dirt, and there is 
also an ingenious paste driv (again 
a pre-war idea) to stop ihe paste 
running over the lower moulding 
when changing posters. 
eee has sometimes erred 


on the side of dullness. There is 
no such risk here. Indeed this 
move to tidy up the sites on which 
the posters appear is one of the 
most constructive means to 
counter the efforts of the more 
unfriendly planners. 


* * * 


LSO in the interests of tidi- 

ness, the LI.P.A. outdoor 
advertising committee is to en- 
courage advertisers to ensure that 
the dimensions of their posters 
conform exactly to the standard 
specification. 


* * +. 


RTHUR MAIDEN LTD. 
have been congratulated in 
the columns of The Liverpolitan 
for their hoardings and gardens 
on a Manchester bombed site: 
“Feeling that we have already 
more than enough billposting in 
the city, I usually view new 
erections with disfavour; but 
where it is done on these lines, it 
becomes an asennad 


| THIS SITE PLEASED THE PLANNERS | 


DOMESTOs 


seetcione 


This new site, owned by Manchester Poster Services Ltd., on Rochdale 


Road, Manchester, 


has earned the commendation of the Town 


Planning Committee. 
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The Electric. Noumea 


OPERATING IN BLACKPOOL OFFERS YOU 
SIX MILLION POTENTIAL BUYERS 


who visit this modern resort eack year. Blackpool has over 5,000 hotels, 40 theatres and cinemas, 
airport, etc. THE ELECTRIC NEWSPAPER offers advantages no other form of outdoor adver- 
tising can give. It spells out in illuminated letters 3 ft. high the latest national and local news, as 
well as announcements of all local entertainments and sports, interspersed with advertisements. 
News and advertisements are continually moving and can be CHANGED AT A MOMENT’S 
NOTICE. Each advertisement appears immediately preceding or following an item of interesting 
news, and can be always fresh, always new, always compelling. Because of its proximity to news 
announcements which the passing crowds are looking for, it must be seen and must be read by 
SIX MILLION POTENTIAL BUYERS. Each advertisement will be shown from April 16th 

to the end of the Illuminations (last week in October) from 11 a.m. to 11 p.m. (over 50 
showings daily six days a week); and from November Ist to April 16th from 6 p.m. to 

11 p.m. (over 25 showings daily six days a week), subject to Ministry of Fuel and 

Power regulations. The rental is £10 per week for an advertisement not exceeding 

ten words. Minimum contract 52 weeks (1s. 9d. per 1,000 Readers). 


SPACE WILL BE LIMITED TO TWENTY ADVERTISERS 
ILLUSTRATED BROCHURE SENT ON REQUEST 


ELECTRIC NEWS LTD. 3 EDWARD ST., BLACKPOOL 


Telephone: 24680 
B. M. KAPLANSKY, Publicity Director. K. WOODWARD, News Editor. 
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— Rie? teen. GEGEN 3g ar EEE I 
\ AVERAGE for 6 MONTHS ended DEC. 31,1950 
IN EXCESS OF 


* —-'70.000 


COPIES PER DAY 


BRISTOL 
EVENING WORLD 


U 


van COMMERCIAL AID PRINTING SERVICE 


\ Offer the complete 
Varityping Service 


Setting ior Photo Litho. 

Direct Plate Setting for Multilith and Rotaprint users. 
Lithographic Duplicating. 

Photo Litho Printing. 


Equipped to execute all stages of | prepared to undertake any phase 
Vorityper, Lithographic Printing | of the process for firms with their 
and Duplicating, we are, however, | own equipment. i 


¥ 


RATHBONE ST., W.I MUS. 0653, 4103 


and Prof 


. 
MB21 


MANCHESTER BILLPOSTING COL’ 


29, BOOTLE STREET + DEANSGATE + MANCHESTER’ 2 


Design, Copywriting, Print, Display & Photography 
* 


DESIGN FOR SELLING 
* 
Please contact Group Director, W. Warner 
ASTRAL ARTS GROUP LIMITED and Associated Companies 
* 


245 VAUXHALL BRIDGE ROAD, S.W.1 ViCtoria 5303 (6 lines) 


OUTDOOR ADVERTISING 


| POSTERS OF A MONOPOLY 


Apri 19, 1951 


(Continued from page 121) 


contains all ‘ost Mice information 


f' 


John Barker: Half-way to surrealism. 


answer, “The poster must arrest 
attention.” But the audience 
agreed with me that a risqué pic- 
ture of a startling nude or even 
a ballet dancer with a good show 
of leg would be good attention- 
arresters, without being good 
sellers of telegrams, books of 
stamps or savings certificates. 

The real quality needed in a 
poster is that it should leave the 
right impression and evoke the 
right emotional response. All the 
best posters are a form of emo- 
tional expression. The pictorial 
effects are simply the instruments 
by which an expert artist, skilled 
in his craft. draws out the right 
response, like a musician who 
plays, not only on his violin, but 
also on the emotions of his 
audence. These responses are 
therefore conjured up by the 
designer's spiritual approach, 
using the word spiritua] in the 
sense of seeing into the inward- 
ness of a problem, important in 
this as in many other spheres, 
and by his power to execute its 
purpose in terms of paint. 

In this connection I instance 
Schleger’s (Zero’s) poster “Ad- 
dress your letters plainly” where- 
in, by the use of two elements, 
a pillar box and a placard, he has 
symbolised the Post Office as a 
human organism, stooping, and 
peering. like an almost blind 
beggar seeking help. No porten- 
tous picture here of a mighty 
Department of State issuing 
orders; but the familiar. homely 
villar box with hands and 
mouth—and spectacles, the heart 
of the message! 

The startling or arrestive quali- 
ties required by posters are 
specially suited to the modern 
techniques of surrealism. Man- 
nerisms will be evident, but they 
can be rather delightful and wittv. 
T am all for them. We get a hint 


of this in John Barker's poster on 
the Post Office Guide, and in 
Lewitt-Hims poster “Say it by 
Cable.” (This poster shows a 
submarine cable in section on 
the sea-bed: the fish nearby car- 
r.es a flower in its mouth.) 

Nevertheless, there are very 
serious hurdles to be surmounted 
by the imaginative designer. He 
must work in the idiom of his 
time, both artistically and ment- 
ally. He must be alive to the 
problems of the work-a-day 
world. He must, in fact, live in 
a world of living beings, who have 
problems, towards the solution of 
which, he has been called to con- 
tribute a mite. 

There is a parallel between the 
work of modern poster designers 
and composers. Just as the latter 
have to receive and capitalise the 
popular trends, for example to- 
wards syncopation and speed, yet 
satisfy the age-long musical 
canons at the same time, so 
designers must work in the 
modern techniques, so rich, fresh 
aid colourful, deceptively simple 
but in the prime work of the 
laws of good art. This kind of 
simplicity goes over well in a 
poster. 

It is thus apparent that, from 
this point of view, the work of 
the straight painter and that cf 
the designer have much in com- 
mon. The work of both requires 
immense self-discipline and the 
exclusion of inappropriate detail 
from the work in hand. As in the 
mode of. certain painters like El 
Greco, Holbein and Rembrandt. 
there may be some degree cf 
afectation. a dwelling on certain 
tricks which have been found io 
be successful. These may be in 
the field of colour or of draw- 
ing: but none of these tricks can 
compensate for the absence of 
spiritual quality which gives 
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Multi-unit 
Display Makers 


Half-tone 
Specialists 


LONDON 
FIRM 


OF SILK SCREEN PRINTERS 


Our representative will be pleased to call on request 


MOUNT WORKS - 96 UPPER CLAPTON ROAD - LONDON E.5 


TELEPHONE: AMHERST 2311-2 


W 


WIL: 
N ] ) 


PERFECTION in design and 


M ODE LS give 


performance 
ata 


LOWER 


AEROGRAPH 


Known the world over as 


Ask your dealer for full details or write tox 
THE AEROGRAPH CO.LTD. Lower Sypennam, 


LONDON, S.E.26.4wo 47 @/RM/NGHAM BRISTOL GLASGOW - MANCHESTER 


| 
| 
| 
| 


@ Textiles are the mainstay of 
Keighley’s prosperity and 
9,400 men and women are 
employed in the big factories 
there. : er 


@ Another 7,000 men and 
women of Keighley are build- 
ing textile weaving machinery 
tosupply the growing demand 
of their own and other textile 
areas. They are also engaged 
in the manufacture of all types 
of machine tools as well. 


If you want to sell your goods to the people 
of the Keighley area 


Advertise in 


KEIGHLEY NEWS 


(NET SALE 26,474 ABC) 

ERNEST LUMSDON : London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 
167-170 FLEET STREET, LONDON, E.C.4 Tel: CENtral 3265 

Leeds Office Manchester Office 


RUSSELL CHAMBERS, MERRION STREET, MIDLAND BANK HOUSE, 26, CROSS STREET, 
LEEDS 2. Tel: LEEDS 24998 MANCHESTER 2. Tel: BLACKFRIARS 393) t 


ae 


A new valuable medium for 
high-class consumer advertising 


ENGLISH 
GOLF 


THE OFFICIAL ORGAN OF THE ENGLISH GOLF UNION 


Apart from the Trade and individual subscriptions, 
this new official journal has a large circulation to 
every golf club affiliated to The English Golf 
Union. Its advantages as a high-class medium are 
as obvious as they are numerous. Golfers represent 
a section of the community who, in spite of present 
conditions, still spend freely—they have the time 
and the money and YOU have what they want. 


“All advertising space in the first issue was 
completely sold at full rates. 


Published monthly. 


The Naldrett Press 
29 George Street, London, W.1 


2s. net. 
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he 


Walk down 
Milsom Street 
(Bath’s Oxford 
Street) any weekday and try to 
assess the total value of the cars 
you see—cars owned by people 
who prefer to do their shopping 
in the City. 

The fine shops developed to 
serve the monied visitors to Bath 
now attract discriminating buyer: 
from a large area of the Wes! 
Country and the large resultin; 
volume of Bath’s retail track 
is yet another reason for thc 
steady prosperity of the city 
and its adjoining county area: 
of Somerset and Wiltshire. 

This flourishing cross-sectior 
should not be omitted fron 
any national campaign. It i: 
easily reached through the Batl 
Chronicle, which for y/- per sc 
gives you positive ‘blanke: 
coverage of the whole area. It’ 
the only evening paper printed iy 
Somerset and it sells 36,00 
nightly —14 copies tor every hous 
in the city. 

You can't cover the West proper! 
without the BATH & WILT 


CHRONICLE & HERALD. 


a 
ws and published in Somerset. Get full 
details from: The Adcertisement Manager 
134 Fleet Street, London, E.C.A4 
Telephone: Central 2767 
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By Appointment 


\ 
~ 
\ 
m Pen Makers to the late 
King George V 


~ Gillott Pens 


NOW AVAILABLE 


For what may well prove to 
be a limited period, the follow- 
ing specialists’ pens are immed- 
iately available: — 


“ DRAWING PENS: Nos. 290, 291 
and 1950. 
FINE STEEL PENS: 303, 170 and 
404 
All types supplied in 3, § or I 


gross boxes, or 12-carded with 
holder. 
Artists and Studio Managers 
are advised, to carry a smail 
stock. 


AND SONS LTD. 
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JOSEPH GILLOTT 
4 ARR Works, Birmingham, | 


London Cffice: 


28 New Bridge Street, £.C.4 ~ 
Pvc 4 AAR 


COVERS 


FOR 


BROCHURES 
CATALOGUES 


ETC. 


rs /) Ly Ma 
Co Kreme Asef Ad 
154-156 Fenchurch Street, E.C.3 
Man 2616 


The ONLY evening paper printed 


EALING 3362 
» 4644 
“ 7i2! 


RENART 


STUDIO LTD 


OUTDOOR ADVERTISING 


APRIL 19, 1951 


Posters in the service of a monopoly—continued 


power to the emotional appeal 
and earns for the poster just 
something more than the passing 
thought. Many posters are too 
mechanistic and inhuman. They 
tend to be substantially just bits 
of coloured paper, without signi- 
ficance to our mode of life. They 
have their little day, but their 
impact is negligible and they 
might just as weil not have been 
printed. 

McKnight Kauffer, in the early 
stages of Post Office publicity, 
was asked to design an air mail 
map of the world. He used his 
famous colour combination of 
chocolate, blue, red and black. 
Maps are the designers’ night- 
mare. They steadfastly refuse to 
obey the laws of composition and 
poster cartographers of skill are 
few. (Macdonald Gill for many 
years seemed to have the market 
to himself.) Kauffer put aerial 
clouds in his picture to convey 
the medium of flight and the idea 
of distance. But solely they 
would have left us cold. The 
whole is accordingly harmonised 
by the enclosing of the map in 
the human hand, conventionalised 
in form. And, what is more im- 
portant, the appearance of the 
hand brings us down to earth; 
into a world of living men. No 
commercial artist should ever for- 
get that he is working in the 
world and not in aerial space. 
Note, incidentally, that the aero- 
plane, so hackneyed a symbol at 
that time, does not appear. Apart 
from this consideration of hack- 
neyed symbolism the omission 
was true to fact. The Post Office 
did not provide the aerial trans- 
port, which, like surface forms of 
transport, was owned by com- 
mercial companies. 

The Post Office has always 
pinned its faith to good designers. 
Why are they good designers? 
Because, besides being good 
draughtsmen, they make it their 
business to know what happens 


to a design when it leaves the 
studio. Iney design posters with 
due regard to the fact that they 
are printed in great numbers. An 
artist designer should know 
everything about printing and 
particularily the great modern 
high-speed rotary gravure, the 
litno and offset processes. Know- 
ledge of these will save many 
tears! Over my long experience 
in contact with designers, both 
famous and otherwise, the good 
designer earns marks because 
he knows the printers problems, 
not only the technical ones, but 
the practical organisational ones. 
He will not provide designs for 
a mass printing job (it was com- 
monplace for the Post Office to 
order items regularly to the tune 
of two millions) with hair-line 
register. He will remember that, 
to-day, there is a shortage of 
capacity in the trade and there are 
few, if any, printers who are 
wanting jobs with more than 
four-colour processes. Lack of 
this knowledge is a fundamental 
weakness with the artists’ frater- 
nity. 

One of the most striking posters 
ever done for us was by Barnett 
Freedman, who was briefed to 
design a “bus streamer, in two 
colours only, to save printing time 
in conditions of great urgency. 
The result was nothing short of 
marvellous. He knew that the 
streamer would necessarily have 
to be printed in two parts. He 
designed one half in black and 
emerald green; and the other i1 
black and cerulean blue. From 
the Post Office point of view, a 
‘bus jam at the Bank roundabout 
at the busy hour, with a touch of 
brilliant colour, never known 
before or since, had splendid 
compensations! The knowledge 


and skill of the artist had pro- 
duced shades and colour effects 
equal to seven or eight colours. 
That was good designing apart 
from mere artistry. 


Lewitt—Him: Surrealist fancy-freedom, but charming. 


. a 
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The Field covers 


the country... 


Advertisements with “ country” appeal thrive in 


‘The Field.” They go before a very receptive 
audience, because every reader of “‘ The Field” 
is deeply interested in the rural affairs and 
pursuits covered by this country newspaper. 


It is a wide and growing readership, too; 
** The Field” goes to all parts of the country and its circulation 
has increased by 100% since the war. “The Field” is the 
most profitable place in which to deliver your message. 


oA 


THE FIELD 


The Country Newspaper 


ADVERTISEMENT MANAGER: A. NELSON ALLEN, 
6 Stratton Street, London, W.1 Telephone : Grosvenor 3592 


MEMBER OF THE A.B.C. 
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PORTSMOUTH 


ON TOP 


—with money to spare 


@ in the first month of the sales of 
the new 3 per cent National Savings 
Certificates, the people of Portsmouth 
invested more per head of population 
than any other great English city—an 
average of more than I6s. each. 


The 
Evening News 
PORTSMOUTH 


The City’s own Evening Newspaper 


SERVES THE HARD-WORKING 

THRIFTY POPULATION OF HAMPSHIRE 

ISLE OF WIGHT AND W. SUSSEX 
A PROSPEROUS AREA 


NTTIOTVOLEUEVTEUOEOATOA TTA 


IH 


—with money to spare 


CONDON OFFICE: 85 FLEET ST., E.C.4 Tel. CENtral 2845 
Members of the Audit Bureau of Circulations since 1932 94 


UL 


(NEWS) 
OPSA DATA 


“AL AMARA” 
(The Architect) 


“MEGALET EL 
MUHANDEZEEN ” 
(The Engineer) 


A few specimen copies of these 
TECHNICAL MONTHLIES 
IN ARABIC 
published in Egypt, are now avail- 

able for firms interested. 
As copies are so scarce, we regret 
we cannot supply for record filing 
Purposes. 

Rates and circulations on request. 


All Particulars on Middle East Press from 
GEORGE YOUNG 

OVERSEAS PUBLICITY & SERVICE AGENCY I"? 

NO. Fleet St.London.£.04 Cen. 549467870 


in all editions 
morning, noon 


and night 


you can depend on finding 


the finished product of the 


LINOTYPE 


dintgiiis. ss J) 


with a 
D.P. PAINT TRANSFER 


There it is—YOUR MESSAGE! 
In bright forceful colours—right 
at the point of sale, with its clean- 
cut appearance, and real ability 
to help shift the goods. Remem- 
ber the dealer’s window space is 
limited, so act now and “get your 
product home!” 

@ EASILY APPLIED 

@ WEATHERPROOF 


@ FAST COLOURS 
@ LONG LASTING 


i 


Specialists in Silk Screen Printing 


1SSa M Road, Holloway, 
N.19, 


| Telephone: ARChway 4627 
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Lorne C. Robson is shown wear- 

ing the chain of office of chair- 

man of the Freemen of the City 

of Newcastle, in this painting by 
T. W. Patterson. 


AM NOT sure whether 


the recent election of 
Lorne C. Robson to. the 
chairmanship of the Publicity 
Club of Newcastle reflects the 
greater credit on the City or the 
Club. Robson has his roots deep 
in both. 

A founder member of the Club, 
along with such men as Gerald 
France, Sir Angus Watson, Sir A 
Wilkin, and George Horner, it 
was he who led the British dele- 
gation, including six men from 
the Club, to the International 


SOUTH 


GAZETT 


HEAD OFFICE 
LONDON - 
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Mainly 


Advertising Convention at 
Denver. Colorado in 1927. He 
also played a leading part in 
organising the big industrial exhi- 
bition in 1929 that represented 
the whole North-East Coast area. 

Robson regards as the greatest 
civic honour paid to him, his 
election as chairman of the 
Steward Committee of the Free- 
men of the City of Newcastle, 
with which “splendid fellowship” 
his family have been associated 
since 1828. He himself is a mem- 
ber of the 400-year-old Joiners 
Company—his firm, Robson & 
Sons Ltd. (founded in 1835) being 
cabinet makers, upholsterers and 
ship furnishers. 

By his first marriage, Robson 
has a son (a surgeon at St. Mary's, 


London) and a daughter. His 
present wife was _ formerly 
Kathleen, Lady Armstrong, 


widow of Lord Armstrong of 
“Cragside,” Rothbury, and Bam- 
burgh Castle; they live at Addy- 
hengh Cottage on the Cragside 
estate at Rathbury. 
=e 7 * 

CELEBRATING the anniversary 
of his arrival in England, is neat, 
dynamic Samuel Mcllwaine, ad- 


EASTERN 


E 


MAIDSTONE 


80 FLEET STREET 


Personal— 


By CONTACT 


Kents Own Picture Paper 


| 


| 
| 
| 


vertisement representative of nine 


Canadian metropolitan dailies. 
The pioneer spirit which did so 
much to build up that great 


Dominion js evidently exportable. 
Mcllwaine has been breaking new 
ground in Britain. Not for him 
the placid role of an advertise- 
ment-accepting agency. Instead, 
he regards it as his mission to 
interest our leading manufacturers 
in the vast possibilities of the 
Canadian market. 

Born in Dublin, Samuel sailed 
for Canada in his early twenties 


and by dint of a little Irish 
blarney convinced the famous 
Toronto store of the Robert 


Simpson Co. that he was a born 
advertising man. Then he proved 


it—for 18 years—finishing as 
acting advertising manager. 
Possessor of a nimble pen, 4e 


next edited Canadian Homes and 
Gardens for five years and then 
switched to be sales manager of 
a department store in Ottawa. 
Just over a 
year ago a 
group of 
news paper 
publishers 
got together 
and asked 
him to rep- 
resent them 
jointly in 
London. 

Canadian 
callers are 
much im- 
pressed by 
the fact his 
office is 
above Prince 
Henry’s room, Mcliwaine has «a 
host of friends, but even he is 
surprised at their numbers when 
Royal processions are due to pass 
beneath the balcony of his office 
window in Fleet Street! 


me * * 


S. Mcllwaine 


TWO WANDERERS from whom 


1 have recently heard = are 
Norman Taylor, formerly adver- 


lisement manager, Advertiser 
and Times, Clitheroe, and 
William Reid, who used to be 
with Central Advertising, cf 


Johannesburg. 

Enclosing a photograph of a 
Buddhist temple, Norman writes 
from Bangkok. In Singapore, 
whither he had come from Free- 
mantle, he met Frank Robinson, 
a correspondent of the Straits 
Times and at one time a reporter 
with the Northern Daily Tele- 
graph, Blackburn. 

Reid left Durban more than 4 
year ago; spent two months 
holidaying in Holland, Belgium. 
and France; and then motored 
all over Britain from Land’s End 
to John o° Groats.. Having 
travelled some 18,000 miles, ne 
has now joined the advertising 
side of Pye Ltd., in Cambridge. 

* oa * 
RECEIPT ot 


weekly 


a series of lively 
news-letters reminds ine 


’ (O. D. Harris}—as Pete 
sees him. 


that probably few men in the 
publicity world can boast experi- 
ence as varied as “Odee” (O. D. 
Harris), who, as publicity director 
of Deansbrook Motors, is 
responsible for them. 

Born at Sutton, “Odee™ spent 
the first five years of his school 
life in Paris and then returned io 
England to continue his educa- 
tion at Westminster, which, ine 
says, he “left with very little 
distinction.” Since then, he has 
een a cable operator, acted 
Shakespeare with his lifelong 
friend Leslie Henson, produced 
and stage managed — several 
successful London shows, sold 
fountain pens in France, toured 
with a concert party as a lignt 
comedian, danced in ballet, spent 
some time cocoa planting in 
Brazil, been publicity manager 
for seven companies in the West 
of England, and licensee of 4 
smal] country pub—to mention 
only a few of his réles. in 
between times, he edited a local 
weekly newspaper. 

“Odee” spent ten years nursing 
his first wife, the late Maisie Gay, 
at their home “The Whirligig.” 
in Wiltshire, during which time 
he wrote a series of radio shows 
which she broadcast from her 
bed. 

It might almost be said of 
“Odee” that he has been every- 
where, met everyone. Carpet- 
slippered retirement, he says, 1s 
not for him! 


WEEKS WISECRACK 


“If the Cup Final gval- 
keepers are going to give 
up their cloth caps, 
Carruthers, I think you 
might now dispense with 


yours!” 


ee —_ .. seas 
ee = Aprit 19, 1951 
“a & a tm ks - 
it 2 7 As a * » 4 4 ee ae ¥: °. \) ——. \ 
Pa sae a, ' t=x~ 
ne Z > hi / ‘ — 
_ , ; 
i (MY 
B y r ‘ ‘ y f ad = . ° 
* < , \ $ 
: a = Ws 5 Sw "I 
2 si ’ Cel a 1 + * ’ ail . ; 
, ‘ be 4 aes ‘, ™ ~ a Y 
: : ‘ vi r % pr re « \ _ i 
| : a 
| 4 ‘et 
2 : call 
: ) > 
9 ; 
NW ae NE 
\ , rs. IR, a 
a } / Ties -. 
_ { G be 
ro )l ‘ 
e Adee 4 3 2 
i % x tte =\\ H | 
; ib Sie TT | 
Weiss Ey: —E oe 
f3 wom £ NW be 
q ressesu { VE | pace ay 4 
* : ~— Re tey eg 
" oo ae Ses Fs 
ie as (Ne: \) Se, 4 i ? 
: a Sete) 
; me \\ 1) . Bees 
* S) aaa CSE c 
"Riuascsssialliin a : 
i SELr% " 
; y = ) 
- \7 | . KOS : 
; 
| ae a 
‘ kere . 7 
. ph 


Aprit 19, 1951 ADVERTISER'S WEEKLY 


No more 
Blindfold 
buying 
in India! 


SS 


MALIN 


T LAST you can conduct a full-scale, 
File see national campaign in India, 
Pakistan and Ceylon, and know . 
guesswork, without doubt... 


. without 
exactly how many 
readers you get for each advertising rupee you spend. 


More than 125 leading publications in India, Pakistan 
and Ceylon are now members of the ABC, their circulations 
subject to re-check at any time by ABC-appointed auditors, 
and passed on as half-yearly confidential certificates 
to ABC members. 


If you advertise in India, Pakistan and Ceylon, choose 
ABC-certified publications — and know what you're buying / 


ADVERTISING 
NARNAGER 


AUDIT BUREAU OF CIRCULATIONS LTD. 


Mubarak Manzil, Apollo Street, Fort, Bombay. 


Unafraid to tell the truth about their circulations, the following publications are members of the ABC :— 


Aj, Akali Patrika. Akhand Anand, Amrita Bazar dard, Hitavada, Hyderabad Bulletin, Mlustrated Orient Illustrated Weekly, Pioneer, Planters 
Ananda Bazar 


Patrika, Patrika, Anandavani, 
Ananda Vikaten, Andhra Patrika, Andhra Prabha. 
Aryavarta, Astrological Magazine, Atom, Begum, 
Bharit, Bharat Jyoti, Biswin Sadi, Blitz, Caravan, 
Ceylon Daily News, Chitra, Chitralekha, Current, 
Daily Observer, Daily Zamindar, Deccan Herald, 
Deepika, Desh. Dharmayug, Dinamani, Dinamani 
Kadir, Dinamira, Evening News of India, Eve's 
Weekly, Free India, Free Press Bulletin, Free 
Press Journal Gundoosi, Hindu, Hindu (Hindi), 
(Sindhi), (Gujerati) 
Hindustan Hindustan Times, Hindusthan Stan- 


Hindustan Hindustan 


Weekly of India, India, Indian Express, Indian 
Nation, Jai Hind, J bh i Janshak 

Jugantar, Jyotsna Kalaimagal, Kalki, Kesari 
Kumudam, Linkadipa, Leader, Lokasatta, Loka- 
satta (Sundey), Lokamanya, Loka Sevak, Maha 
koshal, Maba-Rashtra, Mail, Malayala Manorama 
Malayala Raiyam, Manohar Kahaniyan, Mathru- 
bhumi, Maya, Milap, Nagpur Times, National 
Herald, National Standard, Navabharat, Nava- 
bharat Times, Navarashtra, Navshakti. Nawa-I- 
Waqt, Nutan Saurashtra, Onlooker 


Organiser 


Journal and Agriculturist. Pradeep, Prajamata, 
Prajavani, Pratap, Pravasi, Preet Lari, Sachitra 
Bharat, Sakal, Samyukta Karnatak, Sansar Sama- 
char, Sangam, Satyayug, Searchlight, Silumina 
Sinhala Jatiya, Shama. Shankar's Weekly, Sport 
& Pastime, Statesman. Sunday Illustrated, Sunday 
Observer, Sunday Standard, Sunday Sakal, Sunday 
Thinakaran, Swadeshamitran, Swarajya, Tarun 
Bharat, Tej, Thanthi, Thinskaran, Times of 
Ceylon, Times of India, Tribune, Vasant, Vikas 
Vir Bharat, Vishwamitra, Vividha Vritta, Vyaper 
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printed matter use 


MORANE 


“MORANE’ 


For a superior finish on showcards and other 


*‘MORANE’ HEAT SEALING 
TRANSPARENT PLASTIC MATERIAL 


Can be fixed with a small press at your own or 
at your printer’s premises. 


Demonstrations by appointment only. 
+ 


Full details from : 


PLASTIC CO. 
21 Woodthorpe Road, Ashford, Middlesex 


LTD. 


al 


Priestieys 


FOR DISPLAY & SCREEN PRINTING 
LONDON TEL: TRA 4277 


DISPLAYS 
EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD. 


VAUXHALL BRIDGE ROAD 
TORTA - S.W.1.- TEL. VIC 0912-3 


245 
vic 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W.Il 
Tel. Nos. Battersea 5300 & 4886 


RIDLEY’S 


WINE & SPIRIT TRADE 


CIRCULAR 


(Est 1848) 
. 


Now. in_ preparation 
Ridley’s Wine and Spirit 
Handbook. Classified ads. 
Wine, Spirits & Allied 
Trades. 
. 
For specimen Copies and 
Rates apply : 

110 CANNON STREET, £.C.4 


SILK SCREEN ARTS L™ 
97 SHIRLEY ROAD. CROYDON 
ADDISCOMBE 31476 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN & SHARP RY EXPRESS 4 
CRAFTSMANSHIP DELIVERY 


DAYLIGHT. GLOWING POSTERS 


FOR GOOD RELIABLE 


SIGNWRITING 


TO MEET EVERY REQUIREMENT 


REGINA STUDIOS (SIGNS & DISPLAYS) LTD 
27, BOSTON ROAD. HANWELL W.7 
i nee 444 9305. 


Giants? 


... you will like our new illustrated 

folder about giant photographic 

enlargements. Ask for your copy. 
Autotype, Brownlow Rd,W.13. Ealing 2691/3 


.— 


AUTOTYPE 2 of course 


letters picked from 14 
direct-mail campaigns 
See them, with results, 
in 2nd edn. Selling by 
Letter, See the Senog 
system being applied, 249 


pp. 42s. Prospectus free 
G. 5. JONES (Senogism) LTD., 302b 
Park Road, N.8, Phone Mountview 3337 


‘Leeds Journal’ 
100 Not Out 


April number of the Leeds 
Journal, published by Leeds In- 
corporated Chamber of Com- 
merce is a centenary issue, 
celebrating the hundredth anni- 
versary of the founding of the 
Leeds Chamber of Commerce. 
It contains 240 pages bound 
in semi-stiff cover. Approximately 
80 per cent of the journal is 
devoted to advertisements. 
Centenary tributes are included 
from Hugh Gaitskell, Chancellor 
of the Exchequer, Harold Wilson, 
president of the Board of Trade. 
A. H. S. Hinchliffe, president of 
the Association of British Cham- 
bers of Commerce, and the Lord 
Mayor of Leeds. Also included 
is a full colour page of the coat 
of arms of Leeds Incorporated 
Chamber of Commerce. 

x * 7 

Representatives from several 
leading agencies, together with 
prominent figures from the film 
world, were present at a party last 
week at the Curzon Street flat of 
editor Mae Murray to celebrate 


the first anniversary of the 
launching of the Argus Press 
publication, Photoplay. Last 


November the publication had six 
advertisers on its books. Now 
it has over 50. In the same period 
circulation has risen from be- 
tween 85,000 and 90,000 to 
oa * = 
Poultry announces that, as from 
July 1, the display advertisement 
rates will be increased from £40 
to £46 per page and pro rata 
with reductions for series orders. 
Rates of classified advertisements 
will be increased from 4d. to 5d. 
per word as from May 1. 
* * * 
Gebrauchsgraphik, the German 
advertising journal noted for its 
treatment of poster design, letter- 
ing, typography, book covers. 
magazine furmat, aesthetics and 
commercial art generally, is now 
imported into this country by 
Emgee Foreign Publications. 
English translations are provided 
for most of the editorial. 
* * +. 
Temple Press will publish next 
Monday High Speed Small Craft, 
believed to be the first work on 
this subject. The author is 
Commander Peter Du Cane, the 
designer of naval M.T.B.s, the 
Royal Barge, and the late Sir 
Malcolm Campbell's Bluebird II. 
Of interest to designers, tech- 
nicians, boatbuilders, and yachts- 


Publications News and Notes 


men, the book includes 140 

illustrations in the text and 20 

half-tone plates, It is priced at 

30s. net. 
* * * 

Two finely illustrated articles— 
on “100 Years of British Poster 
Design” and “The Evolution of 
Exhibition and Display Tech- 
nique”—are of especial interest 
in the May-June “Century of 
Progress,” special double issue of 
Art and Ind a ‘. 

Reaching retailers on May 3 
will be a special combined issue 
of Royal Air Force Review. 
Features include material hitherto 
unpublished in this country about 
precautions against the atom 
bomb, and a report by Ian 
Mackersey on his 12,000 miles 
tour of Africa. 

. ~ * 

A map of the games and toys 
section at the British Industries 
Fair, and a list of exhibitors, are 
included in the April Games & 
Toys. Of this issue nearly 200 
pages are advertisements, many 
in colour. 

*~ * + 

The first issue of Flight to be 
devoted completely to the organ- 
isation, work and technical equip- 
ment of British naval aviation 
appears to-morrow. It is lavishly 
illustrated with additional colour 
and gravure. 

* * 

An exhibition of colour for 
interior decoration, sponsored by 
House & Garden, wil! be held at 
Thos. Parsons & Sons Ltd., 70 
Grosvenor Street, London, April 
24—May 15. Twenty-three new 
House & Garden colours will be 
used—in paints, wallpapers, fur- 
nishing fabrics, carpets and 
accessories, and these will be 
grouped into 12 schemes, sug- 
gesting segments of rooms. 


* * * 

Price of the East Anglian 
Magazine (published at 6 Great 
Colman Street, Ipswich, Suffolk) 
is raised from &. 3d. to Is. 6d. 

* 


George Newnes Ltd. have 
announced that The Queen 
Mother, by Marion Crawford, 
now running as a_ serial in 
Woman's Own, will be published 
by them in book form in Sep- 
tember. Its issue will be sup- 
ported by national advertising 
and a wide range of promotional 
mane Se = em trade. 


The Festival of Britain special 
number of The Field, published 
on May 5, will be enlarged to 80 
pages. 


1@¢2-15951 


FOR LETTERPRESS 
CARTONS 


| HENDON 
| BILLPOSTING 
COMPANY 

37 SPRING STREET Ww. 2. 
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‘Willow’ Soap Launched 


WILLOW 


Milk and Almond Oi 
SEAUTY Soar 


By Lunt’s 

A new toilet soap is now being 
launched by Peter Lunt & Co., 
Ltd., the makers of London's 
Pride toilet soap and Enolin 
toilet preparations. Willow is the 
name given to the product to sell 
at sixpence a bar. 

The Robert Freeman Co., Ltd., 
have been appointed to handle 
the advertising, and a campaign 
will open this Saturday. It will be 
advertised as a complexion soap, 
special emphasis being made to 
its milk and almond oil content. 

Media to be used include 
selected national dailies and 
Sundays and women’s magazines. 
Spaces up to 10 in. dc. will be 
used. Dealer aid material has 
also been prepared. 


Press Says ‘Use 
Posters, Too’ 


Two Dublin newspapers, com- 
menting with approval on the 
Irish Tourist Board's advertising 
campaign in English newspapers 
and periodicals, handled by 
Napper, Stinton, Woolley Ltd., 
suggested that hoardings in 
Britain should be used also. 

The /rish Times, in its “London 
Letter,” commented: 

“The idea is good: but how 
much better if the Board adver- 
tised on hoardings around Lon- 
don in the same way as the Royal 
Dublin Society advertises its 
Horse Show.” 

The Evening Herald stated: 

“Skilfully handled newspaper 
publicity is hard to beat, of 
course, but we would like to see 
the LT.B. also enlisting art in 
the cause, and making good use 
of the hoardings.” 


This is one of the advertisements 

for Willow toilet soap that will 

be appearing in the national 
dailies. 


NEW CAMPAIGNS 


SMITH’S CLOCKS 

The Smith’s English Clocks Ltd. 
“cerise ring campaign” has been 
extended. New copy takes the 
form of a verse based on the 
“House that Jack built” nursery 
rhyme. Media being used in- 
cludes national dailies and Sun- 
days, London evenings, women’s 
and general interest magazines. 
Agents are Scientific Publicity 
Ltd. 


* * * 


ESSO HANDY OIL 

McCann-Erickson Advertising 
Ltd. have launched a new cam- 
paign for Esso Handy Oil appear- 
ing in Picture Post, Illustrated, 
John Bull, Everybody's, Reveille, 
women’s magazines, cycling, 
gardening Press, /ronmongers 
Weekly, Ironmonger, and Hard- 
ware Trade Journal. 

. ~ * 

For Lastex Yarn and Lactron 
Thread Ltd., featuring Lastex in 
shoes, starting in June in V:gue, 
Britannia & Eve, Everywoman, 
Weldon’s Ladies Journal, Woman 
and Beauty, Modern Woman, 
Woman & Home, and Woman's 
jeune’. Agents: Charles F. 


For Vanaire cold wax creme 
hair remover, in provincials (in- 
cluding Northern Ireland), class 
magazines, plus new counter dis- 
plays——Also new dealer aid 
material for Reg Harris cycling 
shoes. Agents: Repete Publicity 
(Wellingborough), 

For Victor Products (Wallsend) 
Ltd., mining and industrial pro- 
ducts, in technical Press, starting 


CURRENT 


ADVERTISING 


May 1.—For Clarke, Chapman 
& Co., Ltd., makers of electric 
and steam winches, water-tube 
boilers, in technical Press, start- 
ing May |. Agents: Doig Adver- 
tising Service (Newcastle). 

For Ministry of Food, an- 
nouncing new issue of ration 
books, in national dailies and 
Sundays, London evenings, pro- 
vincials and local Press, and 
posters. For the first time cinema 
slides are being employed. Agents: 
J. Walter Thompson Co., Ltd., 
and C. Vernon & Sons Ltd. 

For Murapalas plastic tiles in 
national dailies and provincials. 
Agents: A.T.A, Advertising Ltd. 

For Abbey National Building 
Society: Festival poster cam- 
paign, including 16-sheets, 60 x 
40 uprights, 40 =x 60 broadsides, 
quad-crown and double-crown 
posters and L.T-E. carriage roof 
cards. Designed and produced 
by Greenly’s Ltd, 

For “Fleet Foot” sports shoes 
with new poster on London 
Underground and advertising in 
women’s magazines. Agents: 
Masius & Fergusson Ltd. 

For Crookes Lacto-Calamine 
in national dailies and Sundays, 
class magazines and women’s 
journals. Campaign supported 
by posters and show-cards. 
Agents: Alfred Pemberton Ltd. 


NEW_ ACCOUNTS 


To Napper, Stinton, Woolley 
Ltd.: Mrs. Johnson's American 
Soothing Syrup, made by Barclay 
& Sons Ltd. (women’s magazines 
and Star). 

To Mayfair Advertising Ltd.: 


FA. Cup Final The year that 2 professional London club first 
won the Cup. And the year thet Mann's Brown Ale — first 
of 15 snd ever brewed w London — began to wo Hs many 
frm supporters, 

‘Then drink 2 toast to “Spurs success in this year's League 
Championship! Dink it, 10 boot, in a cheerful glass of Mann's 
Brown Ale No finer tcam cans No bertcr beer» brewed. 


MANN’S 
brown ale 


Celebrated for Half a Century 


Drink « Mon Baer 


This topical advertisement for 
Mann's brown ale is now appear- 
ing in London evening papers. 
Agents are 7 Advertising 


Reclaiming section of Baker 
Platinum Lid. (jewellery and 
photographic trade Press).— 
Jewellery section of Baker 
Platinum Ltd. (two and one 
colour ads. in jewellery trade 
Press featuring, in the main, 
Palladium, a precious metal equal 
to platinum but not so costly). 
To Doig Advertising Service 
(Newcastle): John Readhead & 
Sons Ltd., shipbuilders and re- 
pairers (shipping technical Press). 
To Howards Press Adv 


ADVERTISER'S WEEKLY 


Gor-Ray Skirts 
The World 


Advertising for Gor-Ray skirts 
which, as reported exclusively last 
week, is to be handled from June 
1, by Legget, Nicholson & Part- 
ners Ltd., is currently appearing 
in Australia, South Africa, 
Holland, Switzerland and Canada. 

In the U.S. a current campaign 
includes whole pages in Life, 
Look, Vogue, Harpers Bazaar, 
New York Sunday Mirror and 
New York Sunday Times. 

This was planned and handled 
by L.N.P. in conjunction with 
their New York associate agency, 
Robert W. Orr & Associates, Inc. 


* 

Roping Them In 

Special displays and promo- 
tions in toy departments of shops 
all over the British Isles, featur- 
ing Cal McCord western outfits 
and accessories, have been pre- 
pared by Irving Distributors Ltd. 

The scheme includes a western 
saloon with swing doors, together 
with a hitching rail, and is de- 
signed for a small department 
where the dealer has _ limited 
space. For a large store, more 
details are added. 

Arrangements and co-operation 
with local and trade Press advertis- 
ing will include a personal appear- 
ance on Saturday morning at the 
children’s Cinema Club, where 
Cal McCord will entertain and 
judge spinning rope contests, and 
a further personal appearance of 
Cal McCord at the store to sign 
autographs. 


In addition, children are in- ~ 


vited to become members of a 
“real” Western ranch in the 
country, the “Triple ‘C’ Ranch” 


at Upminster Common, Essex, ~ 


where special shows will be given 
during the summer. Advertis- 
ing agents are V. Pethick Ltd. 


How They Do It 


Members of the West Midlands 
Newspaper Advertisement Execu- 
tives’ Association have accepted 
an invitation from London Press 
Exchange Ltd. to visit the agency 
on Monday to inspect the organ- 
isation. 


Ltd. (Manchester): Breenan’s 
Cinemas Ltd. (national and 
provincial! Press).—‘Royal Ven- 
ton” fireplaces and sanitary ware. 
(trade Press and selected weekly 
and monthly magazines). 

To Hyde & Partners Ltd.: 
Lenscrete Ltd., manufacturers of 
glass and ferro concrete (trade 
Press and literature).-Hudswell 
Clarke & Co., Ltd., locomotive 
engineers and manufacturers of 
the Gremlin lantern (trade Press 
and literature). 


Of 12,012 men in Bristol’s Transport 
Industry more than 10,000 read the 
Evening Post. vxc. memner 

They “ carry” your Advertising Home 


Largest Sale in the West. Complete Marketing Data from LONDON OFFICE: 80 FLEET STREET. Tel. CITY 4975 
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ADVERTISER'S WEEKLY 


THAT Frank Coven, public rela- 
tions manager of Associated 
Newspapers, was married last 
weck to Miss Edwina Instone, 


youngest daughter of the late Sir 
Samuel 
Instone, 


Instone and of Lady 


THAT when “Tom Brown's 
Schooldays” was premiered at the 
Gaumont Cinema, Haymarket, all 
the London Browns of the Eagle 
Club were invited by John 
Howard Davies, the boy film-star, 
as his personal guests. The young 
Eaglers chatted with John, 


Spotlight on Space 


We Hear— 


THAT the 1/950 Hulton Child 
Readership Survey has been re- 
printed and is available to adver- 
tisers and agents. 

* * * 


THAT the Wells Journal, oldest 

of Clare, Son Co.'s series of 

Mid-Somerset Newspapers, re- 

ceived a host of congratulatory 

messages on its eee’ 
* * 


THAT the 3rd annual exhibition 
of photographs of men and 
machines in British industry y 
industrial photographer Walter 
Nurmberg is being held at the 
Alpine Galleries, South Audley 
Street, W.1, starting April 30 for 
one week, 

~ * aa 
THAT the 48th annual dinner of 
the Readers’ Pensions Committee 
will be held at the Connaught 
Rooms, Great Queen Street, 
London, on Tuesday. W. Surrey 
Dane, Festival chairman of the 
Committee, will preside. 

o * 


THAT a near record attendance 
is expected at the fourth annual 
London conference of area com- 
mittees of “Old Ben” at the 
Connaught Rooms next Tuesday. 


An Open Door to all Local 
Government Purchasing Officers 


Official journal of N.A.L.G.0. offers 


complete national coverage 


By Mediaman 


ORE recently than I care to 
4VE remember, a client of mine—a 
manufacturer of office furniture— 
sounded the alarm by claiming that 
his advertising was not producing 
results. He ordered a complete 
overhaul of approach right down 
to, and including, my own depart- 
ment, space. 

The “purge”, however, was not 
without its advantages; while pre- 
paring my new schedule, I made an 
interesting find — namely L.G.S., 
the official journal of the National 
Association of Local Government 
Officers. 1 discovered that this is 
the only journal of its kind which 
reaches all members of local gov- 
ernment offices, all over the country. 
Further investigation showed that 
its present circulation of 227,500 
has been increasing over the last 
six months by 2,063 per issue. 

This is a pretty fair readership for 


a paper of this kind. But what 
really did impress me was the 
variety’ and high rate of effective 
readership that it achieved. That ts 
to say, it covers all grades of con 
sumers, official or otherwise, from 
Town Clerk down to stenographer 
It was a “natural” for my office 
furniture account. Moreover, it 
seems an equally sound investment 
for other specialised goods such as 
engineering, building and educa- 
tional supplies and services; and 
general products such as men’s 
wear, shaving accessories, etc. (70 
male readership). 

RATES, for once, are excellent. 
Space in Local Government Service 
costs £130 per page or about 
11/- per 1,000. But a note to 
Reginald Harris Publications Ltd., 
12 Stanhope Row, Mayfair, London, 
W.1.—or a call to Grosvenor 3879 
— should give you all the answers. 


| ‘Distributors have been 


Some of the 100 delegates who attended a conference of the Tees- 


side Group of the 
Saltburn on Saturday. 
from Walter Upton, 
who attacked “bandwagon'’ 


isation in their clubs, and then 


Incorporated Sales Managers’ 

The conference was stirred by a robust speech 
joint governing director of E. Upton & Sons, 
’ businessmen for speaking against national- 
“appeasing” 


Association at 


the Government and 


bureaucrats in their business. 


THAT first news of the recovery 
of the Coronation Stone reached 
the King at luncheon in Preston 
through a note passed in by a 
Manchester Evening Chronicle 
reporter. 
+. * 

THAT Vincent E. Hamson has 
been appointed editor of Hansard. 
He has been on the staff of 
Hansard since 1927 and assistant 
editor for the past three years. 

* * * 
THAT winners of the Morris of 
Glasgow sponsored poster com- 
petition were: (1) John Stewart 
(Glasgow School of Art). (2) 
Mary Bruce (Edinburgh College 
of Art). (3) John Kilgour 
(Glasgow School of Art). 

- * & 
THAT the Irish Post Office stamp 
cancelling machines are to carry 
a “Come to Ireland” message as 
part of the Irish Tourist Board’s 
new campaign. This will be intro- 
duced in July. 

* 


* ca 


THAT road safety posters in 
Tottenham are to be printed in 
foreign languages during the 
Festival of Britain. 


* * - 
THAT Dayton Press Ltd. have 
been appointed London agents 
for the Alloa Circular and the 
Alloa Advertiser. 

* * * 
THAT for the first time overseas 
buyers are to be invited to an 
Irish National Fashion Parade, 
displaying uses of Irish-made 
fabrics for the fashion trade, in 
Dublin on May 2-3 

* * * 

THAT members of the National 
Union of Printing, Bookbinding, 
and Paper Workers employed by 
members of the Federation of 
London Wholesale Newspaper 
awarded 
6d. a week 

Arbitration 
basic wage 


an additional 8s. 
by the National 
Tribunal. The 
becomes £7 5s. 
* * * 
THAT speakers at the Yorkshire 
branch of the Society of Diploma 
Members of the Advertising 
Association study week-end 
at Harrogate on Slentey will 
s- Peter Mason, barrister-at-law 
“Libel and Slander, Copyright, 
ps Contract”) and J. W. 
Churchill, director of City 
Engraving Co., Ltd. (“Develop- 
ments in lithography and other 
reproduction processes”). 


THAT Falmouth advertising 
committee have organised a 
photographic competition for 
visitors, using: the slogan, “Bring 
your cameras.” 

7 * * 
THAT Cavendish Publicity Ser- 
vice Ltd., have been appointed .o 
design the Festival of Britain Fur 
Exhibition to be held at Beaver 
House in June for three months. 

on” * * 
THAT an increase in turnover 
of 20 per cent is claimed by the 
furnishing firm of Tacey’s of 
Brighton since they started using 
amusing verses in advertisements. 

* * - 
THAT the Chicago Sun-Times 
has installed a poster in Chicago 
trains showing the face of a girl 
whose eyes roll to the swaying 
of the train. 

* * * 
THAT 54 long-distance swim- 
mers in 19 countries are training 
as possible entrants for the Daily 
Mail cross Channel race. 


ADVERTISING 
DIARY 


Friday, April 20. 
Pusticiry Cius or Gtascow 
E. Rosssivn Mitchell on “The 


Glasgow Orpheus Choir.” Gros- 
venor Restaurant, 12.55 p.m 
MASTER SIGN Makers’ Assocta- 
TION dinner. Grosvenor House. 
Monday, April 23. 
Pusticity Cius oF LONDON 


ames Brown on “Reaction to 
the spread of American per'od cals 
to — British market."" Waldorf, 


Pusuicrry Cius OF SHEFFIELD. 
ogee brains trust. Grand Hotel, 
7 p.m 
Tuesday, April 24. 

Newspaper Society dinner Dor- 
chester, 7 p.m 

Wednesday, April 25. 

INSTITUTE OF INCORPORATED PRAC- 
TITIONERS IN ADVERTISING go'f 
circle, Spring mecting Sandy 
Lodge Golf Club, Northwood. 

Thursday, A e 

Pusticiry Cius or Leeps 
luncheon meeting. Speaker: The 
Lord Mayor of Leeds (Ald. F. H 
O'Donnell). King Edward Restau- 


rant, 12.30 p.m 
Friday, April 27 
Pusticiry Cius oF GLascow 
Speaker: Dr. John M'Cormack, 
Rector of Glasgow University 
Grosvenor Restaurant, 12.55 p.m. 


Pusuicity Cius oF GLascow 
annual meeting, Grosvenor Restau- 
ram, 6 p.m 

East ANGLIAN Puntrcrry CLUB 
meee Great White Horse Hotel, 


Ips 
weanesdag, May 2. 
REGENT ApvexTisiING CLUB 
meeting. Aldwych Club, 


Cius OF OXFORD 
Agricola Restau- 


ADVERTISING 
annual mecting 
rant, 6.30 p.m. 
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OPPORTUNITIES 


J. ABRAHAMS & SONS LTD. 


Sole Advertising Contractors for Wall Advertisement Space 
in sub-POST OFFICES of the NATIONAL FEDERATION 
of SUB-POSTMASTERS. 


offer a highly remunerative position to experienced 
representatives. 


The terms are generous and can mean high earnings to men 
of energy, initiative and experience of this type of selling. 
It is a fact that no other contractors offer such appointments. 


£5 per week salary 
15°, commission per annum 
All expenses (including travelling) paid by the Company 


Motor cars may be supplied to those proving their ability after a 
reasonable period. 


All applications in confidence to 


J. ABRAHAMS & SONS LTD., 22 PRINCES GATE, HYDE PARK, 
demand LONDON, S.W.7. Telephone KENsington 3674. 


action 
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‘Press Ads. Are 


° b] 
Best Medium 
Irish speaker’s opinion 

Mr. Luke J. Duffy, a member 
of the Irish Government's Indus- 
trial Development Authority, 
speaking at the opening of an ex- 
hibition of cartoons drawn by 
Warner Brosnan for O'Dearest 
Mattresses in Dublin, commented 
that newspaper advertising was 
still the best medium. Reaching 
far more people at less cost, it 
needed, however, to be consistent 
and continuous. Mr. Duffy added 
that the value of advertising was 
much more appreciated outside 
Ireland than at home. 

The exhibition was of original 
cartoons drawn for regular front 
page advertisements in the Irish 
Times, Agents are Arks Lid., 
Dublin. 


. 
‘Liverpool Leads 
In Display’ 

“The pioneering spirit in the 
art of display, design and win- 
dow dressing in Liverpool has 
firmly established this city as a 
Jeader in this profession” said 
Edward Stuart, chairman of the 
British Display Association 
(N.W. Area) and central publi- 
city manager, Lewis’s Ltd., at the 
prize giving of the National Sew- 
ing Week window display com- 
petition organised by _ the 
National Needle Arts Bureau, in 
conjunction with the British Dis- 
play Association, held at Reeces 
Restaurant, Liverpool. 

Mr. Stuart said this fact had 
become increasing obvious to all 
who had the progressive spirit of 
advertising truly engrained in 
their hearts. Emphasis on the 
strides that Liverpool had made 
was exemplified by the fact that 
the Needle Arts Bureau had 
decided to hold their annual pre- 
sentation there for the first time 
outside London in the history of 
the competition. 

Alderman Cleary, deputy Lord 
Mayor of Liverpool made the 
presentations to nine winners 
selected from the 301 entries for 
the competition. 


Sheffield I.A.M.A. 
Wins Branch Status 


Almost exactly two years ago 
Shetheld & District Group of the 
Incorporated Advertising Mana- 
gers’ Association was formed. 

Last Thursday by a unanimous 
decision of the National Council 
the Group was granted full 
branch status. 

Steady growth in membership 
is paralleled by a rapid growth 
in influence and service through- 
out the area. 

Much of the credit goes to 
T. E. Townend, a long standing 
stalwart of 1.A.M.A. who as the 
original chairman led the Group 
to its present sound position and 
to R. Russell, recently elected a 
Fellow in recognition of his work 
as hon. secretary. 
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|_BLOcKS & DIES J 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
NOBBS & AYCKBOURN 
GREEN, E.C.1 


4 
CLE. 6474 


L_stuncorvennc 


Sn the pn in - | 
“Good Se 


ChUCe 


REPRODUCTION 


SERVICES £70. 


ARTISTS - DESIGNERS - BLOCKMAKERS 
* 
18-20 ST. JOHN ST., LONDON, E.C.1 


- PHONE — CLERKENWELL O88 (089 


| PROCESS SUPPLIES 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 


FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small sample supplied on request. 


THE S.D. SYNDICATE LTD. 


4-6 EARL ST., FINSBURY, LONDON, E.C.2. 


Telephones : Telegrams : 
BISHOPSGATE —_- ESSDEECOP, 
6811 6812 — FINSQUARE, 
7001 LONDON. 
~ CR it tee 


| PROCESS ENGRAVERS } 


This trade mark stands for the 
a intelligent transformation into 
metal of YOUR creative ideas. 
SCOTTISH STUDIOS 
& ENGRAVERS LTD. 


& Photographers and 
Blockmakers 
To 196 Clyde St., Glasgow, C.! 


Phone City 6961-2-3 
Grams Dubrien, Glasgow 


| GENERAL PRINTERS } 


Aprit 19, 1951 


Services & 


| GENERAL PRINTERS 


| SILK SCREEN PRINTING } 


Whether it’s merely a job of 


duplicating 
by stencil, or lithographic pro- 


cess; or even a batch of 
envelopes that require 


addressing 


from lists supplied by you or 
Prepared by us; and if > job 
of making-up, ‘enclosing a’ 


mailing 


is one your office staff could 
well be spared why not phone 


Fermaprint 


17 Fleet Street, E.C.4. Cen 2426 
90 Victoria Street, S.W.1. Vic 8258 


FW. WHITE & 60. 


Trade Letterpress & Litho. Printers 
ALBION HOUSE. NEW NORTH ST 


THEOBALDS RD, WC! HOL 943 


| SILK SCREEN MATERIALS } 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 


111 Wellington Road, South, 
Stockport Tel. STO 3375 


| POSTER ADVERTISING } 


From a baby’s bonnet to a suite cf 
furniture—we make changeable price 
tickets and showcards to suit all 
classes of goods. Also special lines 
for H.P. wade to indjcate Cash 


Price (or aon and Weekly (or 
Monthly) paymen Sold 

the Tr 
CAMDEN Price Tickets, 48. West- 


bourne Gdns., Hove, 3, Sussex. Tel.: 
Hove 39684. Trade terms on request 


3 out of every 4 SITES 
in BOLTON belong to BLEAKLEY’S 
BLEAKLEY’S 


Screen Printing 
W. C. RAYMENT 


AND COMPANY 


RAYSIGN WORKS 
DURHAM ROAD 
LONDON N7 


PROSPECT 1825 
FOR QUALITY 
BLACK’S 


SILK SCREEN PRINTING 
SHOWCARDS POSTERS 


GLASS BANNERS 
PLASTICS RUBBER 
TRANSFERS ETC. 


i, K. BLACK & CO. (Printers) LTD 
Bag, mortiake, S.W.14 


DER PLAC 
ag Mad 


+ EUSton 1416-7 
EXHIBITIONS 
DISPLAYS 
PICTORIAL SIGNS 


INTERCHANCEABLE 
METAL LETTER SIGNS 


SILK SCREEN 


AND SINGLE COPIES 
DAYLIGHT 
Fluorescent ( clours 


Display Artists 
Silk Screen Printers 


ADVANCE 
PUBLICITY 
| LIMITED 


149 WARDOUR STREET 
| LONDON, W.! 


GERRARD 8236 
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Supplies... 


| PHOTOGRAPHERS i 


[_coMMERGAL ARTISTS _} 


PHOTOGRAPHIC 
PRINTS 
Any Size—Any Quantity 
Write or Phone 
PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.I 
Tel. Welbeck 0938/9 


ER or mee, N 
Advertising - Industrial - Editoriat 
and Colour Photography 


A. C. K. WARE 


(PHOTOGRAPHS) LTD., 
Metropolitan 9836 
Pomeroy House, Basinghall St., London, E.C.2 
TE NRE 


si pont 


From postage stamp to poster 
in single copies or quantities 
SCOTLAND 
A. NIMMO 
131 Wilton Street, Glasgow, N.W. 
LONDON AREA 
ROBERT P. HYMERS LTD 
17 Clifford St., W.1 MAY fair 6768-9 
NORTHERN AREA 
R. DIXON, 13 Curzon Rd 


Stretford,Manchester 4 


COBB & CLOW LTD. 


Photographers 
ARCHITECTURAL and INDUSTRIAL 
Special CONTRACTS arranged for 
quantities of Copying and Printing 
Prompt Services and Delivery. 


23 NORTH END PARADE, W.14 
FULham 9806 


[2cOMMERCIAL ARTISTS _} 


R. 0. CRIPPS 


Commercial Artists’ 
(Estd. 1928) 
Has now removed to: 
408 STRAND, W.C.2 
Tel.: Tem, Bar 3922. 


Representing artists specialising in: 
Figure. Adults and Children. Fashion. 
Scraper Board (any subject), Air- 
craft, Shoes, Animals, Landscapes, 
Seascapes, Strips (all subjects), Exhibi- 
tion Stand Designs, Book Jackets, 
Heavy Transport, Electrical, Motor 
Cars, Technical Illustrations, Models 
and Cutouts, Lettering, Girls Heads, 
Cartoons, Induswial Design, Pictorial 
Maps, Greeting Cards, Murals. 


FASHION 
ARTIST 
LADIES ... CHILDREN . 


MARGARET JACKSON 
104 Stainburn Crescent, Leeds, 7 


TUDOR ART AGENCY ITD 


representing 


FREE LANCE ARTISTS 


1 FURNIVAL STREET, LONDON, E.C4 
HOLborn 8841 CHAncery 3506 


| PACKING } 


EXPERT; 
PACKING 
PAYS 
Collation, Packing and Despatch 
We offer a prompt and efficient 
service for the collation, packing 
and despatch of advertising 
material—Showcards, Displays, 
Leaflets, etc. Write or phone 


E. CHRISTIAN & CO. LTD. 
10a De Beauvoir Sq., London, N.! 
Clissold 3463 


| DISPLAYS EXHIBITIONS } 


| DISPLAYS & EXHIBITIONS } 


DISPLAD LTD. 
CASTLEFIELDS 
MANCHESTER 15 
BLACKFRIARS 0856 
STANDS AND DISPLAYS 
OF QUALITY 


ADVERTISING NOVELTIES } 


Goodwill Gifts 


of ADVERTISING NOVELTIES 
for your business friends and 
potential customers 


SHENTON SERIES 


Offers a large range with per- 
sonal service. Write for our 
Catalogue or ask our repre- 
sentative to call. 

We are actual manufacturers 
GALE MELVILLE LIMITED 


67/73 MARLBOROUGH GROVE, OLD KENT 
ROAD, S.E.1. Tel. BER 4187 (2 lines) 


MECHANICAL DISPLAYS 


Why Not Use 
**SCREENASCOPE’’? 
The finest continuous automatic 


STILL PICTURE PROJECTOR 
for 


Publicity and Commercial 
Advertising in Exhibitions, 
Shop Windows, Stores, etc. 


CRANE AUTOMATIC CO. LTD. 
Hong Kong Works, Exhibition Grounds 
Wembley, Middlesex. WEMbley 5997 


CUT-OUT LETTERS « SIGNS 


FRANK 
WINTERBORNE 


ARTIST & DESIGNER 
Tel. : LAN 4526) 
24 MARGARET ST., LONDON, W.! 


COOK’S 
DISPLAY PRODUCTIONS LTD 
124 Ladbroke Grove, W.10 
"Phone PARK 8652/4 
EXHIBITIONS - DISPLAYS - SIGNS 
FLUORESCENT SPECIALISTS 


 @ available in 
ans “10 types from 3/16°- 8° 


DON INDUSTRIAL ART LTD 

31, Jubilee Place S.W.3. Tel. FLA 686 
ORDER DEPT. 3, All Saints 
Tel. PARK 943) 


ADVERTISER'S WEEKLY 


Graphic Arts 
Group Show 


A number of advertising and 
display artists are represented in 
the second exhibition of fine and 
commercial art by the Graphic 
Arts Group, which Mrs. Richard 
Tauber and Mr. Frank Beresford 
opened on Monday at the Army 
and Navy Stores, where it will 
continue till April 28. 

They include: Richard J. 
Beeching, of Kynoch Press; R. E. 
Bowes, of Crown Agents; Edwin 
Dutch, display and mural artist; 
Doris Dutch, commercial artist 
and textile designer; C. A. Mir- 
field, stand designer and teacher 
at the Kingston School of Art; 
Doreen E. Roberts, textile de- 
signer; F. Cliston Vickers, LC.L; 
Desmond J. Wyerth, LCL, 
teacher at Beckenham School of 
Art; and Robert A. Willis, stand 


designer and display work, 
founder of the Group. 
The exhibition includes por- 


traits, nudes, street scenes, land- 
scapes, abstract designs and de- 
signs for covers, posters, murals 
and inn signs. 


Legal and 
Gazette 
New Companies 


Ffennell, Wilson and Co, Ltd., Pro- 
vincial House, 98/106 Cannon ‘Street, 
E.C. Manufacturers and growers of and 
dealers and general merchants in agricul- 
tural and horticultural implements, 
devices, products and preparations; to 
advertise in the press, wireless or tele- 
vision, by circular, publication of books 
Nominal capital: £2,500. Directors: A. E 
Wilson and W. H. Ffenneli 

Screen Publicit: » 100 
Charlotte Street, Birmingham. Silk 
screen and general printers. 
capital: £1,000 Directors: A. 
Cook and C. H. Turner 

T and 


own 

124 Newport Strect, Bolton 
capital £1,500 
and H. Thorpe 


Ad., 
Nomina! 
Directors: Ada Thorpe 
Ltd., 70 High 
Holborn, W.C.1. Nominal capital: £500. 
Directors: D. F. Peters and J. W 
Martin 

Services Lid., Abford 
House. Wilton Road, S.W.1. Nominal 
capital: £100. Djrectors: Maj, Gen. EB. R 
Bae a and Capt King 

News | Lid... 

Bowes, Leicester Square, W.C.2.  Pub- 
licity and advertising agents ay “ special- 
= Nominal capital: £1,000. Director 


Street, Leicester oto- 
lithographers and commercial artists 
jominal capital: £10,000 Directors: 


Vv Ward, Mrs. D. E. Ward and L. A. 


Almey. 

Digby Wills Lid., 81 High Holborn, 
W.C. Advertising and publicity agents 
and specialists 
Directors: D. F. Wills and 
F. E. M. Wills. 

Cc. J. Lytle Ltd., 245 New Bond 
Street, W.1. Publicity and advertising 
a. capital: £1,000, Director: 


WILL 

Rev. Ricwarp Tnomas, of Liuest 
Rhosbodrual, Caernarvon, editor of the 
Year Book and the Diary of the Welsh 
Presbyterian Connexion in Wales, and 
author of several books, left 
£3,853 13s. 3d. gross, £3,795 158. 9d. 
net. 


DISSOLUTION OF PARTNERSHIP 

Wittam Scort Morrat and Leonarp 
St. Anprew Corsirr, trading as Glow 
Worm Press, printers, 38 Wells Park 
Road, Sydenham. London. April 2, 1951. 
All debts by Leonard St. Andrew Corbitt 
who will continue 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACAN 


EXCEPTIONAL 
OPPORTUNITY FOR A 
FIRST CLASS 
COPYWRITER 
EXECUTIVE 


An opportunity presents 
itself in a leading London 
Publishing House for a first- 
class Copywriter Executive. 
He must be a man of re- 
source with worthwhile 
ideas. All-round Creative 


and Administrative exper- 


ience essential. Good salary 
and prospects await the 
right applicant. Corres- 


pondence will be handled in 
strict confidence. Apply in 
writing giving particulars of 
experience, qualifications, 
age and salary required to 


Box 1614 
Advertiser's Weekly, 180 Fleet St., E.C.4 


LADY aged 30-40, required beginning of 
May to take charge of very busy 
> of West End Advertising 
Agency Must be experienced short- 
hand typist and preferably with knowl- 
edge of classified advertising Able to 
control staff Write ful: details to 
Managing Director. Austin Knight Ltd., 
King Edward Mansions, 212a 
Shaftesbury Avenue. W.C 
WHOLESALE FASHION “HOU SE re- 
quires Fashion Copy Sketcher Apply 
with specimen of work to Strelitz ry 
222 Regent Street London 1 
Phone Regent 0903 for appo ~.. 


LIVE WIRE WANTED 


Approximately 35-38, as understudy to 
Managing Director and to SELL. 


Necessary qualifications 
Quick grasp of essentials, proof of 
previous selling, non-clockwatcher, 
loyalty 

Preferable qualifications 
Knowledge of litho and other print, 
connection with National Advertisers 
in London and District, car. Salary 
£400 p.a. plus exs.—total earnings 
should reach £1,000-£1,500—prede- 
cessor earned more. 

An opportunity for the right man 

Details in confidence to 


Box 1634 
Advertiser's Weekly, 180 Fleet St., E.C.4 


BURROUGHS WELLCOME & CO., 
have a vacancy for a creative layout 
artist with sound up-to-date experience 
in typography and the use of good art- 
work to take key position in their Art 
Unit. handling press advertising and 
the production of booklets. brochures, 
etc Applications, which will be 
treated in confidence. should give full 
particulars of age. experience and also 
an indication of the salary required— 


The Manager Publicity Division. 

Burroughs Wellcome & Co., 183/193 

Euston Roa Ww.l reas 
ADVERTISING. Experienced space 


salesman, reputable outdoor advertising 
company Liberal commission basis; 
age, details, 

Box 1592 Ad. Weekly 180 Fleet St BC4 


* Phone 


your Classifieds 


140 


CLASSIFIED ADVERTISEMENTS 


gg eS VACANT 3s. 6d. per line. APPOINTMENTS WANTED 


ime. Display panel 35s. per inch. 


Disptay panel 45s. per inch. 
24 letters, ignoring space. 


insertions, 5%, on 13, 10% om 26, and 15% 
seven insertions MUST BE PREPAID. 
Street. E.C.4. 


Box sumber counts as one line and is to be paid for. 
Additional fee of 9d. is charged for use of Box Office. Series discounts 24% on 7 


All other classifications 4s. per line. 


on 52. All advertisements for less than 
Fleet 


Address: “Advertiser's Weekly,” 180 
"Phone Chancery 8844, 


APPOINTMENTS VACANT - 


ENGINEERING COMPANY with offices 
in Central London require a Journa/isi 
to act as Press Officer Previous ex- 
perience of editorial work essential. 
Man with both trade and daily paper 
experience preferred Some technical 
knowledge an advantage. Write, stat- 
ing age, experience and salary required 


to 
Box 1618 Ad. Weekly 180 Fleet St EC4 


A LAYOUT AND 
PRODUCTION ASSISTANT 


with a working knowledge of 
typography is required for 
magazine work. Applicants 
must be able to devise lay-out 
schemes and see them through 
processes to publication. 
Some lettering ability would 
be an advantage 
Please write in the first place, 
giving full particulars and 
salary required to: 
NORMAN KARK PUBLICATIONS LIMITED 
Grand Buildings, Trafalgar Square, W.C.2 


SALESMAN required with experience and 
ability to se'l space in year 
book Sa‘ary, expenses and commis- 
sion Good prospects Write with 
references to: Magnet Advertising Co 
Ltd 91 Stoke Newington Church 

Street, London, N.16 

THE COAL UTILISATION JOINT 
COUNCIL require a UBLICITY 
MANAGER to_ take en of a de- 
partment handling public relations 
work, national and local advertising 
exhibitions; puMications and editoria 
matter. Wide experience of this type 
of work i& essental and a strong per- 
sonality n¢eded. Knowledge of the coal 
and appliance industries and of com- 
mittee work would be an advantage 
Sa'ary according to qualifications up 
to £1,200 pa Reply to the Director 


C.UL.C. 13 Grosvenor Gardens 
London, S.\W.1 * 
SENIOR SHORTHAND TYPIST | re- 


quired by old established Advertising 
Agency in Strand. Must be over 30, 
efficient, conscientious, with good 
speeds Write, stat ing age, experience 
and salary required 

Box 1616 Ad Weekly 180 Fleet St EC4 


BRITISH OVERSEAS 
AIRWAYS CORPORATION 


has a vacancy in its Advertising 
Branch for a PRODUCTION 
ASSISTANT with experience of 
Productionand Printing Methods. 
Successful applicant will have to 
assist in the production of 
folders, leaflets, posters and 
showcards, and knowledge of 
this work is essential. Candi- 
dates must have been used to 
working with extreme accuracy 
and careful attention to detail. 
The commencing salary for the 
post will be not less than £8 5s. 
per week. Candidates (who 
should be about the age of 25) 
should submit applications giv- 
ing brief details of their qualifi- 
cations and experience to: 

PERSONNEL OFFICER, B.0.A.C., Airways 
Terminal, Buckingham Palace Rd., S.W.; 

not later than April 27, 195/ 


FIRST CLASS Gencra! Artist for London 
Agency ““All-rounder,”” fully experi- 
enced. Write stating experience and 


age to 

Box 1600 Ad. Weekly 180 Fleet St EC4 
GOOD ALL ROUND ARTIST required, 

capab'e of producing high-class work 

Write salary requir 

Box IS11 Ad. Weekly 180 Fleet Se EC4 
ENERGETIC YOUNG MAN with sound 

agency experience and good contacts 

required to control and expand Liver- 

pool Advertisng Agency Commenc- 

ing salary about £750. Apply in con- 


fidence 24 Mount Pleasant, Liver- 
pool, 3 = a 
MARKETING AND MARKET RE- 


SEARCH Consultants — manufacturers 
of long standing producing 
taries in agricultural, chemists, seed 
and genera! stores ficids, and possessing 
limited distribution, desire services of 
consuitamt with object of extending 
these operations Arrangement pro- 
posed is of purely consultant character 
but continuous co-operation desired 
Past practical marketing experience 
essential, also market research and 
advertising background pply 
Box 1595 Ad. Weekly 180 Fleet St EC4 
EXPERIENCED TRADE Journalist 
wanted immediately by class magazine 
covering various retail trades Per- 
manent and progressive job for young 
man with energy and initiative. De:a'ls 
of previous experience and salary re- 
quired to 
Box 1620 Ad. Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT 


required with knowledge of 
process engraving; printing 
and allied subjects; able to 
prepare adaptations and typo- 
graphy. 

A permanent job in clean 
comfortable conditions in a 
rapidly growing business. 
HYDE & PARTNERS LIMITED 

ADVERTISING 


Queen St. Chambers, 90 Queen St., 
Cheapside, London, E.C.4 


IRISH NEWSPAPER REQUIRES PLB- 
LICITY PRODUCTION MAN. Exper- 
enced, fast working, versatile copy- 
wriier-layout man required for Publicity 
Department of a leading Irish Daily 


Newspaper Must be capable of 
supp'ying ideas and turning out 
“roughs” and copy for a wide variety 


of promotion matter—posters, 
brocaures, house advertisements, etc 
Good rospects mt Suitable man, 
Interview in Londo 
Box 1613 Ad Weekly 180 Fleet St EC4 

STUDIO MANAGER required Must 
be top flight technical artist and possess 
an ability which will put him ultimately 
on Board of Directors Apply stating 
age, experience and salary required to 
Edgicy Studios Lid., Western Road, 
Cheltenham 

BREVITT SHOES LIMITED require a 
Junior for their Advertising Department 

advertisement voucher 
records, deal with customer requests 
from advertisements, be responsible 
for stockists record cards. Some 
dispatch work is also entai‘ed. Ability 
to tyye would be an advantage. Write 
giving particulars to: The Advertising 
Manager, Brevitt ee Limited, Stand- 
brook House, 2-5 Old Bond Sirect, 
London, W.1 

SPACE SALESMAN 
Munic:pal Advertising Contractors 
Attractive medium, willing to travel. 
Only men with good references need 
pply in writing to Grayson Mann 
vag Lid., 107 London Road, 
$.E.1 


folders, 


required by 


FIRST CLASS terms offered to first 
class workmen in Progressive Tecs-side 
Printing Works Compositors and 
Caster Attendant to take charge of 
new plant. Bonus oy Five-day week 
in operation. Details 
Box 1581 Ad, Weekly 180 Fleet St EC4 


to CHA 8844 (Ex 23) 


Aprit 19, 1951 


APPOINTMENTS VACAN 


Pleased 
to 

meet you 
There’s a warm welcome 
awaiting first class artists. 
Figure man, letterer or re- 
toucher, it matters not, it is 
the quality of work that’s im- 
portant. If you think you are 
one of the best men in the 
business and your work can 
prove it, give us a ring. 


PENTAGON 


DESIGN SERVICES LIMITED 
WELBECK 5445 


REPRESENTATIVES with good local 
industrial contacts wanted in all areas 
for unique advertising proposition. 
High commission 
_ Box 1565 Ad Weekly 180 Fleet St EC4 

PUBLIC RELATIONS OFFICER, West 
End Office, seeks secretary with News- 
paper or Advertising — experience, 
five-day week. Pp! 

_ Box 1593 Ad. Week! 4 180 Fleet St BC4 

EXHIBITION AND DISPLAY CON- 
TRACTORS require General Manager, 
one able to estimate and take control 
of decorating and carpenters shops. 
Only applicants with previous experi- 
ence will be considered 
__Box 1594 Weekly i80 Fleet St EC4 

LADY ADVERTISEMENT  canvasser 
required for quality magazine Must 
be experienced and have good West 
End connections Send particulars, 
Stating salary required to 
Box 1596 Ad. Weekly 180 Fleet St EC4 


LAYOUT 
Man 


A London Agency requires to 
Strengthen group handling a 
large national account. Appli- 
cants must have had five years’ 
agency experience, and a lively 
and fresh but not eccentric 
approach to layout. Fast and 
competent work is expected and, 


in addition to good looking 
pencil roughs, more finished 
work may on occasion be 
required, 


THE SUCCESSFUL APPLICANT WILL 
BE SECOND IN STATUS TO GROUP 
ART DIRECTOR, AND A PROGRES- 
SIVE FUTURE CAN BE ASSURED TO 
THE RIGHT MAN. 


Write, giving full particulars to 


Box 1543 
Advertiser's Weekly, 180 Fleet S¢., E.C.4 


JUNIOR PRODUCTION ASSISTANT 
wanted in leading Agency—some cx- 
perience an advantage. S-day week. 
Write, stating age, salary, etc., to 
Box 1617 Ad. Weekly 180 Fleet St EC4 

PRODUCTION ASSISTANT __ required 
immediately by established West End 
Agency. Excellent prospects in medium 
sized progressive firm for lively young 
man with good knowledge of produc- 
tion process and experience in keeping 
accurate records. Wreite giving details 
of experience and salary required to 
Box 1602 Ad. Weekly 180 Ficet St BC4 

CLERK required for subscription depart- 
ment of trade journal publishers, Must 
be conscientious and accurate, an 
interesting and progressive post for 
reliable person, with experience. 
Typing essential. Write fully giving 
details of present post, ee ll —_ 
staff are aware of this ad 
Box 1597 Ad, Weekly 180 Fleet St vet St EC4 
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APPOINTMENTS VACANT 


ARTIST. in London 
Commer 


with 
pad —— ~~A~ sae age, experience and 
Box _ Box 1636. Ad. Weekly 180 Fleet St BC4 


Bor | 1601 O1 Ad. Weekly 180 Fleet St BC4 
GOOD RETOUCHER wanted for general general 
commercial art wae. y 
11 John Street, W.C.1. HOL 4673 
KOCOUNTS CLERK (malic vi female) 
wanted by established Fleet Street 
Advertising Agency. Must oy able to 


type. Previous advertising Co 
helpful but not essential. rite or 
call: ¢ Accountant, Alfred Bates & 
Son Lid., 130 Fleet Street, E.C.4. 
APPLICATIONS are invited for the posi- 
tion of Assistant Advertisement Mana- 
ger of a nat'onal weekly periodical, 
age mot exceeding 35. Write, stating 


experience. 
Box 1621 Ad. Weckly 180 Fleet St EC4 


FIRST CLASS 
VISUALISER 
WANTED 


Wanted immediately LAY- 
OUT - VISUALISER for 
Publicity Department of 
leading London Publishing 
House. This post offers an 
opportunity for a really 
first-class man of progressive 
ideas who is able to produce 
“roughs"’ and subsequently 
the more finished visualised 
job. Excellent prospects and 
good salary for applicant 
with the right experience. 
Write giving details of 
experience, age, qualifica- 
tions and salary required to 


Box 1615 
Advertiser's Weekly, 180 Fleet St., E.C.4 


LAYOUT: Established London Agency 
requires a further Layout Artist with 
at least 5 years’ agency ¢ ience. 


Top salary to competent worker pro- 
ducing ood §=6class §=pencil roughs. 
Write fully stating age, experience and 
salary required to 
Box 1635 Ad. Weckly 180 Fleet St EC4 
ADVERTISEMENT Space Salesmen for 
displays on Postal Service Machines in 
high-class sites throughout territory (a) 
Yorks,. Lancs, Ches. (6) Midlands. 
Expetience in this type of publicity pre- 
ferred. G 


for captions and naming merchandise. 


Apply 

Box 1637 Ad. Weekly 180 Fleet St EC4 
MAKE-UP AND COPY CLERK: 

— for girl preferably experienced 


in handling copy, for established Lon- 
don Publishing House. Starting salary 
about £7. 


‘ension scheme. 
603 Ad. Weekly 180 Fleet St BC4 


* Phone 


A leading group of Colonial 
Newspapers require a young 
man to join their London Organ- 
isation as 


ADVERTISEMENT 
REPRESENTATIVE 


The position offers every scope 
for advancement and interesting 
opportunities for real business- 
building in expanding media. 
Commencing salary will be 
according to age and qualifica- 
tions—but personality and keen- 
ness are more important than 
previous advertising experience. 
Apply in confidence, giving 
details of age, education, exper- 
ience and aspirations to General 
Manager, 


Box 1639 
Advertiser's Weekly, 180 Fleet St., E.C4 
Present staff are aware of this , 
advertisement. 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED 


WHO IS LOOKING for a young 
trained executive (A.1.P.A), 
full experience in top level handling of 


our 
case WIl 


PU ¥—& writer offers 
Mexican and/or Central 
coverage. 


biems solved! ys of all types, 
cards, Trade jarks, Pack 
L 


Ay letting. heure 


wean MAN, Zi, 2 
count my secks sc pom 
Box 1605 Ad. Weekly 180 Fleet 5: BC4 


ADVERTISER, experienced Publishing 
equires situation in Make- 


YOUNG MAN for C 
De 


drawi 
preferably with some experience 
es technical drawing and of Geet 


processes. y. 
Officer, University Press, Cambridge. 
GOOD ALL ROUND ARTIST required, 
experienced in prod high-class 
agency work. Phone: 2600. 


ACCOUNTS EXECUTIVE 


An agency (I.P.A.) of medium 
size, high repute and financially 
sound is seeking to find an execu- 
tive thoroughly trained in every 
phase of the business, who Is 
also: 

(1) Well connected. 

(2) Highly trustworthy and 
co-operative. 

(3) Hard conscientious 
worker. 

(4) Out to build a really good 
future for himself, with 
the agency giving him the 
backing and service. 


Letters giving full details may 
be sent with every confidence 
addressed to Managing Director. 


Box 163! 
Advertiser's Weekly, 180 Fleet St., E.C4 


ARTIST FOR LETTERING, Layout and 
General work, a Resets experience 
and salary req 


Box 1642 Ad. Weekly” 180 Fleet St BC4 


APPOINTMENTS WANTED 


DYNAMIC young advertising/marketing 


mar , 
talent (copy and visuals), imagination, 
thusiasm, drive. Associate $.M.A., 
ntment London 


ducts. salary about £1,000 a 
year. will more than justify it. 
and selling re 


Write 
Sox 162) Ad. Weekly 180 Fleet St BOS 


your Classifieds 


oopartment = of reputable firm. 
Box. 1606 Ad. Weekly 180 Fleet St BC4 


dema! 

a) secks start at nominal 
te 
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PRINT BUYER FOR SALE 


desk, print buying 
Cranley Road, 
Essex. 


ADV Satrece. ae ae Space 
Representative Trade General 
———- +, requires chauten with 

table 
_ Box 1607 Ad. Weekly 180 Fleet St BC4 
IDEAS 


part-ti (Lond: 
_ For i 1598 Ac Ad. Weekly It 180 0 Fleet S Stk EC4 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


COMMERCIAL ARTIST requires process 
work (line, tone and colour). 
specialist. Finished work from your 


colour roughs. 
Box 233 Ad. Weekly 180 Fleet St BC4 


TECHNICAL LITERATURE 


—ex-Editor of an important engineering 
journal wishes to undertake freelance or 
part-time P.R.O. and Press Publicity 
work, and the preparation of all types of 
technical literature. derable prac- 
tical eee — 


Advertiser's Weekly. i 100 Fleet St., E.C.4 


DRAWINGS for all purposes, W. Part- 
ridge, 23 ury Square, W.C.1. 
_ MUS 7181. 

PICTORIAL HANGING SHOP sige 
required for Streaticigh 

Streatham 


ease G 
tor, 11 Sweaticigh Parade, S.W.16. 


BUSINESS OPPORTUNITIES 


ENVELOPES § addressed from _iists 
supplied by you or compiled by me 
a trade and telephone 


Box | 1610. ‘Ad. Weekly 180 Fleet St BC4 
WwW PU (Yorkshire), business 

expanding, requires LIVE WikE Part- 

ner, Male/Female. pital de- 

,~ out not essential, initiative aod 
Ive 


Box 1853 Ad. Weekly SSS | 

CREATIVE ARTIST with stabil 

would consider a partners 

ap © with &@ young (free lance) agency 

artist. 

Box 1630 Ad. Weekly 180 Bi St B 
COMPLETE PHOTOGRAP’ 


Coverages Camera Talks (Photo 
Grete 23 Denmark Place, Londoa, 

PUBLISHERS can unde 
take irectory, cic., come 
lation = Firms, Associations, 
including Indexing and Adv 
Space Sa 


Box 1609 Ad. Weekly 180 Fleet St BGS 


ACCOMMODATION 


OFFICES ‘0 \et— erg Street, t 
floors, 322 and 282 fespectiv van 


Write 
Box 1611 Ad. Weckly 180 Fleet St 
D 


etc., offered. 
who visits) Lom 


need of staff, contact Bureau, 

Excel House. Whi Street, W.C.2 

(WHitenall 5924). We specialise in ye 
ARTIST r GO, ical. Line fu 


situation 

oe 1590" Ad. Weekly 180 Fleet St BC4 
Y MANAGER secks change. At 

ae oy with well known company... 
Fras iowauve and creative ability. “Age 

29. Experience i 

—— oad oe presentation of Dis- 
Bes" 1622 Ad. ‘Weekly 180 Fleet St PC4 


mag 
Box 1624 Ad. Weekly” 180 Fleet St EC4 
IARY SECRETAR ——¢ 
ceed : - re London ‘or 
fox 1625 Ad. Weekly 180 Fleet St BC4 
AGENCY TRAINED Production Man 
(22), secks progressive position with 
small agency. 
Box 1626 Ad. Weekly 180 Fleet Si EC4 


FREE LANCE SERVICES 


Leading 
been 


Artist service available at all times. 
Box 1604 Ad. Weekly 180 Fleet St BC4 


occasionally 
Box 1599 ‘Ad Weekly 180 Fleet St ve | 


SALES AND WANTS 


Universal camera 7 
with 12 lenses for enlarging and 
qass drawings in pestest wonton 
Write price and deta 
_Box 1612 Ad Weekly 180 F Fleet St BC4 
MILES COPYCAT MACHINE as 
complete with drier, developing 
mixing trays. 
Offers 


new— 
and 
Can be seen ae 
to Advertising Manager, 
Grosvenor Street, W.1. 
Bane 5 in. x 3 in. Index Cards 
esses 


. cach. 
Blackfriars Road, London, S.E.1 


PRINTERS 


MIDLANDS NEWSPAPER with Lino- 
setting capacity, Pony auto-plate and 
efficiemt rotary, is open print 
week of monthly rotary publication. 

Box 1587 Ad. Weekly 180 Fleet St BC4 


MISCELLANEOUS 


ane von tes 257) Newton Ferrers. 


to CHA 8844 (Ex 23) 


, p> gi a ey ee ee es SSS “Va : ees ri - a 7. 
ale Poa Lind er ; a be ray mes epi = > ae “s ao a saa oom —— Bey, ea 
— sR cae Sk SO 6 oe 
are u 
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i 

PC fil eC hg 

osm i 
ERECTA AProntments vacant WP BY bi 

; ao good > Re tee 
pS Pp | 
"ae ee — 
~ don hase Wlaak ay now when necessary, write the copy and NA 
a a ee yh Ae plan the layout; who has, in addition, ah 

: " &@ public school education, and a ee at 

a technical background; and who is ambi- anon 
sar tious, not only for himself, but also for ok! 
all the enency cons, aS Sate > if ; ae 
Si. y ing for type man, ete 
; a. ~ im 
rs el 
oe _ Aureliano Rivera 4, M 20, D.E. alee 
ut DISPLAY CONSULTANT. Your display a 
Eo pro 

: Ss vee 
ae iu r u 
on etc., designed (and executed if required) = ) 

by Expert Artist full of original ideas. 2 
ee _Box 1043 Ad. Weekly 180 Fleet St BC4 
abe ENTHUSIASTIC ST experienced 

ote layout, typogra ie 

4 studio /agency. ae. 
iad work welcomed) we 
eo __ Box 1623 Ad. Weekly 180 Fleet St ‘id 
iil RETOUCHER, icttcring and gencra: . 

= arust, experienced man seeks new 
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Dd ie 
y es 
" ee : 

7 vest End Adver- f= 

4 using Agency hone for appointment, < Dt 

o Austin Knight, Lid., TEMple Bar 7805. | “O0) (OES fo"n > always : 
ves FILM COMPANY requires young girl spt 
ie Telephone Operator. Some copy- Ze 
Aig pine. For appointment call GER ye" 
‘ae CAMBRIDGE UNIVERSITY PRESS bas — . Be 
: ee 4 
a Printers Representative 6 years ex- ae 
ei: = qualified compositor, know- Sa 
if ge of estimating, costing, paper, : 

ay reproduction processes, wide variety of o 
We v4 trade contacts. Age 30 wants to be on fe 
2 the otherside of the as 
ave ST or production. = 
oy P. Phipps. —_— 
x es cntas : ta 
an ‘ oe 
ee ——— = 4 =n 

; » 
- of ._ 7 i 

— s rt 
re W.C.1 district Guarantee of 50 li 
ke work. Rent 30s. per week, inclusi q a 
i of phone and office services. : 4 , 
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* SHORIHAND-IYPISIS ect e- ONE or Two rooms wanted by creati 

; tai ’ I e wgent artist in W.C. district. Phone: M | : 
; LL Chancery Lane Offica, ae 

i hone, « Ys 

oat nessr ‘ 

= 2 
heat Ba 

ie: s, , 
i . 
te 
E Po - } 7 | 
head we: | 

- = = hold goods. £2 per 1,000 Also 5 in. a Z 
oe x 3 im. steel files (capacity 500 cards) : 
Pa ee ' 7 

ae “toy * 

ve WE HAVE A STAFF of fully, London 2 
RS ses) and ; bonus Full particulars ap! aanee by ae Coverage om 
a coun flere fo SENEUNUNNNIID | Sine wesc of oe Noch of Ensaad Le 
Fe Y . y' 4 . ‘ 

es Box 1582 Ad. Weekly 180 Fleet St EC4 top ranking agencies, 2 as advertising/ Why not try us for Sous Baas “ervey? Pe 
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> factory. Must have experience in high 5 _- a C- — Church St., Dewsbury, Yorks. 4 

ah class fashion advertising, with a flair TECHNICAL ILLUSTRATION for te- ; 

ae PO ucuion, Retouching, Exploded 7 

oe Views, we Drawings, prepared 4 
is <a ier crete | An 4 
2) Age pr a . R 1 ro o 1OU) E.* 
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a Po Pe , 
Fee - | 
. ate a A ELLE PLEA LLL $ : 2 a 


ADVERTISER’S WEEKLY 


THurspDay, APRIL 19, 1951 


a 
Post free 


55/- (overseas) 


To be guided by the facts and come to 


right decisions is a habit of mind. To 


this habit THE TIMES contributes full and 


accurate knowledge of what is being done 


and thought the world over. 


LITERARY SUPPLEMENT 


EDUCATIONAL SUPPLEMENT 


Every Wednesday — price 6d. 


REVIEW OF INDUSTRY 
First Wednesday of Every Month 


THE TIMES REVIEW OF 
THE BRITISH COLONIES 


bow) fiarAs 


THE TIMES 
Daily — price 3d. 
THE TIMES 


Every Friday — price 6d 
THE TIMES 


Every Friday — price 3d. 
THE TIMES 
WEEKLY EDITION 


THE TIMES 
price Is. 


Quarterly — price 6d. 


STOP PRESS 


_, PROTESTS AT 
POST RATE RISE 


Protesting against proposed 
rate increases British 
Direct Mail Adverusing Asso- 
ciauon telegrapned Winsiwn 
Courcnill, Utver Lyueton, 
Ciement Davies: “We woo have 
a prayer. 2,490 miliion mailing 
pieces posted jast year tor nome 
aelivery, 140 miilion for export 
market. Save this valuable sell- 
img medium trom a_ post 
murtem. Many Brisa indusirial 
associavions support our tervent 
piea tor strong protest against 
suggested postal increases.” 
Aeiegram w Postmaster 
Generai read: “Many important 
trade associations suppurt our 
Piea for reconsideration of pro- 
posed postal imcreases. Home 
and export sales face the same 
fate as your source of revenue 
if increase enforced.” 


PRESS PARTY IN U.S. 


Twenty Newspaper Society 
members visiting U.S.A. saw 
“World Telegram” plant, visited 
New Xork “dimes” as guests of 
publisher Arthur Suitzverger, 
Monday. On iuesday saw New 
York works of Merganthaler 
Linotype Co., Columbia Univer- 
sity Scnool of Journalism, New 
York “Daily News.” Wednesday 
travelled to Philadelphia. 


CAMPAIGN NEWS 


Intensive campaign women’s 
magazines May and June for 
two new Lentneric products, a 
toilet essence and a French lip- 
stick—for Creme Simon cur- 
rently in popular women’s 
journals—for Mellins Food in 
medical, mothercraft journals— 
Agents Legget, Nicholson and 
Partners L 


ACCOUNTS MOVING 


To S. CC. Peacock Ltd. 
(London) R.L.W. Products Co., 
Ltd., water-proofing compounds 
for concrete. Intel (Caterers) 
Ltd., industrial caterers. 


No special restriction on bet- 
ting ads, is recommendation of 
Royal Commission on Gambling, 
but Commission which favours 
licensed betting shops urges no 
advertising be allowed for these. 


“Catering Management” rates 
increase May 1 from £20 to £26 
per page. 

Guy Sholto Dou: ad. man- 
ager “Farmer’s Weekly” died 
aged 53. 

Anthony Eden will be chief 

at annual dinner British 
oster Advertising Association. 
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Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd., at their office at 180 Fleet Street, London, E.C.4. (Phone: Chancery 8844.) 
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